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This paper deals with the definition of interactive content, its benefits and disadvantages. The paper also describes which types of 
interactive content exist and shows diagrams of users’ preferences towards interactive content in social media. 

With the development of digital marketing, to acquire new customers and retain them, an online 
business needs to create unique content that will stand out amongst the competitors. 

Interactive content is any type of material that conveys its message by encouraging user 
participation [0]. In contrast to static content, which is consumed by reading or watching only, e.g. articles 
or videos, interactive content considers users’ engagement. The most common types are interactive 
calculators, polls, quizzes, giveaways and contests, challenges etc. [0]. 

According to the results of a survey conducted in social media, interaction with other users and 
content consumption is the most important feature of social media to people related to marketing. 
Meanwhile, people, who are not related to marketing, choose social media based on its popularity, as 
depicted in Figure 1. 

 

 
Figure 1 – The main reason to use social media according to marketers and non-marketers 

People value interaction and fun content the most. Interactive content helps users to be engaged 
in various activities from  meeting new people and sharing interests with them to running a business and 
attracting audience. Interactive content became a useful tool for marketers to run promotional campaigns. 

The NBA Instagram poll can serve as an example of interactive content. In each round of games, 
the page posts a poll on which team will win, which encourages fans to cheer for their favorite team [0]. 
Mortgage Calculator by NerdWallet finance company is designed to estimate monthly house payment, 
which raises brand awareness and facilitates customer acquisition [0]. 

The main benefit of interactive content is combining information and entertainment: aside from 
learning about a brand, consumers are involved in the content by certain triggers holding their attention. 
For example, Disney creates quizzes about their movies to test the audience’s knowledge. Another 
advantage is increased engagement rates. Because users actively interact with a brand’s content, it leads 
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to brand promotion to a wider audience. Interactive content contributes to creating a community around a 
brand. 

A possible drawback of interactive content is added costs and resource requirements. Using 
sophisticated tools and hiring skilled workers is essential in marketing today. Another disadvantage is that 
interactive content with its complex algorithm might slow down a website or even be not compatible with 
certain browsers or devices. Businesses need to consider all factors before starting to make interactive 
content. 

In conclusion, it should be stated that interactive content is an effective tool that can be broadly 
used in marketing. Interactive content combines what consumers need – fun content – and what a brand 
needs – informing customers about the company. 
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The importance of colour in advertising is presented in the paper. Valuable insights into how it can be used effectively to capture 
consumer attention, convey messages, and achieve marketing objectives are described. 

Colours play a significant role in daily lives of people and have a profound impact on their mood, 
emotions, and behaviour. They possess the ability to attract attention and convey meaning without the use 
of language. In advertising, the strategic use of colours plays a crucial role in determining the success or 
failure of a campaign. Colours have the potential to evoke emotions such as trust, excitement or happiness 
and can also influence purchasing decisions by creating a connection with certain brands or products. 
Given the importance to colour, advertisers spend considerable time and effort in choosing the right hues 
for their advertising. The right colours contribute to the success of an advertising campaign, a product, a 
service, or even an interior space and in contrast wrong colours can be a costly mistake. 

Experts say that advertisers have at their disposal no more than a tenth of a second to capture             
the attention of the consumer [1]. Colour is one of the most significant elements of advertising, capable of 
influencing the purchase decision no less than the slogan. Psychologists believe that 60 % of advertising 
success depends on the colour scheme [2]. So, in order to find out what role colour plays in advertising,           
the survey about the roles of colours in advertisements was conducted by an expert in marketing,              
Shalimova, L.A. [3]. The respondents were asked the following questions:  

1. Do you think that colour advertising attracts more attention than black and white?  
2. Does the colour contribute to understanding the gist of the advertised product?  
3. Do you agree that colour helps to remember advertisements?  
4. Do you think that the use of colour in advertising allows to form a positive attitude towards it? 
The results of the survey are presented in Figure 1. 
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