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2. Subscribers’ engagement is one of the most important components of effective promotion. It 
reflects how many potential customers trust you and how interesting you are to them. To improve this factor 
interactive works well. For example, an optical shop Zenni Optical started a campaign “You have been 
framed” and proved that tests, games, and surveys are the best tools for consumer involvement in 2015. 
The idea was to ask people questions related to their interests: what their favorite age is, fashion, lifestyle, 
face shape. People willingly passed surveys and tests, thereby increasing the number of views, likes, and 
comments on store publications. Consequently, the poll brought more than $1 million and 29 thousand 
potential clients [4]. By conducting interactive tests in Stories for subscribers, we achieved spectacular 
results: the outreach of Stories increased by 84.4%. In addition, we get relevant information about the 
audience’s preferences, that we can use in the future.  

3. As far as TikTok does not require payment for promotion, we signed up an account. We filmed 
backstage videos that were uploaded further. Dr. James McQuivey estimates that video content is 10 times 
more likely to interact than any other material [1]. This, in turn, makes it possible to significantly increase 
the transition to Instagram. Our most successful video reached 20 000 views in a day. The link to the 
Instagram account was attached in the description. Therefore, more than 120 people followed our 
Instagram account, 9 people enlisted to photoshoots. However, due to the pandemic, 4 clients declined 
their photoshoots. 

4. People tend to feel unique when they get a special offer. We proposed a discount for our 
customers, so it seemed more personalized. In this case, the possibility of a transaction is increasing. Our 
target audience is females aged 18–24. Potentially most of them are students. Therefore, we set a loyal 
price for students – a 20% discount.  

5. Building relationships with newsletter subscribers is important. Thus, every Instagram post went 
with an article. There a client could find the answers to such questions as “Why is our service unique?”, 
“Why should you buy our photoshoot?”, “Why should you buy now?” The implementation of articles, check-
lists, recommendations contributes to consumers’ motivation. In marketing it is called lead nurturing – the 
process of educating a potential client, introducing him to your products and services, and unobtrusively 
leading him to purchase. A successful lead nurturing program focuses marketing and communication efforts 
on listening to the needs of prospects and providing the information and answers they need to build trust 
and increase brand awareness [2, 3]. 

6. Clients and models leave feedback on our service. In addition, our team collaborated with a 
microblogger who not only left feedback but also posted it on his profile. There are two global reasons why 
feedback is important in business. First, thanks to them, we can fix bugs and improve our service to 100% 
satisfy clients’ needs. Second, reading reviews of others, people begin to trust us because they understand 
that other people do. Psychologist Robert Cialdini calls this phenomenon “social proof” [5].  

To summarize, during a month we have managed to attract 120 potential clients due to the 
implementation of psychological techniques in marketing. The number of 120 new clients can be regarded 
as an indicator of high efficiency of the implementation of these techniques.  
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The Internet has forever changed the way we shop which makes sense for businesses nowadays to 
have a very heavy online presence. E-business (electronic business) refers to a business model that 
operates mainly on the Internet, limiting to a minimum its physical presence on the market or traditional 
customer service. It can also be defined as the business which is conducted using Web technology to help 
businesses streamline processes, improve productivity, and increase efficiency. E-business comprises 
different components. E-commerce is one of the major components of e-business.  

E-commerce (electronic commerce) is defined as the activity of electronically buying or selling 
products on online services or over the Internet. Electronic commerce draws on technologies such 
as mobile commerce, electronic funds transfer, supply chain management, Internet marketing, online 
transaction processing, electronic data interchange (EDI), inventory management systems, and 
automated data collection systems. E-commerce is in turn driven by the technological advances of 
the semiconductor industry and is the largest sector of the electronics industry. 

E-commerce is a remarkable experience. It has transformed traditional shopping beyond recognition. 
Almost anything can be purchased through e-commerce today. E-commerce has grown significantly during 
the recent coronavirus pandemic as people are forced to stay and work from home due to lockdowns, 
countries’ policies, and restrictions. E-commerce offers a retreat from these situations for companies that 
are ready to keep up with digital platforms and technology to survive.  E-commerce is very appealing to 
more and more people, especially students who don’t have much free time to go shopping when they’re 
busy working and studying. So, e-commerce has become the most convenient and efficient way to 
purchase products and services.  

Let’s have a look at how students of BSUIR spend money online. During the preparation of this 
paper, a survey ‘Purchase products and services on the Internet’ was conducted. The survey was attended 
by students of BSUIR, with a total of the number of 213 people, including 126 women and 87 men aged 
from 17 to 24. The survey touches on some of the aspects that allow us to characterize the features of e-
commerce in Belarus. They included the types of online purchases, the average cost of purchases, 
preferred payment methods, and the most popular online stores. 

All the interviewed students have bought something online at least once in their life. From the data 
obtained, we can see that 138 (64,8%) of respondents purchase clothes and footwear on the Internet, 141 
(57,7%) – electronics (mobile phones, computers, headphones, etc.), 84 respondents (39,4%) buy 
cosmetics (body products, makeup, skincare, haircare), 117 (54,9%) of respondents purchase 
subscriptions to online cinemas or music, 117 (32,4%) – food, 18 (8,5%) – pet products, 15 (7%) – 
medication. 

As for the average cost of purchase it ranges as follows: 10-50 BYN are ready to spend 132 (62%) 
of respondents, 51-100 BYN – 51 (23,3%) of respondents, 200 BYN and more – 18 (8,5%) of respondents. 
The reasons why students of BSUIR prefer online shops to brick-and-mortar shops are as follows: the price 
is lower than in off-line stores – 102 (47,9%) of respondents, convenience – 147 (69%) of respondents, a 
wider range of products – 117 (54,9%) of respondents, no physical contact with sellers – 66 (31%) of 
respondents.  

According to the survey, the most common payment method is a credit card – 174 (81,7%) of 
respondents. The Internet wallet is used by 14 respondents (10%). The least popular method of payment 
is cash – 15 (7%) of respondents. 

Based on the survey, the most popular online stores among BSUIR students are Alliexpress.ru – 154 
(72,9%) respondents, Lamoda.by – 36 (16,9%) of respondents, Wildberries.ru – 126 (59,2%) of 
respondents, e-dostavka.by – 39 (18,3%), 7745.by – 15 (7%) of respondents. The respondents also 
suggested their preferences of online stores such as catalog.onliner.by, oz.by, clothing and cosmetics 
stores on Instagram.   

Since the majority of the respondents make purchases online, the results of this survey can be a 
great source of knowledge for the Belarusian business sector looking out for ways to expand, succeed, 
grow, promote, compete and survive during the pandemic. From the study, it has been revealed that online 
prices on goods and services have a significant impact on online purchases. Thus, if online stores want to 
take a leading position in this market, the online price listings provided should be less compared to 
traditional market price listings. Online retailers need to provide more competitive prices and a wider range 
of goods and services to attract customers and encourage them to make a purchase decision. The study 
observed that e-commerce is at a satisfactory level among the students of BSUIR.  

To summarize, e-commerce is emerging as a new way of delivering economic growth and increases 
new business opportunities. E-commerce offers new opportunities, and so entrepreneurs should try to take 
advantage of the electronic market. If e-business in Belarus takes into consideration the results obtained in 
this survey it will surely be able to increase the number of potential online customers as well as the number 
of online purchases among the students who are the majority of online customers. 
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The relevance of the topic is determined by the fact that at present the question of the necessity of 
using cryptoassets has still remained unsolved. Though there are opponents of electronic currency, it is 
gaining popularity every year, presenting possible threat to the existing traditional banking system. 

Internet commerce constantly collides with intermediaries -- financial transactions are carried out 
through banks, payment systems, exchangers. This system is good enough for most transactions, but still 
has its disadvantages due to the need to trust to a third party. 

What is needed is an electronic payment systems based on cryptographic proof instead of trust. This 
is the very case for highlighting Bitcoin.  

Bitcoin is the world's first digital decentralized cryptocurrency. At the beginning of its existence the 
cost of bitcoin was small and was calculated in few cents, since the emphasis was not on commercial 
interests, but on the possibility of quickly transferring money to anywhere in the world without the 
involvement of a third party, such as a bank or payment systems (for example, PayPal or Western Union) 
[1].  

Although Bitcoin is a completely virtual currency, it can still be physically transferred using various 
information media - flash drives, disks, etc.  

Bitcoin has a number of advantages that attract attention of both businesses and individual buyers, 
customers and purchasers, namely:  

Decentralization, lack of a managing center that saves the balance sheet information on wallets and 
transaction list; 

Anonymity, achieved on account of the lack of Bitcoin's wallets and password, 
Currency cannot be counterfeited (Bitcoin is protected by unique code); 
Low commission for transfers (27 cents on average); 
The ability to transfer funds to any point of the world; 
The total number of Bitcoins, in circulation, equals 21,000,000 pieces. At the same time, there is no 

danger in Bitcoin amount deficit owing to the fact that each Bitcoin can be divided into 10,000,000 parts [2]. 
But there is a number of negative factors that prevent the introduction of cryptocurrency into the 

economy or the creation of a payment system based on it:  
Daily large volatility; 
Speculative currency courses; 
Use cryptocurrency for criminal payments (human trafficking, weapons, narcotic drugs, etc.); 
Money laundering. 
Despite all the disadvantages the number of interested companies is growing. For example Bitcoin 

is supported by such companies as KFC, PayPal, Spotify, Microsoft, Starbucks and others. Apple 
announced that it would accept payments in it. The price of Bitcoin skyrocketed after Tesla spent a $ 1.5 
billion to buy bitcoins on February 8, 2021. [3] As of today, Bitcoin is worth approximately $ 59,591. 

The purchase of bitcoin by states is unlikely, since any investment at this level is aimed at the long 
term. But the economies of the overwhelming majority of states interact with cryptocurrency in one way or 
another. For example, despite the fact that the state is not going to buy currency on its own today, the 
Republic of Belarus is the world leader in creating a legal framework for the development of cryptoindustry,. 
СIS cryptoexchange, Currency.com received the first license from the Hi-Tech Park (HTP) to carry out the 
activities of a professional participant in the cryptocurrency market and on January 15, 2019 launched the 
first fully-functional trading platform in Belarus for tokenized exchange-traded assets [4].  

Based on the foregoing facts, Bitcoin has every chance of becoming universal currency. As 
cryptocurrency is a powerful tool for trading, paying for services, investing, Bitcoin can be predicted to 
completely replace the money we are used to in a couple of decades.   


