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The paper aims to verify the extent of the impact of nostalgia as an effective and modern phenomenon in marketing. It examines the 
mechanism of nostalgic marketing, the influence of nostalgia on different types of products and its role during the pandemic. 

Nostalgic marketing is a strategy used to increase sales by associating a product or service with 
positive feelings about a target customer's past [1]. For marketers, nostalgia has an exceedingly powerful 
emotional hold on the audience. 

Nostalgia is a complex emotional state of longing for the past. In the west, nostalgia is a compound 
word derived from the combination of the Greek “nostos” (back home) and “algos” (pain). The literal 
meaning of the word is the pain caused by taking a flight home [2]. Nostalgia gives people’s life a sense of 
continuity and meaningfulness as they get older. Marketers have sensed this opportunity and turned 
nostalgia into a powerful marketing tool. That is why nostalgic marketing campaigns have become 
increasingly successful and popular in the last few years, as brands begin to discover the value of 
connectivity with their customers on a more in-depth, emotional level. 

Some scientists have performed a lot of profound research on how to trigger such strong emotions 
in a customer. According to the model of consumer behaviour, which was published in Journal of Service 
Science and Management in 2015, the mechanism of consumer behaviour consists of nostalgic emotional 
reactions, nostalgic cognitive reactions and nostalgic behavioural reactions. This process consists of three 
steps. Firstly, nostalgic marketing inspires nostalgia emotions, then nostalgia emotions are transformed 
into nostalgia cognitive reactions, and eventually nostalgia behaviour is formed [2]. 

Nostalgia can be a strong tool for marketing various types of products. Based on the research 
conducted by National Purchase Diary Group, provided by the Ask Your Target Market research platform 
in 2017, there are a number of areas where nostalgic purchases are on the rise, varying from fashion 
accessories, through foodstuffs to kids’ toys. To get up-to-date answers 1,000 respondents from the USA 
were polled about their shopping habits and how they might have been affected by nostalgia [3]. Figure 1 
displays the products which are most likely purchased, as they have a connection with nostalgia feeling. 

 

 

Figure 1 – Types of products and their purchase probability based on nostalgia  

This study shows that the majority of respondents prefer to purchase items for home and 
entertainment based on a sense of nostalgia.  

It is also worth mentioning that nostalgic marketing played a significant role during the quarantine          
in 2020. Conforming to Christine Batcho, a professor at Le Moyne College, a psychologist and nostalgia 
researcher, “Nostalgia is a refuge as people turn to the feelings of comfort, security and love they enjoyed 
in the past” [4]. It brings back pleasant memories from the past, and that is what comfort is. Therefore, it is 
not surprising that due to COVID-19, the number of references to nostalgic keywords increased from 13 
million to 24,4 million, which is 88 % more. And this trend apparently continues. 

Сonsequently, it can be stated that at the moment the relevance and influence of nostalgia in 
marketing is still growing, and the opportunities of using nostalgic marketing in the company’s activities are 
quite wide and significant. 
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This paper deals with the information about the influence of the Artificial Intelligence on marketing. Also, the impact on the marketing 
industry is described. 

Artificial intelligence (AI) is constantly changing the way companies do business in various 
industries. One of them where it is making a significant impact is marketing. AI has become a game-changer 
in the world of marketing, allowing companies to automate various processes and make data-driven 
decisions.  

This tool refers to the ability of computer systems to perform tasks that would require human 
intellect, such as learning, problem-solving, decision-making, and natural language processing. AI in 
marketing involves the use of AI-powered technologies and algorithms to enhance customer experience, 
increase efficiency, and improve business outcomes. 

One of the significant advantages of AI is the ability to provide insights into customer behavior 
based on their interaction with company products and services. AI algorithms are used to analyse consumer 
data, including purchase history, website interactions, and social media engagement. Also, it helps identify 
patterns and develop marketing strategies to a target audience with personalised messages, promotions, 
and recommendations [1]. 

In addition to this, AI-powered chatbots are transforming customer service in the marketing industry. 
These bots can handle queries and complaints 24/7, providing clients with instant and accurate responses. 
Chatbots reduce the workload for customer service staff, allowing them to focus on handling issues that 
are more complex. They offer instant responses, which enhances buyer experience by reducing wait times 
and providing faster resolution to their problems [2]. 

AI algorithms are designed to forecast purchaser behavior, and this is useful for marketing teams. 
Predictive analytics can be used to get a comprehensive view of client churn, identify potential leads, and 
personalise marketing campaigns based on preferences of the target audience. It can also help businesses 
identify behavior patterns and optimise their marketing strategy to respond better to clientele needs. 

Moreover, these algorithms can analyse consumer data to determine their interests, behaviors, and 
preferences. Afterwards, this information can be exploited to customise advertisements and to target 
specific individuals. By using personalised advertisements, businesses can increase conversions by 
delivering ads that resonate with consumers on a deeper level. These ads are tailored particularly to the 
needs and interests of the clients [3]. 

AI can help businesses improve their marketing Return on Investment (ROI). By analysing 
customer behavior and preferences, businesses can optimise their marketing budgets and ensure that their 
advertising efforts are targeting to convert individuals. With AI-powered advertising, businesses can reduce 
advertising costs and increase conversions, resulting in higher profits [4]. 

It is also a helpful tool to create automated content such as product descriptions, blog posts, and 
social media updates. By analysing big amount of data, AI algorithms can create engaging and relevant 
content that resonates with customers. Furthermore, this saves time and resources and enables 
businesses to create materials that are optimised for Search Engine Optimisation (SEO) and other 
marketing objectives. 

To sum up, AI is changing the marketing industry dramatically. From improved purchaser 
understanding to targeted advertising, predictive analytics, and more, AI is making marketing more efficient 
and fruitful. Businesses, continuing to adopt AI in marketing, build more and more bounds for creating 
innovations in the field. In such a way, AI proves to be a valuable tool for businesses, providing insights 
and a competitive advantage [5]. 
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