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UNIT | Economics
Vocabulary Study
Word List
Nouns and noun phrases

concept — noHaTHNe, KoHLEenums

connotation — nobo4yHoe 3Ha4yeHme, accoymaLmnsa, KOHHOTaUNS
definition — onpegenexne

€conomics — 3KOHOMMKa

economy — 3KOHOMMKa, XO3ANCTBO

goods —ToBap, ToBapbl

ingredient — cocTaBHas 4yacTb, UHIPEONEHT, KOMMOHEHT
item — NyHKT, HOMep

resource — pl. 3anacsbl, pecypchl

10. scarcity — HegocTaTok, HexBaTKa, geduuut

11. society — obwecTBO

12. stock — pl. akymn, akuMOHEPHbIN KanuTan, oHA

13. use — ynotpebneHune, Nofib30BaHNE

14. wealth — 6oraTcTBO

15. welfare — 6narococtosHue
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Adjectives

1. deprived — 00e300MEHHbLIN
2. scarce — HeJoCTaTO4YHbIN, CKYOHbIN
3. vital — XXnsHeHHbIN

Verbs

1. assemble — cobupaTb, co3blBaTb
2. compete — KOHKypupoBaTb

3. . concern — KacaTbCs

be concerned with ... - 6bITb 03a004€HHbIM, 06ECMOKOEHHbIM
distribute — pacnpegenarts
evaluate — oueHuBaTb
increase — yBenuuymBaThb
realize — oco3HaBaTb

NOo Os

Read and translate the following words. Mind the stress: a) on the first
syllable; b) on the second syllable; c) on two syllables.

a) Concept, item, scarcity, scarce, vital, realize;



b) economy, ingredient, resource, society, deprived, assemble,
compete, concern, increase;
c) connotation, economics

Il. Match the words with the definitions below.
Concept, goods, scarcity, society, wealth, welfare, to compete, to
distribute, to evaluate.

Movable property; merchandise.

Idea underlying a class of things; general notion.

To take part in a race, contest, examination.

To put (parts of a set of things) in different places; give or send out.
To find out, decide, the amount or value of.

Smallness of supply compared with demand.

System whereby people live together in organized communities.
Condition of having good health, comfortable living and working
conditions, etc.

Great amount of property, money, etc.; richness.
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lll. Mind the use of the words economy, economics, economic, economical,
economize.

1. A country's economy is the organization of its wealth-producing
commerce and industry:
Britain's economy is increasingly based on services.
The economies of many developlng countries are based on cash
crops.
1.1 Economy can also mean 'the deliberate saving of money through
carefully-controlled spending":
We use recycled paper for reasons of economy. The budget has been
cut so we'll have to make economies’.
1.2 We can refer to something as a false economy when an apparent
saving of money in fact results in inefficiency and/or unforeseen extra
costs:
Buying second-hand equipment can be a false economy.
1.3 We refer to an economy of scale when there is a
reduction in unit cost owing to an increase in the volume of
production:
The doubling of output can lead to economies of scale of up to 30%.
2 Economics is the scientific study of a society's money, industry and
trade:
She studied economics at the London Business School.

" AME: ... we'll have to economize.



Note that economics is a singular noun (like other subjects, Maths,
Physics, Business Studies, etc.) therefore Economics is.....

3 Economic means 'related to the economy":
The 1970s and 1980s were a period of political and economic crisis.
Economic growth leads to a per capita improvement in living standards.
3.1 Economic can also mean 'cost-effective":
We have to keep wage costs low to make it economic for us to
continue production.

4  If something is economical it does not require a great deal of money to
operate:
| have a small car because it's more economical to run.
The word can also be used to refer to an efficient way of doing things:
Holding business meetings at an airport can be an economical use of
time.

5 The verb is to economize and means 'to save money':
We need to economize in order to keep costs at an acceptable level. It is
unwise in the long run to economize on quality.

Complete the blanks.
1. She majored in at Harvard.
2. What's the situation like in your country?
3. Many countries tried to on fuelin the 1970s.
4. of scale arise when costs do not rise in direct
proportion to output.
5. The electric car is more in its use of energy than an ordinary one.
6. Employing too many part-time staff can be a false :
7. Some people think that floating exchange rates can restrict growth.

IV. Using a dictionary add as many words as possible into the table.

Verbs Adjectives Nouns
1. definition
2. economics
3. item
4. society
5. stock
6. use
7. to compete
8. to distribute
9. vital




V. Make adjectives from the followings nouns.
Nouns Adjectives

scarcity
concept
goods
resource
wealth

VI. Make nouns from the following verbs.
Verbs Nouns

to assemble

to concern

to evaluate

to increase

to realize

VIIl. Choose the words with similar meaning from the two groups and arrange
them in pairs.

A. Concept, connotation, definition, goods, ingredient, item, resources,
scarcity, use, wealth, vital.
B. Articles, conception, association, determination, supplies, component,
point, shortage, richness, application, life.
VIIl. What are the opposites? Example: fast — slow.

Wealth, excess, plentiful, to distribute, to decrease.

IX. Complete the sentences with the words from the box below.

Limited resources, scarcity, wealth, society, to distribute, means, the concept.

1. Economics is a theory of how ... works.

2. Wehave ... ... in rich and poor countries.

3. The guiding idea in economics is ... .

4. One of the primary concerns of economics is to increase the ... of a
society.

5. Once we have produced goods and services we have to decide how ...
... them.

6. By wealth the economist ... all the real physical assets.




7. ... of welfare is concerned with the whole state of well-being.

X. Make up your own sentences using the following words and word
combinations.
Economics, comprehensive theory, society, the guiding idea,
scarcity, not enough resources, to want more, to fill everyone’s wants.

Xl. Translate into English.

1. CywecTByeT MHOIo oTpacren 1 KOHKYPUPYOLLMX Hay4YHbIX LLKOM Mo
9KOHOMMUKE.

2. OKOHOMMKa 3aHMMaEeTCsa U3y4yeHMeM Toro, kak pabotaeTt obLyecTBO.

3. HexBaTtka aBnaeTca oaHOM U3 OCHOBHbIX NAEW 9KOHOMUKMN.

4. B mupe He xBaTaeT pecypcoB, YTObbI faTb NOAAM BCE, YTO OHU XesnatoT.

5. 0O6e3noreHHbIMK 3a4acTyo YyBCTBYHOT ceba He TONbKO beaHble, HO U
AOCTaTo4YHO obecneyeHHble rpaxgaHe.

6. OKOHOMMCTbI OLEHMBALOT, KaK Haunyywum obpa3om NCnonbL3oBaThb

NMeEIoLLNECs pecypchl.
7. OKoHOMMKa 3abOTUTCS O TOM, YTODOLI yBENMYMNTL BoraTcTBo ObLLecTBa.

A. Text Study

I.  Read the text to get the gist of it. Answer the following question.
How does economics as an academic discipline serve society?

Text A
ECONOMICS AS AN ACADEMIC DISCIPLINE

Economics is as old as the human race: it is probably the first art which
man acquired. When some cavemen went out to hunt while others remained
to defend the fire or when skins were traded for flint axes we had economics.
But economics as an academic discipline is relatively new: the first major
book on economics Adam Smith's “The Wealth of Nations" was published in
1776. Since that time the subject has developed rapidly and there are now
many branches of the subjects such as microeconomics, international
economics and econometrics as well as many competing schools of thought.

There is an economic aspect to almost any topic we care to mention of
education. Economics is a comprehensive theory of how society works. But
as such it is difficult to define. The great classical economist Alfred Marshall
defined economics as “the study of | man in the everyday business of life".

This is rather too vague a definition. Any definition should take account
of the guiding idea in economics which is scarcity. Virtually everything is
scarce; not just diamonds or oil but also bread and water. How can we say
this? The answer is that one only has to look around the world to realize that



there are not enough resources to give people all they want. It is not only the
very poor who feel deprived, even the relatively well-off seem to want more.
Thus when we use the word ‘scarcity’ we mean that:

All resources are scarce in the sense that there are not enough to fill
everyone's wants to the point of satiety.

We therefore have limited resources both in rich countries and poor
countries. The economist's job is to evaluate the choices that exist for the use
of these resources. Thus we have another characteristic of economics: it is
concerned with choice.

Another aspect of the problem is people themselves; they do not just
want more food or clothing, but specific items of clothing and so on.

We have now assembled the three vital ingredients in our definition,
people, scarcity and choice. Thus we could define economics as:

The human science which studies the relationship between scarce
resources and the various uses which compete for these resources.

The great American economist Paul said that every economic society
has to answer three fundamental questions, What, How and For whom.

What? What goods are to be produced with the scarce resource: clothes,
food, cars, submarines, television sets?

How? Given that we have basic resources of labor, land, how should we
combine them to produce the goods and services which we want?

For whom? Once we have produced goods and services we then have to
decide how to distribute them among the people in the economy.

One alternative definition of economics is that it is the study of wealth. By
wealth the economist means all the real physical assets which make up our
standard of living: clothes, houses, food, roads, schools, hospitals, cars, oil
tankers, etc. One of the primary concerns of economics is to increase the
wealth of a society, i.e. to increase the stock of economic goods. However, in
addition to wealth we must also consider welfare. The concept of welfare is
concerned with the whole state of well-being. Thus it is not only concerned
with more economic goods but also with public health, hours of work, with law
and order, and so on.

Modern economics has tried to take account not only of the output of
economic goods but also of economic such as pollution. The wealth welfare
connotation is thus a complex aspect of the subject.

[I. Find international words in paragraph 1 and translate them.
[ll. Choose the best endings to the following statements.

1. The first major book on economics Adam Smith’s “The Wealth of
Nations” was published in ... .
a) 1876
b) 1776
c) 1676
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Economics as an academic discipline is relatively ... .
a) new

b) old

c) dull

The guiding idea in economics is ... .

a) production

b) planning

C) scarcity

The economist’s job is to evaluate the choices that exist for the use of ....

a) resources

b) food

c) machines

One alternative definition of economics is that it is the study of ... .
a) needs

b) wealth

C) services

The concept of welfare is concerned with the whole state of ... .
a) health

b) law

c) well-being

The great American economist Paul said that every economic society
has to answer ... .

a) three fundamental questions

b) two fundamental questions

c) four fundamental questions

Make questions using 1-10 and answer them:

if economics is as old as the human race;

what branches of economics there are;

what economics is;

what the definition of Alfred Marshall is;

what the guiding idea is;

who feels deprived;

if we have limited resources both in rich countries and poor countries;
what people want;

how we could define economics;

about one of the primary concerns of economics.

Identify the paragraph in the text that talks specifically about wealth and
welfare.

Find key words, phrases and the topic sentences which best express
general meaning of each paragraph.



VI. Using the information obtained from the paragraphs make an outline of
the text.

VII. Speak about economics using key words, phrases and the topic
sentences.

B. Text Study
I. Read the text. Answer the questions to it and entitle it.

a) Why is economics a vital discipline?
b) Is economics a how-to-make money area of study?

Text B

A basic understanding of economics is essential if we are to be well
informed citizens. Most of the specific problems of the day have important
economic aspects, and as voters we can influence the decisions of our
political leaders in coping with these problems. Should America adopt
mandatory price and wage controls to restrain inflation? Should we pass a
constitutional amendment requiring the Federal government to balance its
budget? Should we attempt to break up the huge corporations which seem to
dominate certain segments of our economy? What can be done to reduce
unemployment? Are existing welfare programs effective and justifiable?
Should we continue to subsidize farmers? Is there any justification for
protecting certain industries from foreign competition? Should income be
distributed more equally? Since the answers to such questions are
determined in large measure by our elected officials, intelligence at the polls
requires that we have a basic working knowledge of economics. Needless to
say, a sound grasp of economics is more than helpful to politicians
themselves!

Economics is also a vital discipline for somewhat more mundane and
immediate reasons. Economics is of practical value in business. An
understanding of the overall operation of the economic system puts the
business executive in a better position to formulate policies. The executive
who understands the causes and consequences of inflation is better
equipped during inflationary periods to make more intelligent decisions than
otherwise. Indeed, more and more economists are appearing on the payrolls
of large corporations. Their job? To gather and interpret economic information
upon which economics gives the individual as a worker and income receiver
some insights as to how to become more secure in facing the effects of
inflation and unemployment.



How can one "hedge" against the reduction in the purchasing power of the
dollar which accompanies inflation? What occupations are most immune to
unemployment?

In spite of its practical benefits, however, economics is an academic, not
a vocational, subject. Unlike accounting, advertising, corporation finance, and
marketing, economics is not primarily a how-to-make-money area of study. A
knowledge of economics may be helpful in running a business or in managing
one's personal finances, but this is not its primary objective. In economics,
problems are usually examined from the social, not from the personal, point
of view. The production, exchange, and consumption of goods and services
are discussed from the viewpoint of society as a whole, not from the
standpoint of one's own bankbook.

II.  Read the text and decide which of the following statements are correct.

1. A basic understanding of economics is essential for citizens.

2. A sound grasp of economics isn’t essential for politicians.

3. Economics is a vital discipline for business.

4. The businessman who understands operation of the economic system is
better equipped.

5. Economists can’t help businessmen to become more secure in facing the
effects of inflation.

6. Economics is a vocational subject.

7. Discussing the problems from the personal point of view is the main

objective of economics.
[ll.  Answer the following questions.
1. Can we influence the decisions of our political leaders by voting?
2. Does life require that we have a basic knowledge of economics?
3. Whyis economics of practical value in business?
4. Whyis economics an academic subject?
IV. “Which of the following expresses the main idea of the text best of all?
Different economics applications.
Economics for citizens.
Economics as an academic subject

V. Give the main points of the text in 4-7 sentences.

VI. Speak about different applications and the meaning of economics.



C. Text Study

I.  Read the text and share your opinions on the problems of primary and
secondary job of economists. Speak about economics education in the
USA and that in our country. Discuss the questions given below the text.

Text C

In the United States, academic economists' primary job is teaching
economics. The majority of AEA members do so; the majority of the job
listings in the Journal of Economics are for teaching jobs, and such jobs pay
the salaries of most academic economists. Since most teaching of economics
is the teaching of undergraduates, it would follow that one task of graduate
schools is to prepare people to do so.

A second important job of economists is to apply economic analysis to
the real world. Economists working for government, business, and consulting
firms are supposed to do such applied work. Thus, a second task of graduate
schools would be to teach people how to do sound applied work.

But preparing people either to teach economics or to do applied
economics is not a primary concern to most graduate economics departments
today; in most schools, teaching and applied economics are viewed with
derision. Graduate schools are principally interested in what they call
"theoretical" research. Graduate professors' research interests guide what is
taught; the needs of the students and the world outside of academia are
frequently forgotten.

Economics education is not succeeding, not because of any problems
with methods of teaching, but because the content of what is being taught is
flawed. Students are taught how to publish in academic economic journals.
The mundane tasks of dealing with real-world data; gaining access to existing
knowledge; and critically examining issues, models, and data are not taught.
Unless professors acquire, on their own, the skills they need to teach
economics, they are not going to have those skills. We believe that the
teaching of economics is pulled in two separate directions: one reflects what
academic economists actually do - their technical research, which in turn
reflect what they are taught in graduate school; and the other reflects what
most economists believe they should do.

What is currently taught is deeply connected with criteria for advance-
ment and promotion. Aimost from the start of an economist's training, the
economist is directed toward technique, toward arriving at definite answers
even when only fuzzy answers exist, toward becoming expert at modeling
and game playing, but not recognizing the limitations of models - a lack of
imagination that has dire consequences when the models influence policy-
making. Because of this influence, our concern about the teaching of
economics must also reflect a broader concern about economics research -
what economists do and why they do it.



Thus we believe that the current situation in graduate economics
education is perverse and that the perversity affects everything that
economists do.

What is the primary job of economists in the United States?

What is the second important job of economists?

What is a primary concern to most graduate economics departments?
Why is economics education not succeeding?

What are the two separate directions of economics teaching?

RN~

D. Text Study
I.  Read the English text and translate it into Russian in writing.
Text D
THE WORLD’S LIMITED RESOURCES

If there were enough of everything we wanted we should not need to
bother how each of us gets a share, we don't for instance, count the number
of times we breath, because there is enough air for everybody. But most of
the things we want are not free for us as air and we have to find some way of
deciding how much each of us can have.

Scarcity is a permanent characteristics of all human society and is the
basis of the problem that faces, and always has faced, the human race
whatever its form of organization. It springs from the fact that material
resources of the world are limited and that our ability to make use of these
resources is even more limited by our ignorance. Everything that we need to
satisfy our wants has to be derived finally from two sources - the natural
resources that are available and the human ability to make use of them. As
our knowledge grows and we increase our skill, we can exploit more and
more of opportunities that nature offers to us. The increase in
communications, for example, has brought within our reach the resources of
vast areas that were closed for us before; the development in scientific
knowledge has made accessible many valuable minerals from depths below
the earth's surface that could not be reached by earlier generations. But
whatever the rate of development may be there is, at any one time, a limit to
the total of what can be produced.

Very early in our childhood we are taught that you can't have your cake
and eat it, and this is only putting in another way the fact that you can't use
the same resources to produce two separate things at the same time. If you
want to grow cabbages on a bit of land you cannot also use it for a tennis
court; if you spend a couple of hours in a cinema yon can't also use them for
digging the garden or painting a picture. You have to choose which of the



many possible uses to which you could put the same materials or the same
time is the one you prefer, in the knowledge that the price you pay consists of
all the other alternatives you have thereby given up. This inescapable fact
has nothing to do with any particular form of economic and social
organization; it is part of human experience. As far as we can judge, there is
no limit to wants; in fact, the growth of civilization is largely the development
of new wants or new kinds and, varieties of old wants - physical, intellectual,
emotional, esthetic, spiritual.

[I.  Translate from Russian into English in a written form.

Pecypcbl — 3T0 ¢hakTopbl, UCNoSb3yeMble AN NPOn3BOLCTBa
9KOHOMUYecknx Bnar. [Nog 3KOHOMUYeCKNMM pecypcaMmn NOHMMAKTCS BCe
NPUPOAHbIE, NIOACKME N NPOU3BEeAEHHbIE YENOBEKOM PeCypChl, KOTOPbIE
NCNONb3YTCA AN NPON3BOACTBA TOBAPOB U YCNYT.

Bce pasHoobpasne pecypcoB MOXHO KraccugpuumposaTh B
COOTBETCTBUK C pasnnyHbiMM nogxogamu. Pecypcel nogpasgensitoTcs Ha
cneaywowme suabl: 1) MatepuanbHble pecypcbl — 3eMis, UK CbipbeBble
mMartepwuanbl, U KanuTtan; 2) ngckue pecypcobl — Tpya u
npeanpvHUMaTenbckasa 4esaTeNbHOCTb.

K aTOMy noHATMIO “3eMNs” OTHOCATCA BCE eCTECTBEHHbIE PECYPChI:
NaxoTHble 3eMIN, Nleca, MEeCTOPOXAEHNA NOMNE3HbIX UCKONaeMbIX, BOAHbIE
pecypchbl (pecypcbl pek, Mopen n okeaHoB).

[MoHATMe “kanuTan, unn MHBECTULIMOHHbIE pecypcbl”, OXBaTbiBaeT BCe
Npoun3BeaeHHbIE CpeacTBa NPOU3BOACTBA, UCMONb3yeMble B MPON3BOACTBE
TOBaApPOB W YCNyr 1 4OCTaBKe UX KOHEYHOMY NoTpebutento (3gaHus,
COopyXeHus, obopyagoBaHue u 1. n.). [Npouecc nponsBoaCTBa U HAKOMNSIEHNUS
CcpeacTB NPOM3BOACTBA Ha3blBaeTCs MHBECTUPOBAHMNEM.

TepmuHom “Tpyq” obo3Ha4valoT BCce PU3NYECKME N YMCTBEHHbIE
CcnocoBHOCTUN MAeN, NPUMEHSIEMbIE B MPON3BOLCTBE TOBAPOB U YCNYT.

Moo npegnpuyHUMaTENbCKOM CMOCOBHOCTLIO UMK, NPOLLE,
NpeanpUMMYMBOCTLIO MOHUMAaeTCa 0CObbIN B YerioBEYECKMX PECYPCOB,
3aKniyarwmmnca B cnocobHocTn Hanbonee adpdPEKTUBHO NCMNOMb30BaTh BCE
apyrne gakTopbl NPOM3BOACTBA.

Bce akoHoMuM4yeckue pecypcbl, Unn paktopbl Npon3BoAcTBa, obnagatoT
OAHUM OB MM CBOMCTBOM: OHU PeadKku Unm MMeKTCs B OrpaHUYeHHOM
KonumyecTBe. OTa PeKOCTb OTHOCUTENbHA M O3HaYaeT, YTO PecypcoB, Kak
NpaBuIio, MeHbLUe, YeM HEOBXOANMMO AN YOAOBNETBOPEHUS BCEX
noTpebHOCTEN NPU AAaHHOM YPOBHE 3KOHOMMYECKOro pa3sntus. OrpaHn4yeHsbl
onpeneneHHbIM Npeaenom 1 NaxoTHble 3eMiK, 1 Nones3Hble UcKonaemble, U
cpencrea NpomnsBoACTBa, U paboyas cuna (paboyee Bpems). Bcneacreme
penKkoCcTn pecypcoB 06bem npomnsBoacTea orpaHudeH. ObuecTBseHHoe
NPOM3BOACTBO HE CNOCOBHO NPOM3BECTHU, a crieaoBaTenbHO, U NOTPEBUTL
BeCb 00beM TOBAPOB U YCNyr, KOTOPbIA 06LWECTBO XOTENO Obl NONYYUTb.



E. Text Study
. Read the text for general comprehension.
Text E
METHODOLOGY

What do economists do? What are their goals? What procedures do
they employ? Economists derive economic principles which are useful in
the formulation of policies designed to solve economic problems. The
procedure employed by the economist is summarized in Figure 1-1. The
economist must first ascertain and gather the facts which are relevant to
consideration of a specific economic problem. This task is sometimes
called descriptive economics. The economist then puts this collection of
facts in order and summarizes them by "distilling out" a principle, that is,
by generalizing about the way individuals and institutions actually
behave. Deriving principles from facts is called economic theory or
"economic analysis." Finally, the general knowledge of economic
behavior which economic principles provide can then be used

POLICIES
Policy economics is concerned with controlling or
Influencing economic behavior or its consequence.

)

PRINCIPLES OR THEORIES
Theoretical economics involves generalizing about economics
behavior.

FACTS
Descriptive economics is concerned with gathering
The facts relevant to a specific problem or aspect of the economy.

FIGURE 1-1

The relationship between facts, principles, and policies in economics. In
studying any problem or segment of the economy, the economist must
first gather the relevant facts. These facts must then be systematically
arranged, interpreted, and generalized upon. These generalizations are
useful not only in explaining economic behavior, but also in predicting
and therefore controlling future events.



in formulating policies, that is, remedies or solutions, for correcting or
avoiding the problem under scrutiny. This final aspect of the field is
sometimes called "applied economics” or policy economics.

Continuing to use Figure 1-1 as a point of reference, let us now examine
this three-step procedure in more detail.

Descriptive economics

All sciences are empirical. All sciences are based upon facts, that is,
upon observable and verifiable behavior of certain data or subject matter. In
the physical sciences the factual data are inorganic. As a social science,
economics is concerned with the behavior of individuals and institutions
engaged in the production, exchange, and consumption of goods and
services.

The first major step, then, in investigating a given problem or a specific
segment of the economy is to gather the facts. This can be an infinitely
complex task. The world of reality is cluttered with a myriad of interrelated
facts. The economist therefore must use discretion in fact gathering. One
must distinguish economic from noneconomic facts and then determine which
economic facts are relevant and which are irrelevant for the particular
problem under consideration. But even when this sorting process has been
completed, the relevant economic facts may appear diverse and unrelated.

Economic theory

A conglomeration of facts is relatively useless; mere description is not
enough. To be meaningful, facts must be systematically arranged,
interpreted, and generalized upon. This is the task of economic theory or
analysis. Principles and theories - the end result of economic analysis - bring
order and meaning to a number of facts, by tying these facts together, putting
them in correct relationship to one another, and generalizing upon them:
"Theories without facts may be barren, but facts without theories are
meaningless."

The interplay between the levels of fact and theory is more complex than
Figure |-l indicates. Principles and theories are meaningful statements drawn
from facts but facts, in turn, serve as a constant check on the validity of
principles already established. Facts - how individuals and institutions actually
behave in producing exchanging, and consuming goods and services change
with time. This makes it essential that economists continuously check existing
principles and theories against the changing economic environment. The
history of economic ideas is strewn with once valid generalizations about
economic behavior which were rendered obsolete by the changing course of
events.



Formulating economic policy.

The creation of specific policies designed to achieve the broad economic
goals of our society is no simple matter. A brief examination of the basic
steps in policy formulation is in order.

1. The first step is to make a clear statement of goals. If we say that we
have "full employment,” do we mean that everyone between, say, 16 and 65
years of age has a job? Or do we mean that everyone who wants to work has
a job? Should we allow for some "normal” unemployment caused by workers'
voluntarily changing jobs?

2. Next, we must state and recognize the possible effects of alternative
policies designed to achieve the goal. This entails a clear-cut understanding
of the economic impact, benefits, costs, and political feasibility of alternative
programs. Thus, for example, economists currently debate the relative merits
and demerits of fiscal policy (changing government spending and taxes) and
monetary policy (altering the supply of money) as alternative means of
achieving and maintaining full employment.

3. We are obligated to both ourselves and future generations to look
back upon our experiences with chosen policies and evaluate their
effectiveness; it is only through this type of evaluation that we can hope to
improve policy applications. Did a given change in taxes or the supply of
money alter the level of employment to the extent originally predicted? If not,
why not?

lllustration

It might be useful at this juncture to bring the salient points of our
discussion together in a brief illustration. Suppose we decide to investigate
the relationship between income and consumption for the economy as a
whole. In this case the relevant facts have been gathered for us by
governmental agencies and we simply turn to published government
documents and record the relevant data, a sampling of which is shown in
Table 1-3. Do these data suggest a principle? They clearly do: Examining
columns 2 and 3, we observe that consumption varies directly with disposable
(after-tax) income. But our generalization will be more useful if it can be
quantified. This is achieved through column 4 wherein consumption is
expressed as a percentage of disposable income. Our generalization can
now be stated with greater precision: Households consume approximately 92
percent of their disposable incomes. s this knowledge useful for public
policy? Yes, indeed! Suppose that the total level of spending is
Table 1-3
The relationship between disposable income and consumption (columns 2
and 3 in billions of dollars).



(1) (2) (3) (4)=(3)+(2)
Year Disposable Consumption Consumption/Dis
income posable income
1960 $349 $325 93%
1963 403 375 93
1966 510 465 91
1969 630 580 92
1972 801 733 92
1975 1,087 979 90
1978 1,451 1,340 92
1982 2173 1,972 91
1985 2,801 2,582 92

so low that national output is far below the economy’s productive potential
and we are faced with the problem of substantial unemployment. Our
generalization will permit economists to predict the size of the tax cut which
will be required to increase disposable incomes and stimulate consumer
spending sufficiently so as to restore production to the full-employment level.

Il. Write down key words and phrases from each paragraph which best
describe the atmosphere and its meaning.

lll. Write down possible headlines which best express the main idea of each
paragraph.

IV. Reduce the text to one fifth of its original length giving the most important
information.

Writing
How Writing Summaries Can Help You

Practice in writing summaries will benefit you in important ways as a student
and as a writer:

¢ |t will give you practice in close, attentive reading, and train you to do
justice to what you read (rather than reading into a work only what is
familiar to you).

e |t will strengthen your sense of structure in writing: how a writer
organizes material, develops his or her points, and moves from one
point to another.

e |t will develop your sense of what is important in a written work,
enabling you to distinguish between key points, the material backing
them up, specific examples and illustrations, and mere asides.




Five Ways to Improve Your Writing.

Even if your future plans don't include becoming the next Shakespeare
or Hemingway, writing is one of the most valuable skills you'll ever learn.
Throughout your school years, in college, and beyond, no matter what career
you decide on, you'll need to be able to express yourself clearly. Here are five
tips to help you become the best writer you can be.

Learn the rules. Mastering the rules of grammar, spelling, and
punctuation is a bit like learning to ride a bike. The process might be painful
but the results are worth it. The more you learn about the basic foundations of
good writing, the easier, smoother, and more fun the writing process will be.

Stick to the main idea. Before you start writing, identify and write down a
sentence or two that identifies exactly what you're trying to tell about or say.
This writing "blueprint” is called a thesis statement. Everything you include in
your paper, essay, or other writing should support your thesis statement. A
clear thesis statement will help you stay on topic and reduce clutter in your
writing.

Keep it simple. Use plain, clear language whenever possible. You may
think fancy words make you sound smart, but it's more important to make
sure readers understand your meaning than it is to impress them with your
vocabulary.

Review and revise. Every piece of writing can benefit from some
tweaking and polishing. Read your finished draft with a critical eye, marking
changes to make later. If possible, ask a friend to read it and make comments
too. This feedback will help you avoid embarrassing mistakes and will also
help improve your writing.

Use reference tools. Keep a dictionary and a thesaurus handy - whether
hard-copy books or electronic versions - to look up words and check spelling.
Make a habit of looking up words you don't know. There are lots of good
writing resources on the Internet, too. Find your favorites and use them often.

Grammar Study
.  Study the rule.

We use the present simple tense:
¢ to describe a regular event
¢ to express a general truth
We use the present continuous tense to describe:
¢ something that is happening at the moment
¢ an arrangement in the future.

Il. Complete the sentences. Put the verbs into the correct form.

—_—

Most thing we ... ... ... free in nature. (want, not/ be)
2. She ... alot of different jobs in the firm. (do)
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At the moment the director ... the problem and the secretary ... the
telephone. (discuss, answer)

As our knowledge ... we ... more and more opportunities. (grow, exploit)
The growth of civilization ... largely the development of new wants. (be)
They ... at five o’clock most days but they ... late today. (finish, work)
Professional corporations ... more common now. (become)

We ... a meeting next week. (plan)
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lll. Complete the sentences using one of these verbs and verbal phrases in
the present simple or the present continuous tenses.

a) be, have, appear, mean, do, be going to have, be;
b) involve, be going to take, go, mean, change, attempt, should/look, use.
Mind the use of the active or passive voice.

)

Economics ... the first art which man acquired.
We ... limited resources both in rich countries and poor countries.
By wealth the economist ... all the real assets which make up our standard
of living.
. there any justification for protecting certain industries from foreign
competition?
5. More and more economists ... on the payrolls of large corporations now.
6. They ... the sKkills they need to teach economists.
7. What economists ... ?

W=D
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b)
8 Itis the directors who determine the direction the business ...
9 It ... planning to ensure that the business first survives and then flourishes.
10 What it ... to be a manager?
11 Every business has to decide where it ... .
12 Speculators ... always to the future and ... to anticipate events.
13 Technological innovations and increased competition ... the face of
British banking now.
14 Banks and other financial institutions ... computer technology now.

V. Fill in the gaps with the prepositions of, in, to, by or with.

1. Graduate schools are principally interested ... what they call “theoretical”
research.

2. Economic education is not succeeding, because the content ... what is
being taught is flawed.

3. The tasks of dealing with real-world data, gaining access ... existing
knowledge are not taught.

4. What is currently taught is connected ... criteria for advancement and
promotion.



5. Material resources of the world are limited and our ability to make use ...
these resources is even more limited ... our ignorance.

6. The price you pay consists ... all the other alternatives you have thereby
given up.

7. This fact has nothing to do ... any particular form of economic and social

organization.

The economist then puts this collection of fact ... order.

Economics is concerned ... the behavior of individuals and institutions

engaged in production, exchange, and consumption of goods and

services.
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UNIT 1l Companies
Vocabulary Study
Nouns and noun phrases

1. asset(s) — aktuB(bl)
2. bankruptcy — 6aHKpOTCTBO
3. board — npaBneHne

board of directors npasneHne AMpekTopos, ANpeKUNA (NpaBneHne)
Kopropaunu
charter — yctaB
company — KOMnaHus

limited company — KomMnaHua ¢ orpaHUYeHHON OTBETCTBEHHOCTbLIO
6. debt-—pgonr
/. entity — cywecTBo, opraH1M3m, opraHu3auus
8. expences — pacxoibl
9. fee -roHopap
10. flexibility — rubkocTb
11. “imprisonment — TIopeMHoOe 3aKkni4vyeHne, 3aToydeHne
12.. insanity — gyweBHasa/ncnxmnyeckas 6onesHb, 6esymme, HEBMEHAEMOCTb
13. lender — 3anmopgaBel
14. liabilities — naccuBbl
15. licence — nuueH3us
16. management — ynpaBsneHve, pykoBo4CTBO
17. objective — uenb
18. operation — onepauu4, oesaTenbHOCTb, paboTa, akcnnyartaums
19. owner — COGCTBEHHMK

ownership - CoBCTBEHHOCTb
20. partner — napTHEP
partnership — ToBapuLecTBo, NAapTHEPCTBO

o &



21.

22.

23.
24.
25.

26.
27.

proprietor —Bnagenew, X03auH
proprietorship —co6CcTBEHHOCTb
sole proprietorship — egnHonnyHoe BrnageHue
retail — po3HnyHaga npoaaxa
retail store — marasuH po3HMYHON TOProBMn
retirement — oTcTaBka, BbIXo Ha NEHCUIO
revenue — JoxoA
share — akuus
shareholder - akunoHep
tax — Hanor
whim — npuxoTb, Kanpua

Adjectives

1.
2.
3.
4.

complementary — JONOSTHUTENbHbIN
leery — xuTpbIn, He4OBEPYMBLIN
legal — 3aKOHHbIN, fieranbHbIN

liable — oTBeTCTBEHHbLIN

Verbs and verbal phrases

1. borrow — ogamxunBaTb
2. charge — Harpyxatb
be charged — he was charged with — emy 661510 NOpy4eHo
3. dissolve — pacnyckaTtb, pactopraTtb, paCTBOPATb
4. entail — Bneyb 3a cobon
5. involve — BoBnekaTb, Bneyb 3a cobon, BbiTEKATb
be involved — ObITb BOBNEYEHHbBIM
6. pledge —oTgaBaTb B [ONr, 3aKknaabiBaTb, 0083bIBaTbCA, pyvaTbCs
Adverbs
1. consequently — cnegoBaTtenbHO, 3HA4YUT, cTano bbIThb

Read and translate the following words and word combinations. Mind the
stress: a) on the first syllable; b) on the second syllable; c) on two
syllables.

a)Asset, company, entity, charter, lender, owner, partner, retail, revenue,
legal, leery, liable, management;

b)expences, imprisonment, insanity, objective, proprietor, retirement,
dissolve, entail, involve;

c) flexibility, liability, operation, complementary.

Match the words with the definitions below.



10.

Stock, shareholder, assets, ownership, charter, debt, liabilities, retail,
partnership, tax.

Owner of shares.

Money lent to a government in return for interest; shares in the capital of
a business company.

Anything owned by a person, company, etc. that has money value and
that may be sold to pay debts.

Right of possessing.

A business owned by two or more people.

An amount of money that you have to pay to the government so that it
can pay for public services.

The sums of money which a company or organization owes, for example
because it has made promises or signed agreement.

Written or printed statement of rights, permission to do something,
especially from a ruler or government.

Payment, which must be, but has not yet been, paid to somebody;
obligation.

Sale of goods (usually in small quantities) to the general public, not for
resale.

Mind that the words stocks and shares have certain similarities in
meaning, but are not exactly the same.

Although these words are often used as synonyms there is a difference

in meaning.

Stocks are similar to loans and pay interest. In the UK, they are known

as debentures (if issued by companies) or gilts if issued by the

government. The interest is usually at a fixed rate. They are a safe
investment as companies are obliged to pay interest and repay the
capital whether or not the firm is making a profit. However, the return on
the investment is likely to be lower than on shares.

Shares pay dividends rather than interest and enable the bearer to own a

part of the company. If a company goes bankrupt, the shareholders will

only be repaid after all the other creditors. As the term equity can be
defined as what remains when all other claims on a company's assets
have been met, stock and equity are interchangeable terms. There are
many varieties of shares; these are some of the most important.

2.1 Ordinary shares give the bearer the right to vote, appoint and
remove directors and the right to receive a dividend.

2.2 Preference shares give the holder the right to receive dividends
before ordinary shareholders and priority if the company is
liquidated. However, the dividend is fixed.

2.3 Cumulative preference shares entitle the bearer to be paid in arrears



if a dividend is not paid in any one year.
3. Stocks, shares and bonds are known collectively as securities.

IV. Using a dictionary add as many words as possible into the table. An
example has been given to help you.

Verbs Adjectives Nouns
1. to flex flexible Flexibility
2. Management
3 Operation
4 Owner
5. Retirement
6. Tax
7. to charge
8. to dissolve
9. complementary
10. legal

V. Make adjective from the following nouns.

Nouns Adjectives
leer

liability

complement

legalism

VI. Make nouns from the following verbs.
Verbs Nouns

to borrow
to entail
to involve
to pledge
to lend

VII. Make verbs from the following nouns.
Nouns Verbs

imprisonment
licence
objective
board
expences



VIIl. Choose the words with similar meaning from the two groups and arrange
them in pairs.

A.Obijective, lender, board, charter, expenses, management, owner,
revenue.
B.Creditor, governing body, regulations, overheads, aim, administration,
proprietor, income.
IX. What are the opposites?

Legal, leery, complementary, to borrow, expenses, operation.

X. Complete the sentences with the words from the box below.

Single, ownership, sole proprietorship, flexibility, individuals,
liability, own, to operate, directors, stock.

1. There are three major legal forms of ... : sole proprietorship, the
partnership and the limited company.

2. A sole proprietorship is owned and operated by a ... individual.

3. A..... can be dissolved as easily as it can be started.

4. A sole proprietorship offers the owner freedom and ... in making
decisions.

5. A partnership is an unincorporated enterprise owned by two or more ... .

6. One partner may possess the management skills ... ... the firm.

7. In partnerships, the unlimited ... is both join and personal.

8. Limited companies are separate from the people who ... and manage
them.

9. The owners of limited companies elect a board of ... at an annual
meeting.

10. Shareholders of corporations can only lose the amount of money they
have invested in company ... .

Xl. Make up you own sentences using the following words and word
combinations.

Forms of ownership, sole proprietorship, a single individual, most
common form of ownership; partnerships, easy to start, partners, to be
legally liable for all debts, owners, limited companies, board of directors.

Xll. Translate into English.



1. EaownHonnyHoe BnageHwe — camagq npocrtasa popma opraHusaumnm
bunsHeca.

2. EpwvHonunyHoe BnageHue npefocrtasnseT Bnagensuy csobony v

MOKOCTb B MPUHATUM PELLUEHUNA.

Briapenew oTBETCTBEHEH 3a BCe A0S KOMMAHUMN.

Bpems cywecTtBoBaHMS KOMMaHUN MOXET BbITb OrpaHNYeHo

BGaHKPOTCTBOM, THOPEMHbBIM 3aKNOYEHNEM, YXOL0M Ha NEHCUIO,

NPUXOTbIO Bragernbua n T.4.

5. 3ammopgaBubl NpeanoynTaloT BKNagbiBaTb AeHbIM B NApPTHEPCTBA, YEM B

eaVNHONMYHbIE BrageHus, NOCKOSIbKY BCe NapTHepPb! ABNAKTCS

JoMHAHCOBO OTBETCTBEHHbLIMMW.

[MapTHepcTBa He TakK Nerko pacrnyckatTcs, Kak eqUHONUYHbIE BrlageHus.

B komnaHusx ¢ orpaHMY4eHHON OTBETCTBEHHOCTLIO COBCTBEHHOCTL

npeacTaBrieHa akunsMu akuMOHEepPHOro KanuTana.

8. AKUMOHEpbl MOryT TOJSIbKO NOTEPATb A€HbIM, UHBECTUPOBAHHbLIE B
Kopriopauuu.

9. [vmBuaeHabl akUMOHEPOB Kopnopaumin obraratoTcst Hanorom Ha OCHoOBE
MHONBUAYASTLHOMO NMPUHLMNA.

10. KomnaHusa obda3aHa nocbiniath akUMoHepam exerogHbln OTYeT,
oTpaxatownn puHaHCoBOEe COCTOsIHUE PUPMBI.

B w

N

A. Text Study
I.  Read the text to get the gist of it. Answer the following questions.

a)What is the most risky form of ownership?
b) What form of ownership is the least easy to dissolve?

Text A
FORMS OF OWNERSHIP

There are three major legal forms of ownership: sole proprietorship, the
partnership and the limited company. It is important to note which form of
ownership is involved because the different characteristics of each will have
implications for the operation of the firm. The following section explains the
various forms of ownership, their advantages and disadvantages.

Sole Proprietorship

A sole proprietorship is a business owned and usually operated by a
single individual. Its major characteristic is that the owner and the business
are one and the same. In other words, the revenues, expenses, assets and
liabilities of the sole proprietorship are the revenues, expenses, assets,



liabilities of the owner. A sole proprietorship is also referred to as the
proprietorship, single proprietorship, individual proprietorship, and individual
enterprise.

A sole proprietorship is the oldest and most common form of ownership.
Some examples include small retail stores, doctors’ and lawyers’ practices
and restaurants.

Advantages

A sole proprietorship is the easiest form of business to organize. The only
legal requirements for starting such a business are a municipal licence to
operate a business and a registration licence to ensure that two firms do not
use the same name. The organization costs for these licences are minimal.

A sole proprietorship can be dissolved as easily as it can be started. A
sole proprietorship can terminate on the death of the owner, when a creditor
files for bankruptcy, or when the owner ceases doing business.

A sole proprietorship offers the owner freedom and flexibility in making
decisions. Major policies can be changed according to the owner’s wishes
because the firm does not operate under a rigid charter. Because there are
no others to consult, the owner has absolute control over the use of the
company’s resources.

Disadvantages

As mentioned earlier, the financial condition of the firm is the same as
the financial condition of the owner. Because of this situation, the owner is
legally liable for all debts of the company. If the assets of the firm cannot
cover all the liabilities, the sole proprietor must pay these debts from his or
her own pocket. Some proprietors try to protect themselves by selling assets
such as their houses and automobiles to their spouses.

A sole proprietorship, dependent on its size and provision for succession,
may have difficulty in obtaining capital because lenders are leery of giving
money to only one person who is pledged to repay.

A proprietorship has a limited life, being terminated on the death,
bankruptcy, insanity, imprisonment, retirement, or whim of the owner.

Partnerships

A partnership is an unincorporated enterprise owned by two or more
individuals. A partnership agreement, oral or written, expresses the rights and
obligations of each partner. For example, one partner may have the financial
resources to start the business while the other partner may possess the
management skills to operate the firm. There are three types of partnerships:
general partnerships, limited partnerships, and joint ventures. The most



common form is the general partnership, often used by lawyers, doctors,
dentists, and chartered accountants.

Advantages

Partnerships, like sole proprietorships, are easy to start up. Registration
details vary by province, but usually entail obtaining a license and registering
the company name. Partners’ interests can be protected by formulation of an
“‘Agreement of Partnership”. This agreement specifies all the details of the
partnership.

Complementary management skills are a major advantage of
partnerships. Consequently partnerships are stronger entity and can attract
new employees more easily than proprietorships.

The stronger entity also makes it easier for partnerships to raise
additional capital. Lenders are often more willing to advance money to
partnerships because all of the partners are subject to unlimited financial
liability.

Disadvantages

The major disadvantage of partnerships is that partners, like sole
proprietors, are legally liable for all debts of the firm. In partnerships, the
unlimited liability is both joint and personal. Partners are also legally
responsible for actions of other partners. Partnerships are not as easy to
dissolve as sole proprietorships.

Limited companies

Limited companies, unlike proprietorships or partnerships, are created by
law and are separate from the people who own and manage them. Limited
companies are also referred to as corporations. In limited companies,
ownership is represented by shares of stock. The owners, at an annual
meeting, elect a board of directors which has the responsibility of appointing
company officers and setting the enterprise’s objectives.

Advantages

Limited companies are the least risky from an owner’s point of view.
Shareholders of corporations can only lose the amount of money they have
invested in company stock.

Corporations can raise larger amounts of capital than proprietorships or
partnerships through the addition of new investors or through better
borrowing power.

Limited companies do not end with the death of owners.



Disadvantages

It is more expensive and complicated to establish corporations
proprietorships or partnerships. A charter, which requires the services of a
lawyer, must be obtained through provincial governments or the federal
government. In addition to legal costs, a firm is charged incorporation fees for
its charter by the authorizing government.

Limited companies are subject to federal and provincial income taxes.
Dividends to shareholders are also taxed on an individual basis.

With diverse ownerships, corporations do not enjoy the secrecy that
proprietorships and partnerships have. A company must send each
shareholder an annual report detailing the financial condition of the firm.

[I. Find international words in paragraphs 10 and 11.

[ll. Read the text again and choose the best endings to the following
statements.

1. A sole proprietorship is a business owned and usually operated by ... .
a) two or more individuals
b) a single individual
c) shareholders
2. A sole proprietorship is ... .
a) the oldest form of ownership
b) the youngest form of ownership
c) the least risky form of ownership
3. Only a municipal and registration licences are necessary for starting ... .
a) a sole proprietorship
b) a partnership
c) alimited company
4. A sole proprietorship can be dissolved ... .
a) with great difficulties
b) not easily
c) easily
5. A proprietorship has ... .
a) a limited life
b) an unlimited life
c) along life
6. A partnership agreement, oral or written, expresses the rights and
obligations of ... .
a) the owner
b) each partner
c) shareholders



10.

11.

12.

VI,

General partnerships, limited partnerships, and joint ventures are three
types of ....

a) limited companies

b) sole proprietorships

c) partnerships

The most common form of partnerships is ... .

a) the general partnership

b) the limited partnership

c) the joint venture

Partnerships can attract new employees more easily than ... .
a) limited companies

b) proprietorships

c) corporations

In partnerships, the unlimited liability is ... .

a) joint

b) personal

c) joint and personal

From an owner’s point of view limited companies are ... .
a) the most risky

b) the least risky

c) risky

Dividends to shareholders aretaxedon ... .

a) an individual basis

b) a common basis

c) both individual and common basis

Complete the unfinished questions in column A that are answered in
column B.

A B
How many ... ? 3 major forms of ownership.
How many ... ? 1 individual.
How many ... ? 2 or more individuals.
How many ... ? 3 types of partnerships.
What ... ? Shares of stock.
What ... ? A board of directors.
What ... ? Secrecy.

Find key words, phrases and the topic sentences which best express
general meaning of each paragraph.

Using the information obtained from the paragraphs make an outline of
the text.



VII. Speak about forms of ownership using key words, phrases and the topic
sentences.

B. Text Study

. Read the text. Answer the following questions.
Does the board of directors make mostly strategic or tactical decisions?
Are there any advantages of the situation that part-time directors can be
elected to the board?

Text B
THE BOARD OF DIRECTORS

The board of directors of a limited company is primarily responsible for
determining the objectives and policies of a business. It is the directors who
determine the direction the business is going to take. They will need to
ensure that the necessary funds are available and will appoint key staff to
whom they will delegate the authority to run the business on a day-to-day
basis. They will need to design an effective organization structure so that
there is both a chain of command linking one level of management with
another and an effective communication network so that instructions can be
passed downward and information passed upward.

The directors are appointed by the shareholders, normally at the
company’s annual general meeting, at which the chairman of the board will
be expected to account for their stewardship the previous year. The
company’s accounts will be presented to the shareholders at that time so they
can judge for themselves whether or not the board has been successful.

Direction in business is like strategy in war situation. The strategic
decisions determine the areas in which the company’s resources will be
employed. Above all it involves planning to ensure that the business first
survives and then flourishes. Strategic decisions, made by the board of
directors, are concerned with the disposition of resources. These contrast
with the tactical decisions by means of which the senior executives
(appointed by the directors) carry out in detail the plans conceived or
approved by the board of directors.

The fact that boards of directors tend to meet rather infrequently, say
once a week, means that part-time directors can be elected to the board.
Since they will not have departmental responsibilities within the company they
are often described as non-executive directors. There are arguments in
favour of such directors though they may lack a detailed knowledge of the
company’s activities. They may bring expertise to the board. Some are
lawyers, or experts in tax affairs. Some represent influential groups of
shareholders whose support is necessary if the board is going to carry out its



plans, while others are directors in a number of companies and are used to
interlock boards within a group of companies. For example, a holding (or
parent) company may appoint a director from their board to serve on the
board of a subsidiary company, with a view to keeping a watching brief on the
directors’ activities.

Il. Read the text again and decide which of the following statements are
correct.

1.  The board of directors of a limited company doesn’t determine the

objectives and policies of a business.

Key staff usually runs the business on a day-to-day basis.

The shareholders elect the board of directors at the company’s annual

general meeting.

4. The board of directors doesn’t make any decisions concerning the
disposition of resources.

5. The senior executives carry out the plans by means of strategic
decisions.

6. Non-executive directors can’t be elected to the board of directors.

SN

lll. Answer these questions in your own words.

How would you describe the role of the board of directors?

And the role of the senior executives?

What happens at the annual general meeting?

What is the difference between a strategic and a tactical decision?
What part can non-executive directors play in the proceedings?
What objections might be raised against the appointment of non-
executive directors?

What is meant by an interlocking board of directors?

How is it that a board of directors can control a company though they
only meet, say, once a week?

ok wh =
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IV. - Which of the following best expresses the main idea of the text of all?

1. The board of directors is responsible for determining the objectives and
policies of a business.

Direction in business is like strategy in a war situation.

The board of directors designs an effective organization structure.

SN

V. Give the main points of the text in 5-10 sentences.



C. Text Study

I.  Fill in the blanks in this text, using the words from the list below.

Text C
EXECUTIVE DIRECTORS

A modern business enterprise is oftena ......... system requiring a lot of
......... , Which is provided by the public when they ......... shares in the
company. Since they have ......... the capital, it is appropriate that they
choose the people who are to ......... the company for them, namely the
board of directors. Many of the ......... also have executive responsibilities.
Thus, a marketing director might be a full director of the board, ......... by the
shareholders at the annual ......... meeting like the other directors. Yet he
might also be responsible for the day-to-day ......... of the marketing
department. Most of his time will be ......... on administrative matters,
organizing market research, dealing with......... and generally ensuring that
the ......... sales are maximized. But he will function as a director when the
board of directors meets. The ......... of managing director also ......... the
roles of chief executive with membership of the board and this allows him to
actas avital ......... between the board of directors and their .........
management team. The managing director is often also chairmen of the
board of directors.

Executive directors have the advantage that they are......... involved with
the ......... affairs. If the board of directors wish to move ina......... direction
the executive directors will know whether such a ......... of action is
practicable. For example, the board might wish to ......... their products in a
particular ......... market. The market would be profitable for the company, but
the ......... director knows that his team of salespeople lack the experience to
take advantage of the situation. Or perhaps the board would like to .........
the advertising expenditure during the ......... year butthe ......... director
knows that the company will have to meet some heavy commitments during
the ......... months and it would be betterto ......... the campaign.

Perhaps the best board is one which contains a ......... of executive and
non-executive directors. In this way the board has the ......... of some
directors who know the practical problems ......... by the business, while
others bring theirown ......... of expertise to the boardroom discussions.

Link company’s actively coming

Increase  delay sell company’s
Capital Provided run spent



Certain Mixture brand overseas

Combines Course coming faced
Benefit Appointed marketing financial
General Advertising complex buy
Directors  Management post appointed

Il. Study the chart and answer the questions.
The organization chart
Romford Engineering is a public limited company and its shares are quoted

on the London Stock Exchange. The chart below shows the lines of
communication and command between the company’s senior officials.

Board of Directors

Chairperson & Managing Director

Marketing Dirlactor Produétion Manager  Personnel Manager Financial DirezJ:tor

Overseas Sales] Market Lese arch Recruitment Officer| Welfare (Lfﬁcer

Manager Manager
UK Sales Training Officer
Manager
I I I 1] I I I I
A Line BLine C Line Chie Cost Computer Wages Budget Chief

Manager Manager Manager Engineer Accountant Manager Officer Officer Accountant
After studying the chart you are required to answer the following questions:
1. Who do the Marketing Director, the Production Manager, the Personnel

Manager and the Financial Director (in other words the Departmental
Heads) take their orders from?

2. Who do the Line Managers and the Chief Engineer take orders from?

3. If the Managing Director and the Production Manager had a meeting,
what do you think they might discuss?

4. How many executive directors are there in Romford Engineering?

5. If the Computing Manager was sending information to the Managing

Director should he send it through the Financial Director? Why?

6. How manyimmediate subordinates does each of the Departmental
Heads have?

7. In what circumstances do you think the Marketing Director and the
Production Manager might have conflicting interests?



8. Would you expect the Chief Engineer to be paid more or less than the
Production Manager? Why?

9. What sort of work would you expect the Wages Officer to do?

10. If there was a dispute between one of the line managers and the Chief
Engineer how would you expect it to be settled?

11. If there was a dispute between the Marketing Director and the Financial
Director how would you expect it to be settled?

D. Text Study
. Read the English text and translate it into Russian in writing.
Text D
LARGE CORPORATIONS

Although there are many small- and medium-size corporations, bigger
business units are needed to perform certain services in the vast American
economy. Large corporations can supply goods and services to a greater
number of people across a wider geographic area than small businesses.
They serve consumers across the nation and across the world. Corporate
products tend to cost less because of the large volume and small overhead
costs per unit sold.

Moreover, consumers benefit from the availability of corporate “brand
names”, which they recognize as guaranteeing a certain level of quality
wherever purchased.

Large corporations also have the financial strength to research, develop
and produce new goods. Their scientific know-how, innovation and technical
capability are critical to maintaining the nation’s competitiveness and
productivity.

In the United States, a corporation is a specific legal form of organization
of persons and resources chartered by one of the 50 states for the purpose of
conducting business. When people and resources are brought together to
form a corporation, the result — in the eyes of the law — is a person. (indeed,
the Latin word corpus means “body” or “person”.) A U.S. corporation, distinct
from any individual human being, may own property, sue or be sued in court
and make contracts. For this reason, a corporation is an ideal vehicle for the
conduct of business by many smaller enterprises as well as larger ones.

Some 500 major corporations occupy an important role in American
business, although in some respects it has been a declining one. From 1978
to 1990, the profits of these 500 firms taken together have risen from $61.5
thousand-million to $93.3 thousand-million and assets have risen from



$ 898.5 thousand-million to $2,298.6 thousand-million. In 1990 some 12.4
million people were employed by these firms, 1 million fewer than in 1986.

Il. Translate from Russian into English in a written form.

A

1. KopnopaTtmBHas dopma busHeca siBnsaeTca donee rubkum
MHCTPYMEHTOM NS LWMPOKOMacLTabHOM 9KOHOMUYECKON
AeATenbHOCTN, YeM €OUMHONMYHOE BnajeHne 1M napTHePCTBO.

2. [lepBoe, oHa 3awmuLaeT cBOMUX BrnagenbLes, ocBOboXaas Ux ot
NHOMBUOYaANTbHON OTBETCTBEHHOCTU nepen 3aKOHOM, KOrga OHU
npencTaBngaT OU3Hec.

3. BrTopoe, BnagesnbLbl akuumn kanutana obnagatoT orpaHUyeHHON
OTBETCTBEHHOCTbLIO, OHW HE OTBEYatoT 3a 4oNrn Koprnopauun. Ecnu
akumoHep 3annatmn 100$ 3a 10 akyuin kanuTana u kopnopauus
CTaHOBUTCA BAHKPOTOM, OH UK OHa MOryT notepaTe 100
NHBECTUPOBAHHbIX AOS1apoB.

4. TpeTbe, KanuTan KoprnopawuMm MOXHO rnepemMeLlaTs. [loTepa nHTepeca K
aeny, 6onesHb U T.N. OTAESNBHOrO fiMua He HaHOCAT yLepb kopnopauuu.

B

MapTHepCTBO Kak hopma opraHusaumm 6usHeca B 6onbLUen nnu
MEHbLUEN CTENEHN ABMSAETCS €CTeCTBEHHbIM pasBUTUEM €4NHONTUYHOIO
BnageHus. B nonbiTke npeogoneTb HEKOTOPbIE M3 OCHOBHbLIX HEQOCTAaTKOB
eOVHONNYHOro BNageHuns poaunachk Takas gopma 6usHeca, Kak
napTHepcTBO. Camo Ha3BaHue 06BbACHSAET cyTb 3ToM PopMbl. MapTHEPCTBO —
9T0 popma opraHusaumm GusHeca, Npu KOTopon ABa Unu 6onee oTAeENbHbIX
nvua gOoroBapMBakTCsa O BriageHun npeanpuaTmemM 1 ero yrnpaBrieHun.
O6bI4YHO OHM 06BEANHAIOT CBOU (PUHAHCOBbLIE PECYPChl N YMEHUE BECTU
pena. NogobHbIM 06pa3oM OHM pacnpenensitoT PUCKK, a Takke NpubbIn nnu
ybbITKM, KOTOPbIE MOTYT BbINacTb Ha X Aosnto. 1o cTeneHn yyactus B
AeaTenbHOCT NpeanpuaTus napTHepcTBa ObiBato pasHblie. B HEKOTOPbLIX
cny4yasix BCe NnapTHepbl UrparoT akTUBHYO porib B OYHKLUNOHNUPOBaHUM
npeanpuaTus, B 4pyrux criydasx — OauH UM HECKOSTbKO YY4aCTHUKOB MOTyT
ObiTb «MONYanuBbIMMY», TO €CTb UrPaTb NACCUBHYHO POfb. ATO O3HAYaAET, YTO
OHW BKNaabliBaT CBOM (OMHAHCOBbIE CPeAcTBa B OMPMY, HO HE NPUHUMALOT
aKTUBHOIO y4acTuUs B ynpaBlieHUN €lo.

E. Text Study

. Read the text for general comprehension.



Text E
HOW CORPORATIONS RAISE CAPITAL

The large corporation has grown to its present size in part because it has
found innovative ways to raise new capital for further expansion. Five primary
methods used by corporations to raise new capital are:

Issuing bonds

A bond is a written promise to pay a specific amount of money at a certain
date in the future or periodically over the course of a loan, during which time
interest is paid at a fixed rate on specified dates. Should the holder of the
bond wish to get back his money before the note is due, the bond may be
sold to someone else. When the bond reaches “maturity”, the company
promises to pay back the principal at its face value.

Bonds are desirable for the company because the interest rate is lower
than in most other types of borrowing. Also, interest paid on bonds is a tax
deductible business expense for the corporation. The disadvantage is that
interest payments ordinarily are made on bonds even when no profits are
earned. For this reason, a smaller corporation can seldom raise much capital
by issuing bonds.

Sales of common stock

Holders of bonds have lent money to the company, but they have no
voice in its affairs, nor do they share in profits or losses. Quite the reverse is
true for what are known as “equity” investors who buy common stock. They
own shares in the corporation and have certain legal rights including, in most
cases, the right to vote for the board of directors who actually manage the
company. But they receive no dividends until interest payments are made on
outstanding bonds.

If a. company’s financial health is good and its assets sufficient, it can
create capital by voting to issue additional shares of common stock. For a
large company, an investment banker agrees to guarantee the purchase of a
new stock issue at a set price. If the market refuses to buy the issue at a
minimum price, the banker will take them and absorb the loss. Like printing
paper money, issuing too much stock diminishes the basic value of each
share.

Issuing preferred stock

This stock pays a “preferred” dividend. That is, if profits are limited, the
owners of preferred stock will be paid dividends before those with common
stock. Legally, the owners of this stock stand next in line to the bondholders
in getting paid. A company may choose to issue new preferred stock when
additional capital is desired.



Borrowing

Companies can also raise short-term capital — usually working capital to
finance inventories — in a variety of ways, such as by borrowing from lending
institutions, primarily banks, insurance companies and savings-and-loan
establishments. The borrower must pay the lender interest on the loan at a
rate determined by competitive market forces. The rate of interest charged by
a lender can be influenced by the amount of funds in the overall money
supply available for loans. If money is scarce, interest rates will tend to rise
because those seeking loans will be competing for funds. If plenty of money
is available for loans, the rate will tend to move downward.

If the corporate borrower finds that it needs to raise additional money, it
can refinance an existing loan. In this transaction the lender is essentially
lending more money to its debtor. But if interest rates have gone up during
the period since the original loan was secured, borrowers pay a higher rate in
order to hold additional funds. Even if the rate has gone down, the lender
benefits by having increased the size of its original loan at a lower rate of
interest.

Using profits

Some corporations pay out most of their profits in the form of dividends
to their stockholders. Investors buy into these companies because they want
a high income on a regular basis. But some other corporations, usually called
“‘growth companies”, prefer to take most of their profits and reinvests them in
research and expansion. Persons who own such stocks are content to accept
a smaller dividend or none at all, if by rapid growth the shares increase in
price. These persons prefer to take the risk of obtaining a “capital gain”, or
rise in value of the stock, rather than be assured a steady dividend.

The typical corporation likes to keep a balance among these methods of
raising money for expansion, frequently plowing back about half of the
earnings into the business and paying out the other half as dividends. Unless
some dividends are paid, investors may lose interest in the company.

Il. Write down key words, phrases and the topic sentences from each
paragraph.

lll. Reduce the text to one third of its original length giving the most
important information.

Writing

A
Writing takes planning. You have to follow certain steps. They include
gathering, ordering, and putting ideas into sentences.
To help make your writing clear, follow these steps.



Prewrite — Think about what you want to say. Jot down your ideas. Make sure
your ideas fit your purpose. Arrange your ideas in order.

Compose — Write your ideas in sentences.

Review and Revise — Read your sentences. See if your thoughts are
expressed clearly. Make sure they are in order. Take out unnecessary words
and ideas. Add important ideas you might think of. Make sure your writing
says what you want to say.

Edit — Remove vague words and ideas. Use specific ones instead. Correct
mistakes in spelling, punctuation, word choice, and sentence structure.
Publish — Reread your composition. Make final corrections. Write a neat copy
and show it to others.

B. Grasp The Main Trend Of Thought

In writing a summary, make sure that you grasp the main trend of
thought in the work being summarized. Above all, you need to understand the
work’s organization clearly. To help you, concentrate on these three closely
related tasks:

1. Identify key sentences (underline them as you read): thesis
statements (which sum up the major point of the whole work or its
particular sections); and fopic sentences (which are developed in the
rest of the paragraphs they begin).

2. Look for the author’'s own compact summaries, either at the
beginning or end of a passage, or at points of transition.

3. Finally, formulate in your own words major points that seem to be
implied by the author but not spelled out in any sentence
(remembering that your purpose is to report what is said, not to
interpret it).

Grammar Study.
.  Study the rule.

The present perfect describes an event or state that began in the past but
continues to the present.

Example
He has gone to the shops.
(But he hasn’t come back yet.)

We use the present perfect when we are interested in the effect of an event
on the present.
Example
I've broken my leg. Passive: My leg has been broken.
(So I can’t do certain things now.)




We use the present perfect when we are talking about a time frame that has
not ended yet. It is often used with expressions like ‘not ... yet’ and ‘so far’.
I've lived in Spain for two years.

(And I still live there.)

Il. Complete the sentences. Put the verbs in brackets into the present
perfect tense. Mind the use of the active or passive voice.

1. The number of state owned companies such as telecommunications,

water, gas ... lately. (decrease)

Some of these laws, however, ... in recent years. (release)

Limited liability means that stock-holders cannot suffer a loss greater

than the sum they ... in the business. (invest)

4. Three steps we ... are the means of creating accounting information.

(describe)

The shareholders can judge whether or not the board ... successful. (be)

The large corporation ... to its present size in part because it ...

innovative ways to raise new capital for further expansion. (grow, find)

7. Holders of bonds ... money to the company, but they have no voice in its
affairs. (lend)

SN

o o

lll.  Complete the sentences using one of these verbs in the present perfect
tense: a) develop, produce, assemble, be, make, rise, work; b) criticize, lead,
do, see, become, replace, become, pay, gain.

Mind the use of the active or passive voice.

a)

1. Since that time the subject ... rapidly and there are now many branches
such as microeconomics, international economics, econometrics, etc.

2. We ... the three vital ingredients in our definition, people, scarcity and
choice.

3. Once we ... goods and services we then have to decide how to distribute
them among the people in the economy.

4. The development in scientific knowledge ... accessible many valuable
minerals from depths below the earth’s surface.

5. Some 500 major corporations occupy an important role in American

business although in some respects it ... a declining one.

From 1978 to 1990, the profits of 500 firms ... .

You ... ever in a place where it seemed to be just one crisis after another?

N

What you ... most frequently for?
What you ... that shows initiative and willingness to work?

©wT



10.

11.
12.

13.

14.

15.

16.

V.

1.

SN
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9.

10.

11.

We ... already that managers are expected to achieve targets of some
sort or another.

Valuable metal ... generally by paper notes.

Money ... an essential element of economics based on the division of
labour.

Checks, transfer orders and credit cards ... more popular in recent
years.

The progress made in computer technology ... to new forms of cashless
payments.

Deposit or giro money is a form of money that ... only great importance
in the recent past.

Statements give a detailed account of all money and cheques which ...
either into account or withdrawn from the account.

Fill in the gaps with the prepositions to, for, in or on.

A sole proprietorship is referred ... as the proprietorship, single
proprietorship, individual proprietorship, and individual enterprise.

The organization costs ... these licences are minimal.

A sole proprietorship offers the owner freedom and flexibility ... making
decisions.

Major policies can be changed according ... the owner’s wishes.

The owner is legally liable ... all'debts of the company.

The stronger entity makes .it easier ... partnerships to raise additional
capital.

Dividends to shareholders are also taxed ... an individual basis.

The board of directors of a limited company is responsible ... determining
the objectives and policies of a business.

Large corporations can supply goods and services ... a great number of
people.

Unless some dividends are paid, investors may lose interest ... the
company.

Some corporations pay out most of their profits in the form of dividends ...
their stockholders.



UNIT 1 Management
Vocabulary Study

Word List

Nouns and noun phrases

1. agreement — cornacue; cornaweHue, 4Orosop
disagreement — pasHornacwue, pasnag, Hecornacue
2. authority — Bnactb, nosiHomo4ue, pl. — Bnactu, opraHbl, aBTopuUTeT
3. circumstance — 06CTOATENbLCTBO, YCOBME, MaTepuanbHOE NONOXeHNe
4. decision — peweHue
decision making — npuHaTHe pelleHns
5. extent — npoTskeHue, cTeneHb, pasmep, Kpyr, AnanasoH
6. finance — puHaHcbI, goxoabl
7. implementation — BbINnonHeHMe, ocyLlecTBieHNE
8. implication — BoBrie4eHune, CKpbITbIA CMbICIT, HAMEK
9. liaison — cBSI3b
10. market — pbIHOK
marketing - mapkeTuHr
11. product — nsgenuve, pesynbrat, n1og
production - npon3BoACTBO
12. staff — wTaT, NM4HbBIN cocTaB
13. subordinate — nog4YMHEHHbBLIN
14. training — oby4eHne
15. workload — 3arpy3ska, 06b€m paboThl, 3agaHne no pabore
Adjectives
1. adequate — gocTaTouHbIN, COOTBETCTBYHOLLWIA, afeKBaTHbIN
2. capable - cnocobHbIn
3. chief — rnaBHbIN
4. . essential — cywiecTBeHHbIN
5. long-term — gonrocpoyHbIn
6. operational — onepaTtuBHbIN
7. overall — nonHbIN, oOLWMIA
8. responsible - oTBETCTBEHHbIN
9. strategic — cTpaTernyeckumn

Verb and verbal phrases

1.
2.

affect — pencrBoBaTtb, BNMUATb
appraise — oLeHnBaTb
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8.
9.
10.

delegate — nenernposaTtb, obnekaTb koro-nMbo BNacTblo

ensure — obecneynBaTtb, rapaHTUpPoBaTb

facilitate — obner4yaTtb, cnocobcTBOBaTh, COAENCTBOBATb

reinforce — ycunmneatb

relate — oTHOCUTbCSA, CBA3bIBATbL, CONOCTaBNATb, yCTaHaBNMBaTb CBA3b,
OTHOLLUEHne

require —TpeboBaTb

search (sought, sought) — uckatb

vary — MEHSITb

Adverbs

1.

Wh =

N ore

essentially — cyliectBeHHO, No CyLlecCcTBY, B CYLLHOCTU

Read and translate the following words and word combinations. Mind the
stress: a) on the first syllable; b) on the second syllable; c) on two
syllables.

a) Circumstance, market, product, training, adequate, capable, delegate,
vary;

b)agreement, authority, decision, extent, finance, liaison, production,
subordinate, essential, responsible, strategic, affect, appraise, ensure,
relate, require, essentially;

c) implication, operational, reinforce, disagreement, overall, facilitate.

Match these words with the definitions below.
Agreement, authority, finance, market, marketing, staff, subordinate.

The management of money.

Power or right to give orders and make others obey.

Arrangement or understanding (spoken or written) made by two or more
persons, groups, business companies, governments, etc.

Group of assistants working together under a manager or head.

Trade in a class of goods; demand.

Theory and practice of selling.

Junior in rank or position; less important; person working under another.

Using a dictionary add as many words as possible into the table.

Verbs Adjectives Nouns

agreement
disagreement
authority
decision

hoON -~




5. finance

6. implication
7. to relate

8. to affect

9. responsible

10. operational

IV. Make adjectives from the following nouns.

Nouns Adjectives

capability
product
adequacy
essence
strategy

V. Make nouns from the following verbs.
Verbs Nouns

to affect

to implement
to produce
to train

to appraise
to delegate

VI. Make verbs from the following nouns.
Nouns Verbs

facilitation
reinforcement
requirement
searcher
variety

VIIl. Choose the words with similar meaning from the two groups and arrange
them in pairs.
A. Agreement, authority, decision, circumstance, extent, finance,
implementation, liaison, product, staff, training, adequate, chief.



B. Power, condition, connection, treaty, main, article, teaching,
personnel, solution, money, corresponding, length, fulfilment.

VIIl. What are the opposites?

IX.

—_—

B W

Agreement, subordinate, poverty, unsuitable, incapable, inessential,
short-term, irresponsible, to prevent, to weaken, to find.

Mind the use of the words affect and effect.
Look at this extract from a letter.

Dear Mr. Haerting,
| have been asked to consult you on the recent decline in sales.

Would you please outline the factors you feel have affected sales over
the last 12 months and make clear, where necessary, the nature of the
effect.

To affect means “to influence”. An effect is a result or consequence of an
action:

The political crisis has already had an effect on the Stock Market.

The word effect can have two other meanings:

We tried exporting tea to China, but with little effect. (=impact)

In effect, I'm saying that we should make preparations now. (= in
summary)

There is also a verb fo effect, which is fairly formal:

Production was stopped until repairs were effected. (=made)

Which is correct? Choose the right word in italics.

Do you think a rise in interest rates will affect/effect consumer spending?
Cultural attitudes can affect/effect the success or failure of a merger with
an overseas firm.

The bad publicity has had an adverse affect/effect on our reputation.
Payment will be affected/effected on receipt of from ATP/219.

Mind that the words ensure, insure and assure have certain similarities in
meaning, but are not exactly the same.
All these words mean “make safe or certain”.

To ensure means “to make sure that something happens”.

| am doing my best to ensure that your order will be dealt with promptly.
In American English insure would be used here.

To insure means “to provide insurance cover against loss”.

Please insure the cargo against all risks.

To assure means “to persuade someone that everything is all right”.



We assure you that we are doing our best to find the origin of the defect.
3.1 The expression rest assured is a useful way of reassuring people
about something which is worrying them:

You can rest assured that everything is under control.

Complete this passage.

The Export Credit Guarantee Department enables exporters to

against political risks. In this way the exporter can rest that there
will be no payment problems. Such a system that firms can open
up new markets in ‘difficult’ of high political uncertainty.

Xl. Mind the use of the words director, chairperson, executive and manager.

W N

Most firms can be divided into three parts:

capital (shareholders)

management

labour

The management structure can be represented as in the diagram below :

SHAREHOLDERS
Provide the overall BOARD OF DIRECTORS
objectives of the firm (headed by the Chairperson)
CHIEF EXECUTIVE OFFICER (CEO)
(Also known as the Managing Director)
SENIOR EXECUTIVE OFFICERS
(General Manager’ + senior managers)
MIDDLE / LINE MANAGERS

A director is a senior manager who sits on the Board under the authority
of the Chairperson or President. The Board is responsible for deciding
overall company policy and capital expenditure.

The CEO or MD is the link between the Board and senior management.
Middle managers (also known as line managers) are responsible for
running sections or departments within a firm. They are accountable to
senior management for their particular area of responsibility as illustrated
in the organization chart.

Senior management

Senior Elxecutive Senior Exécutive Senior Exécutive
Officer: Personnel Officer: Research Officer: Production

Middle management

' AME: Executive Vice President/Chief Operating Officer



Product Product Product Personnel Materials Indus.
Engineer Control Magr. Dept. Dept. Dept.
Maintenance Superintendents Cost Control
Supervisors
Workers

4. In a general manner of speaking, an executive is any senior person in
the hierarchy of a firm. He/ She makes important decisions that are
carried out by subordinates.

5. Like the managing director, some directors are also concerned with the
day-to-day running of the firm. In this capacity they are known as
executive directors®. Those who sit on the Board but have no direct
interest in the running of the firm are called non-executive directors®.

6. Executive can also be used as an adjective:

Some tour operators specialize in executive travel.

Draw a simple organization chart for the management structure of the
place in which you work.

What are the names of the senior personnel?

What are their titles in English?

Xll. Complete the sentences with the words from the box below.

Responsibility, strategy, long-term, subordinates, manager,
liaison, management, perspective, activities, to appraise.

1. General managers are concerned with ... formulation and
implementation.

2. Inasmall one-person business, the chief decision maker has to be a
general ... .

3. The general manager is an individual who has ... for a business.

4. The responsibilities of a general manager usually include ... planning for
new products, etc.

5. The general manager must find and train competent ... .

6. The general manager is a ... among the various functional areas of the
business.

7. The general manager must be especially competent in human
resources ... .

2 AME: inside directors
® AME: outside directors
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10.

XIil.

XIV.

—_—

The general manager must be able ... ... the company objectively.
Sometimes subordinates disagree with the chief because they lack a
broad ... .

He must coordinate the various ... of the company.

Make up your own sentences using the following words and word
combinations.

The general manager, coordination, strategy formulation, all aspects
of business, strategy implementation, finance, marketing, production,
human resources, tasks, to be resposible for, to make decisions.

Translate into English.

[[NaBHbIN MeHeaXep OOMKEH KOOPANHMPOBATEL BCE acnekTbl busHeca.

B 6onblunx upmax 06893aHHOCTM rMaBHOrO MeHeaKepa BbIMOMNMHSAOT:
Npe3naeHT, ynpaBnaoLwWwmin ANPEKTop, BULLe-NPE3MAEHT, agMUHUCTpaLUs
nT.A.

[onrocpo4yHoe nnaHnpoBaHne HOBbIX N3AENNA, NPON3BOACTBEHHbIE
NpoLECChl, HOBbIE PbIHKW, OPraHN3aLMOHHbIE N3MEHEHNS ABMSOTCS
00513aHHOCTAMM FNMaBHOro MeHegXxepa.

[[NaBHbIN MeHeaKep NPUHMMAET OCHOBHbIE PELLEHNS, KacatoLmecsi BCeN
KOMMaHUM.

Llenbto rmaBHOro MmeHegkepa aBnsieTca KoopanHaunsa pasnnyHbiX BUOOB
AEeATEeNnbHOCTUN KOMMNAHUM.

OH porxeH 6bITb 0CODEHHO KOMMETEHTEH B 00nacTn 4YenoBe4ecknx
pecypcos.

[ns agekBaTHOro BbINOMTHEHNSA CBOMX PYHKLMIA HEOH6XOANMO TLLATENBHO
N 06BEKTUBHO OLEHMBATL paboTy KOMMaHuMW.

OH paboTaeT B 0bnacTtu ctpaterndyeckon oopmMmynmpoBKM 3agaud U nx
cTpaTern4yeckoro BONMOLWEHNS.

Ero 06583aHHOCTM MEHAKOTCA B 3aBUCMMOCTM OT OOCTOATENLCTB.

HOrga HeCKONbKO YeroBEK 3aHMMaKTCA O6LUM ynpaBrieHneMm.

A. Text Study

Read the text to get the gist of it. Answer the following questions.

a)ls the general manager always responsible only for long-term
planning?

b)How many people are involved in the general management workload
of one firm?

Text A



THE GENERAL MANAGER

General management decision making requires the coordination of all
aspects of business into an integrated management program. In other words,
general managers are concerned with strategy formulation and strategy
implementation. This means a continual assessment of what business to be
in and how one will do business both in general and very specific terms. The
functional areas of business - finance, marketing, production and human
resources - are essential for undertaking general management problems. The
general manager must relate financial issues to a proposed marketing
program, changes in techniques in production to human resources
implications, and so on.

The meaning of general management varies by circumstances. In a
small one-person business, the chief decision maker has to be an all-round
general manager capable of longer-term planning as well as daily "fire
fighting" since there is no specialized staff to delegate these responsibilities
to. In larger firms, the general management tasks are essentially the same,
though a little more complicated. However, there are usually several people
who share the general management workload. Even the titles used to
describe the individuals responsible for general management vary from
company to company: president; managing director; vice-president,
administration; and so on. Here, the title General Manager will refer to an
individual who has overall responsibility for a business or major unit of
business.

What are the responsibilities of a general manager? Usually they include
the following:

1. Long-term planning for new products, production / operation processes,
new markets, financial flexibility, and organizational changes.

2. Finding and training competent subordinates. The general manager's goal
would be to delegate as much responsibility and authority as possible to
subordinates in finance, marketing, production, and human resources in order
to be free for the major decisions concerning the overall company.

3. Coordination. The general manager's goal would be to ensure that the
various activities of the company reinforce one another, rather than work at
cross-purposes. The general manager would act as a liaison, ensuring that
coordination is sought and achieved among the various functional areas of
the business.

4. Decision making. The general manager will make decisions that
subordinates cannot make, either because of disagreements or because they
lack a sufficiently broad perspective on the issues that need to be considered.

In short, the general manager must understand all functional areas of
business and be especially competent in human resources management. As
one can see, the general manager is concerned with strategic making
(longer-term directions for the business) and operational decision making
(shorter-term specific actions to accomplish shorter-term goals). The general



manager delegates, coordinates, and facilitates decisions to the extent
possible, and where necessary makes the "big" decisions affecting company
welfare. To perform this demanding role adequately, the general manager
must be able to appraise the company and its environment thoroughly and
objectively.

ll. Find international words in paragraphs 1 and 2.

lll. Read the text again and choose the best endings to the following
statements.

1. In a small one-person business the chief decision maker has to delegate
daily “fire fighting” to ... .
a) the specialized staff
b) himself
c) the vice-president
2. The title General Manager refers to an individual who has ... .
a) little responsibility
b) overall responsibility
c) partial responsibility
3. The general manager’s goal is to delegate as much responsibility and
authority as possible to ... .
a) subordinates
b) the board of directors
c) the owner of the company
4. The general manager makes decisions that subordinates cannot make
because they lack ... .
a) enough respaonsibility
b) experience
c) a broad perspective on the issues
5. The general manager must be free for ... .
a) the daily routine
b) the major decisions
c) the presentation purposes
6. - The general manager must understand ... .
a) all functional areas
b) some functional areas
c) only human resources management

IV. Complete the unfinished questions in column A that are answered in
column B.

A B
What ... ? The coordination of all aspects of business
into an integrated program.



Where ... ? In a small one-person business.

Where ... ? In larger firms.
How many ... ? Four.
Where ... ? In human resources.

V. Find key words, phrases and the topic sentences which best express
general meaning of each paragraph.

VI. Using the information obtained from the paragraphs make an outline of
the text.

VII. Speak about the meaning and the responsibilities of a general manager
using key words and phrases and the topic sentences.

B. Text Study

. Read the text and answer the following question.
Is it easy to evaluate the level of financial performance of a firm?

Text B
FINANCIAL MANAGEMENT

There are five basic financial goals: profitability, stability, liquidity,
efficiency, and growth. To survive, every business must meet each of these
goals to some extent, though a business must determine for itself the relative
emphasis to place on each of the five goals.

Profitability refers to the generation of revenues in excess of the
expenses associated with obtaining it. This is the "bottom-line" test of how
successful a firm's operators have been as shown at the bottom of the
income statements.

Stability refers to a business's overall financial structure. For example, a
businessman may wish to invest as little of his own money as possible in his
firm and finance his operation mainly with debt. If the debt-equity mix is too
out of balance, the firm may go bankrupt should some of the creditors want
their money back at an "inconvenient" time. Many of the spectacular financial
disasters reported in the newspapers resulted from neglect of the stability
goal of sound financial management.

Liquidity refers to a business's ability to meet short-term obligations. For
example, a manager may wish to invest as much of his firm's cash in
inventory and equipment as possible, but if he overdoes it and cannot pay his
employees or creditors on time, he can be forced into bankruptcy.



Efficiency refers to the efficient use of assets. Efficient use of assets has
an impact on profitability, stability, liquidity, and the ability of the enterprise to
grow.

Growth refers to increasing in size or acquiring more of something. A
businesswoman may assess her financial performance by calculating, for
example, how much sales or assets have increased this year over last year.
While there are many widely held concerns about growth in general (for
example, the zero population growth movement) business people and
investors remain very interested in financial growth.

There are no clear-cut guidelines on how much or how little financial
performance is adequate or on how to trade off performance on the financial
goal in favour of another. For example, 10 percent sales growth may be
terrible for a firm in one industry but excellent for a firm in another. Similarly, a
high level of liquidity may be preferable to growth for a firm at one time and
detrimental for the same firm at another.

Financial analysis and management is not just number pushing;
judgment must be exercised as to what numbers to look at and how to
interpret them. Often, a "qualitative factor", something not expressed in
numbers, is more important to the solution of a problem than all the numbers
involved.

Il. Read the text again and decide which of the following statements are
correct.

1. There are five basic financial goals: profitability, stability, liquidity,
efficiency and responsibility.

2. Profitability refers to the generation of revenues in excess of the
expenses.

3. ltis unwise to neglect the stability goal of sound financial management.

4. Liquidity is a business’s ability to meet long-term obligations.

5. The efficient use of assets is reflected in efficiency.

6. Growth refers to decreasing in size or acquiring less of something.

7. Financial analysis deals with interpreting numbers.

lll. . Answer the following questions.

1. What goals must every business meet to survive?

2. What is the “bottom-line” test of a firm’s success?

3. What does “sound financial management” imply?

4. What role does financial growth play in the life of a business?

5. To what extent is financial analysis important for the solution of
problems?

IV. What is the main idea of the text?



V. Give the main points of the text in 7-10 sentences.

VI. Speak about five basic financial goals.

C. Text study

.  Read the text and discuss the questions. Working in pairs interview each
other.

Text C
JOB INTERVIEW QUESTIONS

Many managers encounter a mental block when facing an interview. A
checklist of questions makes it easier to elicit revealing answers from a job
candidate.

Martin Yate, an employment analyst and best-selling author, has
collected twenty questions that are of use in most interview settings.

According to Yate, some of the most important skill sets we can have
for employees in the coming years are:

- analytical skills

- speed and mental processing

- ability to work with others

- an understanding of the necessity of taking direction.

These twenty questions will help you explore these areas with a job

candidate.

How would you describe the ideal job for you?

What kind of work interests you most?

How many levels of management did you interact with?

What was the job's biggest challenge?

If you were hiring for this position, what would you be looking for?

What have you done that shows initiative and willingness to work?

Why are you interviewing with us?

What special characteristics should | consider about you?

How do you plan your day?

How do you plan your week?

How do you determine your priorities?

What happens when two priorities compete for your time?

What's the toughest communication problem you faced?

When have your verbal communications been important enough to follow up
in writing?

Tell me about the time when someone has lost his/her temper at you in a
business environment.

Have you ever worked in a place where it seemed to be just one crisis after



another? And, obviously, there is a follow-up with that.

How did you handle it? How did you feel?

What do you see as some of your most pressing developmental needs?
Define cooperation.

What quality should a successful manager possess?

How have past managers gotten the best out of you?

A two-part question. Describe the best manager you've ever had. Describe
the toughest manager you've ever had.

And last, for what have you been most frequently criticized.

D. Text study
.  Read the English text and translate it into Russian in writing.
Text D
MANAGEMENT AND HUMAN RESOURCES DEVELOPMENT

Managers perform various functions, but one of the most important and
least understood aspects of their job is proper utilization of people. Research
reveals that worker performance is closely related to motivation; thus keeping
employees motivated is an essential component of good management. In a
business context, motivation refers to the stimulus that directs the behaviour
of workers to achieve company goals, managers must be aware of their
needs.

Many managers believe workers will be motivated to achieve
organizational goals by satisfying their fundamental needs for material
survival. These needs include a good salary, safe working conditions and job
security. While absence of these factors results in poor morale and
dissatisfaction, studies have shown that their presence results only in
maintenance of existing attitudes and work performance. Although important,
salary, working conditions, and job security do not provide the primary
motivation for many workers in highly industrialized societies, especially at
the professional or technical level. Increased motivation is more likely to
occur when work meets the needs of individuals for learning, self realization,
and personal growth. Be responding to personal needs - the desire for
responsibility, recognition, growth, promotion, and more interesting work -
managers have altered conditions in the workplace and consequently, many
employees are motivated to perform more effectively.

In an attempt to satisfy either fundamental or personal needs of
workers, innovative management approaches, such as job enrichment and
job enlargement, have been adopted in many organizations. Job enrichment
gives workers authority in making decisions related to planning and doing
their work. A worker might assume responsibility for scheduling work flow,



checking quality of work produced, or making sure deadlines are met. Job
enlargement increases the number of tasks workers perform by allowing them
to rotate positions or by giving them responsibility for doing several jobs.
Rather than assembling just one component of an automobile, factory
workers might be grouped together and given responsibility for assembling
the entire fuel system.

By improving the quality of work life through satisfaction of fundamental
and personal employee needs, managers attempt to direct the behaviour of
workers toward the company goals.

But probably the most powerful and basic of all elements necessary to
attract and keep people is happiness.

Employees who are happy in their jobs will work hard and well - and
won't leave.

So how do you create happy employees? The first step, and a recurring
theme of this summary, is to be happy yourself.

Employees are happier in a workplace run by manager who enjoy
themselves, their work, and their employees.

Il. Translate from Russian into English in a written form.

A

. MoTuBauuma TecHo cBs3aHa C 3(PeKTUBHOCTLIO paboThbl U HanpasndaeT

nosegeHne paboTHMKOB Ha LOCTWMKEHME Lenen KoMnaHuw.

2. YpoBneTBOpeHMe OCHOBHbIX MaTepuarbHblX noTpebHocTen (Hanpumep,
xopowlas 3apnsiata, 6esonacHbole ycrosuda paboTtbl) — ogHa 13
COCTaBIAOLLNX MOTUBALIUMN.

3. OcHoBHOM MOTUBaLMEN PabOTHMKOB BbICOKOPA3BUTLIX MHOYCTPUAribHbIX
CTpaH MOryT ABAATLCA: camopeanusaums, NnepcoHasibHbIN POCT UIn
XernaHue 6onbllen OTBETCTBEHHOCTW.

4. YJYeT KaK hyHAaMeHTanbHbIX, TaK 1 JIMYHOCTHbIX NOTpebHoCTEN
pabOTHMKa CTAHOBUTCA CYLLECTBEHHbLIM (DaKTOPOM COBPEMEHHOTO
MeHeKMeHTa.

5. [enas paboTHNKOB OTBETCTBEHHbLIMW 3a BbIMOSIHEHNE HECKOSNbKUX paborT,
MOXHO 00BUTbCA NMyYLnX pe3ynbTaTos.

6. Ynyyuwas KayecTBO XU3HU paboTHMKOB, yrnpaBnsaroLLmMe NbiTaTCs
HanpaBuTb noBeAeHne paboTHMKOB Ha JOCTUXKEHUE Lierien KOMMNaHuM.

7. CyacTbe — camMbll MOLLHbIN 1 OCHOBHOW U3 BCEX 3NIEMEHTOB,
NpUBMeKaLWmnxX U yaepXxusarLwmx nogemn.

—_—

B

CrnoBa “MeHeKMeHT”, “MeHekep” LWMPOKO NPUMEHSIOTCS B AeNT0BOM
N faxe NoBCeAHEBHOWN XXU3HMW.

AHIIIMNCKOE CNOBO MEHEKMEHT NEPEBOOUTCS HA PYCCKUM A3bIK Kak
yrpaBneHue, opraHnsauus, pykoBoacTtso. B obwem nnaHe oHo o3Hayaet

ynpasneHue, T1.e. opraHn3auunio n pykosoacrtso Tem Ui MHbiIM BUOOM



AeaTenbHOCTU: NPOM3BOACTBOM, 3KOHOMUKOWN, (oMHAHCAMU N OPYTMMN
cdepamum 0eNOBON XNU3HN YerioBeKa.

B 3apybexHon nutepaType umeeTca MHOro onpeaeneHuin noHATUS
«MeHeIKMeHT». [pnBeagem Tpu 13 HUX:

- JOCTMXeHue Luenen opraHmsaunm nocpeacTBoOM CKOOPANHMPOBAH-
HbIX yCUNun paboTatoLwmx B HEN NIOAEN;

- 0CoObI BNA, AeATenbHOCTN, NpeBpaLLaroLLmin HeOPraHN30BaHHYH
TONNy B 30PEKTUBHYIO, LieneHanpaBneHHyo 1 NPOU3BOAUTENbHYIO rpynny
(opraHusauuio);

- npouecc nnaHMpoBaHUS, OpraHM3aunmn, pyKoBOACTBA U KOHTPONS
ANa OOCTMXKEHUS Llenen opraHmsaunm NnocpeacTBoOM CKOOPANHUPOBAHHOIO
NCMNONb30BaHMs YenoBeYeCKNX N MaTepuanbHbIX PeCypCcoB.

N xoTa 9TK onpeaeneHnsa o4eHb pasnnyHbl, OHU TEM HE MEHEE NMEIDT
Tpy obLme YepThl: 06A3aTenbHOE Hanndne Lenu npyu ynpassieHnn; ocoodbin,
NHTEeNNeKTyasnbHblA XapakTep 3TOoro Buaa AeaTenbHOCTU; yrpaBneHne nmeet
MECTO B opraHusaumn. B TpeTbeM onpegeneHnn gononHUTENbHO K
nepedYncneHHbIM YepTam Cofep)KaHne MeHeaKMEHTa XxapakTepuayeTcs Kak
COBOKYMNHOCTb NATM NPOLECCOB: NNaHNPOBaHUs, OpraHMsaumm, pykoBoacCTBa,
KoopAuHauMn U KOHTPONS.

E. Text Study
. Read the text for general comprehension.
Text E

So you fancy yourself as a manager? You are not alone in having that
ambition. What does it mean to be a manager? | suppose the first thought
that comes to mind is that a manager gives orders and tells other people what
to do. That is partly true. But it is not quite as simple as that. In fact,
managers have to take orders as much as anyone else. The term 'executive'
actually implies executing orders - orders perhaps not under their power to
influence.

Every business has to decide where it is going. What it is trying to
achieve. Words like objectives and targets are used in management theory.
Whether these targets are related to items such as sales or budgets, they are
broken down into sub-targets as they go further down the organizational
hierarchy. The managers at the various levels in the structure are given these
targets or objectives to achieve. Sometimes they are given considerable
freedom to achieve the targets in the way they see best. Sometimes their
independence is limited, perhaps very limited.

Subject to these constraints a manager has certain clear-cut functions.
First, he has to plan - to look ahead - to anticipate. When you drive a car you
look as far ahead as you can to see what hazards lie ahead. If you see some



children playing in the road ahead you start to slow down, check your breaks
are working and generally watch for trouble. What would you think of a driver
who kept his eyes on the road - six feet in front of his bonnet? A manager
who is able to anticipate problems has more chance of coping with them.

Another function of managers is to control. We have already seen that
managers are expected to achieve targets of some sort or another. The
manager has to keep these targets clearly in mind when he is involved in the
decision-making process. Progress towards the targets needs to be
monitored and any deviations corrected. It is a bit like the captain of a liner
sailing across the Atlantic to New York. Every now and again he will check to
see whether or not the ship is on course. If it is beginning to drift to port or
starboard he has to bring it back onto course. That is what we mean by
control. Managers are expected to get results of one sort or another, in one
way or another, but they get their results through people. The manager of the
England football team never kicks a ball in an international football match, but
he is expected to get the best out of his team. Everyone in the team is
expected to co-operate to get the ball in the back of the opposing team's net.
All have to be persuaded to pull together - in the same direction. In
management terminology this aspect of a manager's work is called co-
ordination.

I.  Choose key words and phrases from each paragraph which best
describe the atmosphere and its meaning.

Il. Write down possible headlines which best express the main idea of each
paragraph.

lll. Summarize the text in about 100 words giving the most important
information.

Writing

You have learned that all the details in a paragraph should support the
main idea. The main idea in a paragraph is usually stated in a sentence. The
sentence that tells the main idea is called a topic sentence. The topic
sentence is often the first sentence in a paragraph. But it does not have to
come first. It can also be written in the middle or at the end of a paragraph.

Every paragraph should include a sentence that tells the main idea.
Sometimes the title also tells something about the main idea.

After the topic sentence, the rest of the paragraph supports the point
you wish to make. Inexperienced writers often fail to construct effective
paragraphs because they make an assertion without backing it up.



Grammar Study
[.  Study the rule.

The future with ‘will’ shows a general or indefinite event in the future.

Example

When we are famous, I'll buy a new big company.
In the future people won'’t have cars.

To form questions, we put ‘will’ or ‘won’t’ in front of the subject.
Example

Will we be famous?
Won’t you get a discount?

[I.  Complete the sentences. Put the verbs into the future with ‘will’. Mind
the word order in questions.

—_—

They ... to ensure that the necessary funds are available? (need)

2. They ... key staff towhom they ... the authority to run the business.
(appoint, delegate)

They ... to design an effective organization structure? (need)

Acquire and satisfy customers and you ... and satisfy investors. (attract)
The type of information that a specific user ... depends upon the kinds of
decisions that person must make. (require)

6. Outsiders, on the other hand, ... summarized information concerning
resources and information on operating results. (need)

o s w

[ll. Complete the sentences using one of these verbs in the future simple
tense: a) permit, be, have, employ, do; b) make, check, motivate, give,
influence, make. Mind the use of the active or passive voice.

a)

1. Our generalization ... more useful if it can be quantified.

2. Our generalization ... economists to predict the size of the tax cut which
will be required to increase incomes.

3. Different characteristics of forms of ownership ... implications for the
operation of the firm.



4. The strategic decisions determine the areas in which the company’s
resources ... .

5. Strategy formulation and implementation deal with how one ... business
both in general and very specific terms.

b)

6. The general manager ... decisions that subordinates cannot make.

7. Many managers believe workers ... to achieve organizational goals by
satisfying their fundamental needs for material survival.

8. Every now and then he ... to see whether or not the ship is on course.
9. The interest rate ... by the interest rate which is quoted from time to time
by the Bank of England.
10. A rise in the interest rate ... borrowing more expensive and saving more
attractive.
11.Banks ... normally statements to both deposit and current account holders
about once every three months.

IV. Fill in the gaps with the prepositions of, for, in, with, to, on, from or at.

1. Manager must be capable ... long-term planning.

2. The titles of the individuals responsible ... general management vary from
company to company.

3. ... short, the general manager must understand all functional areas of
business.

4. The general manageris concerned ... strategic making and operational
decision making.

5. To survive, every business must meet each of these goals ... some extent.

6. A business must place emphasis ... each of the five goals.

7. Profitability refers to the generation of revenues ... excess of the expenses
associated with obtaining it.

8. A businessman may wish to invest little money ... his firm and finance his
operation mainly with debt.

9. Many of financial disasters resulted ... neglect of the stability goal of sound
financial management.

10. Efficient use of assets has an impact ... profitability, stability , liquidity and
the ability of the enterprise to grow.

11. Manager must know what numbers to look ... and how to interpret them.

12. Managers must be aware ... their needs.

13. ... an attempt to satisfy needs of workers new approaches have been
adopted in many organizations.

14. A manager who is able to anticipate problems has chance of coping ...
them.



UNIT IV Money
Vocabulary Study

Word list

Nouns and noun phrases

1.

SO NOORWN

12.
13.
14.
15.
16.

17.
18.

19.

20.
21.

cheque — yek

coin — MOHeTa
commodity — ToBap (CbipbeBON)
credit — kpegut
currency — BanoTa
demand — cnpoc
inflation — nHpNALMA
medium — cpecTBO
money — AeHbrv
note — 3anncka
paper note — baHkKHOTa
order — nopsiAokK, Npukas
money order — nnaTexHoe nopyyeHne
power — cuna, mouwb pl. — cnocobHocTH
purchasing power — nokynarenbHasi CnoCOBHOCTb
rapidity — 6bICTpoTa, CKOPOCTb
service — ycnyra
standard — ctangapTt
gold standard — 3onoton ctaHgapT
store — 3anac
constant store — NOCTOAHHbLIN 3anac LeHHOCTEN
supply — npegnoxeHwue
tender — npeanoxeHune
legal tender — 3akoHHOe nnaTéxHoe cpeacTBo (OeHbrN)
term — nepuog, anemeHT, pl. - ycrnosus
in terms — C TOYKM 3pEHUS, B CMbICNE, YTO KacaeTcs
transaction — cgenka
value — LUeHHOCTb, CTOMMOCTb, BaXKHOCTb



Adjectives

1. constant — NnoCcToOsiHHbIN
2. valuable — ueHHbIN

Verbs

1. judge — cyauTb, cumTaThb

2. issue — BblNyckaTb, U34aBaTb, BbIXOOUTb
3. maintain — noggoepxmBaTb, COXPaHATb

4. measure — N3mMepsTb

5. provide — obecneumBaTtb

provide somebody with money — obecneymBaTtb KOro-nmbo
AeHbramm
. reckon — cyutaTtb

7. regard — cuutaTb
be regarded - cuutaTbCA

8. sell —npopaBaTthb
sell for money — npogasatb 3a AeHbIN

9. substitute — 3ameHsaTb

Adverbs
1. originally — nepsoHa4anbHO, UCXOOHO, MO NPOUCXOXAEHUIO

.  Read and translate the following words and word combinations.
Mind the stress: a) on the first syllable; b) on the second syllable; ¢) on two
syllables.

a) Coin, credit, currency, medium, money, money order, purchasing
power, service, standard, constant store of value, legal, tender,
reckon, measure;

b)commodity, demand, inflation, rapidity, transaction, maintain, provide,
regard, originally;

c) substitute, originate, origination, originator.

Il. " Read the following information about money.

1. In Great Britain the currency used is the pound sterling. (£) In the USA
(and many other countries) the currency is the dollar. ($)
£1 =100 pence (p): $1=100 cents (c)
Note that the sign goes before the figure.
2.  When speaking about sums of money we say:
$1.35 a dollar thirty five (or one thirty five)
$3,000 three thousand dollars



five cent coins nickels

ten cent coins dimes

twenty-five cent coins  quarters

fifty cent coins half dollars

50p fifty p, fifty pence ( NOT * pences)
£1.99 one (pound) ninety nine

Note that we do not add 'and' between the figures representing

pounds/dollars and pence/cents.

Nor do we mix figures and words; the following are wrong: not *

£39 ninety nine £Twenty five 457 dollars

The separation of units of a thousand can be made by using a comma (,)

or with a blank:

FF 365,027,968.80 = three hundred and sixty five million twenty seven
thousand nine hundred and sixty eight francs
eighty centimes

It is customary to place the currency sign before the figure:

DM16.7bn FF140m L1,200bn HK$2,500 Y9,000 £250

A sum of money is used with a verb in the singular: These days £50,000

is not a large sum of money. Why was US$115.69 paid in addition to the

ocean freight?

It is now common to see the abbreviation K: $100K (a hundred thousand

dollars)

Write these out as you would say them.
1.$1.45

2. &8.50

3. $199,000

4.£352.29

5. $75.50

6. £225.000.000

7.89p

8. $354.50

Using a dictionary add as many words as possible into the table.

Verbs Adjective Nouns

credit
inflation
note
power
service

. standard
. tojudge

. to measure

©COENONAWN

valuable




IV. Make adjectives from the following nouns.

Nouns Adjectives

constant
value
current
medium
note
rapidity

V. Make nouns from the following verbs.
Verbs Nouns

to maintain
to provide
to sell

to substitute
to originate
to transact

VI. Make verbs from the following nouns.
Nouns Verbs

coin
credit
demand
note
order
power
service
store
tender
term
issue
regard

VIIl. Choose the words with similar meaning from the two groups and arrange
them in pairs.



VIil.

IX.

ONoOORWN =

'S

Xl.

1.

UP

A. Medium, money, note, order, power, rapidity, store, supply,
transaction, value, to provide, to issue, to regard.

B. Tender, speed, to consider, surroundings, cash, memorandum,
reserve, deal, price, command, force, to supply, to publish.

What are the opposites?

Demand, inflation, power, rapidity, constant, valuable, to sell.

Complete the sentences with the words from the box below.

Currencies, medium, money, metal, paper notes,
demand, amount, inflation.

Our goods and services are sold for ... .

A valuable ... (gold, silver or copper) served as a constant store of value.
National ... are considered to be as strong as the national economies.
...... are issued by government and authorized banks.

The value of money is basically its value as a ... of exchange.
Purchasing power is dependent on supply and ... .

The supply of money is the actual ... in notes and coins.

The condition when too much money is available is known as ... .

Make up your own sentences using the following words and word
combinations.

Money, coins, paper notes, purchasing power, goods and services, to
be sold, to be considered, inflation, gold, valuable metal, gold standard,
national currencies, to be judged.

Mind the use of the verbs describing money movements.
There are many verbs which can be used to describe upward or

downward movements of money or numbers in general:
DOWN

boost go up go down decrease
increase rise drop fall

1.1 Small movements could be expressed using:

ease up/down edge up/down firm creep up slip back

1.2 More dramatic movements would need these verbs:

Up Jjump rally rocket soar surge
DOWN collapse  plunge plummet  slash slump

It is also possible to use an adverb:



Sales in Japan rose slightly. Sales in Scandinavia went up
steadily.

Sales in Great Britain
went up sharply.

3. Some of these verbs have corresponding nouns:

an increase a rise a boost a surge
a decrease a drop a fall a collapse a plunge
a slump

These words are followed by in:
There was a sharp increase in sales tax.
Following a slump in demand we had to shut down a plant.

4. If there has been little or no movement we could say that:

™ ™
morose.
slack. peaked.
The market has been >sluggish. Sales . levelled off.
gloomy. bottomed out.
stagnant.
_) steady. )
Sales
peaked Sales
volume levelled off

Sales bottomed out

time
‘The market has been sluggish’



4.1 If there has been more activity:
active.

The market has been } buoyant.
firm.

4.2 A record high or low figure can be referred to as an all-time high or
an all-time low.

5. There are a number of verbs of restriction which are useful when talking
about reductions:
Expenditure has been cut (back)/curbed/scaled down/trimmed.

o

Decide whether the following statements represent no movement at all, a
slow movement or a rapid one. Write N, S or R.

The plummeting dollar has boosted American exports. ()

Sales have been stagnant. ()

There has been a surge in the number of complaints. ()

Imports have risen somewhat. ()

There has been a slight increase in production costs. ()

The glut in the market has caused prices to slump. ()

Home sales have slipped back. ()

Prices are likely to remain steady overall. ()

The price of gold eased back by the end of the day to $423 an ounce.( )
Coffee futures edged up yesterday. ()

Euro-Disney shares went up sharply to 113p. ()
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Complete the passage using an appropriate expression to replace the
graphs.
Last year was a bad year for commodity prices. The commodity price

index E throughout January and February reaching an in mid-
March. Prices then started to|  |and[ ] until the end of April, when

the again with disastrous results for commodity producers. Despite a
in May the situation worsened again in June and prices| | once

more to another | record | at the end of July. Prices remained stable for
the rest of the summer and even during the period September-
November, before| | yet again at the end of the year.

Xll. Translate into English.

1. Jltoam nokynatoT ToBapbl 3a AeHbIW.

2. ToBapbl U ycnyr NpogatoTcs 3a AeHbr, a AeHbMM B CBOK ovepeb
obMeHuBaloTCs Ha Apyrue ToBapbl U YCNyru.

3. [paroueHHble MeTanmbl (301070, cepebpo U Meab) CRyXuUnu
MOCTOSIHHLIM 3anacoM LleHHOCTEWN.



4. Cenyac HauMOHalribHbl€ BanOTbl OLUEHNBAOTCA B COOTBETCTBUUN C
YpOBHEM pPa3BUTUA HaUMOHAJIbHbIX 3KOHOMUK.

5. baHKHOTbI BbIMYCKaTCA NpaBUTEIbCTBOM U HEKOTOPbIMU OaHkamu n
CYHNTaAOTCA 3aKOHHbLIM MJaTeXHbiM CpeCTBOM.

6. Ecnuuenosek 06nanaeT 3Ha4YNTEINIbHbIMU aKTBaMN, OH MOXET

NoJTy4YnTb XOpOLLIMI?I KpeauT.

I'IOKynaTeanaﬂ CNocobHOCTb OeHer 3aBNUCUT OT Crpoca 1 npearioxXeHnA.

|_|pI/I I/IHC*)J'IFILI,I/II/I LUEHHOCTb AeHelr yMeHbLUaeTCA.

® N

A Text study

Savings is a very fine thing. Especially when your parents have done it
for you.
Sir Winston Churchill (1874—1965), English statesman, writer, and Prime
Minister.

. Read the text to get the gist of it.
Answer the following questions.
a) Why is the role of money so important?
b) What does the purchasing power depend on?

Text A
MONEY

The work which people undertake provides them with money. People
buy essential commodities with money. All values in the economic system are
measured in terms of money. Our goods and services are sold for money,
and that money is in its turn exchanged for other goods and services. Coins
are adequate for small transactions, while paper notes are used for general
business. Originally, a valuable metal (gold, silver or copper) served as a
constant store of value, and even today the American dollar is technically
‘backed' by the store of gold which the US government maintains. Because
gold has been universally regarded as a very valuable metal, national
currencies were for many years judged in terms of the so called 'gold
standard'. Nowadays national currencies are considered to be as strong as
the national economies which support them.

Valuable metal has generally been replaced by paper notes. These
notes are issued by government and authorized banks, and are known as
‘legal tender'. Other arrangements such as cheques and money orders are
not legal tender. They perform the function of substitute money and are
known as 'instruments of credit'. Credit is offered only when creditors believe
that they have a good chance of obtaining legal tender when they present
such instruments at a bank or other authorized institutions. If a man's assets



are known to be considerable then his credit will be good. If his assets are in
doubt, then it may be difficult for him to obtain large sums of credit or even to
pay for goods with a cheque.

The value of money is basically its value as a medium of exchange or as

economists put it, its 'purchasing power'. This purchasing power is dependent
on supply and demand. The demand of money is reckonable as the quantity
needed to effect business transactions. The demand for money is related to
the rapidity with which the business is done. The supply of money is the
actual amount in notes and coins available for business purposes. If too much
money is available, its value decreases. This condition is known as 'inflation’.
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IV.

Find international words in paragraph 1.
Read the text again and decide which of these statements are correct.

People buy only some commodities with money.

Some values in the economic system are measured in terms of money.
Coins are adequate for general business, while paper notes are used for
small transactions.

Today the American dollar isn’t ‘backed’ by the store of gold which the
US government maintains.

Gold has been universally regarded as a very valuable metal.

Paper notes, cheques and money orders are issued by government and
authorized banks, and are known as ‘legal tender’.

The demand for money is related to the rapidity of the business.

Choose the best endings to the following statements:

Our goods and services are sold for money, and that money is
exchanged for ... .

a) cheques

b) money orders

c) other goods and services

Originally, a valuable metal served as ... .

a) ‘ an instrument of credit’

b) a constant store of value

c) a national currency

The US government maintains ... .

a) the American dollar

b) the British pound

c) the French franc

Nowadays national currencies are considered to be as strong as ... .
a)the national economies

b)the government

c) the banking system



VI.

VII.

VIil.

Cheques and money orders perform the function of ... .
a) money

b) substitute money

c) a constant store of value

A man will obtain large sums of credit if his assets ... .
a)are considerable

b)are in doubt

c)equal zero

The purchasing power is dependent on ... .

a)credit

b)supply and demand

c) business transactions

Complete the unfinished questions in column A that are answered in
column B.

A B
What ... ? Money.
What ... ? Coins.
What ... ? Paper notes.
What ... ? Cheques and money orders.
What ... ? Legal tender.
What ... ? Inflation.

Find key words, phrases and the topic sentences which best express
general meaning of each paragraph.

Using the information obtained from the paragraphs make an outline of
the text.

Speak about money, substitute money, purchasing power and inflation
using key words, phrases and the topic sentences.
B. Text Study

Read the text and answer the following question.
Is the role of money increasing or decreasing nowadays?

Text B

FUNCTIONS OF MONEY

People accept money in exchange for goods and services. But the role

of money depends on the state of development of an economy. Money has



become an essential element of economies based on the division of labour, in
which individuals have specialized in certain activities and enterprises have
focused on manufacturing specific goods and rendering specific services. In
order to make transactions as simple and efficient as possible, the
introduction of a generally accepted medium of exchange suggested itself.

Money performs the function of a medium of exchange or means of
payment with goods being exchanged for money and money for goods. At the
same time it also acts as a unit of account.

Money is a store of value, as part of an individual's income may be set
aside for future consumption.

These three functions of money - medium of exchange, unit of account
and store of value - can only be fulfilled if there is great confidence in its
stability of value. Safeguarding monetary stability is the primary task of the
central banks all over the world. Moreover, the central bank has the function
of regulating the money supply in order to guarantee a smooth functioning of
the monetary system.

Il. Read the text again and decide which of the following statements are
correct.

1.  The role of money doesn’t depend on the state of development of an

economy.

Money is necessary to make transactions simple and efficient.

Modern economies can’t function without money.

The functions of money can be fulfilled even without great confidence in

its stability of value.

5. All the banking system of the state has the function of regulating the
money supply.in order to guarantee a smooth functioning of the
monetary system.

BN

lll. Answer the following questions

1. What is the most important function of money?

2. What does the role of money depend on?

3. What are the three functions of money?

4. What is the primary task of central banks all over the world?
IV. What is the main idea of the text?

V. Give the main points of the text in 4-5 sentences.

C. Text Study

.  Read the text and discuss the questions.



Text C
FORMS OF MONEY

A great variety of commodities (wheat, salt, gold, silver) has served at
one time or another as a medium of exchange in economies based on the
division of labour. This form of money is generally referred to as commodity
money. At the same time other forms of money developed. They are referred
to as credit money or money without material value because their value as a
means of payment is greater than their intrinsic value. For instance, the paper
on which a £100 banknote is printed is worth much less than the banknote's
face value. This is also true of most of the coins used nowadays. In addition
to the notes and coins in circulation, 'cashless' means of payment were
introduced.

These include checks, transfer orders and credit cards, which have
become more and more popular in recent years. The progress made in
computer technology has led to new forms of cashless payments. These
forms of money which were mentioned above can be subsumed under the
terms 'cash or notes and coin' and 'deposit or giro money'.

What is the most important function of money?

What does the role of money depend on?

What are the three functions of money?

What is the primary task of central banks all over the world?
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Il. Discuss the following problems:

What is your attitude towards spending money? Give reasons for your
choice:

1. Assume all these things cost the same. Which one would you rather
have:

a. a fantastic week's holiday;
b. a nice present to give someone;
c. that much in the bank?

2. If you see something you had not thought of buying, but you suddenly
decide it's just what you want and the money in your pocket is just
enough, do you:

a. buy it on the spot?
b. see if you can manage without?
c. go home and think about it?

3. If a new model of something (e.g. bike, watch) comes out just after you
have bought one, do you:

a. sell it and buy the new one;
b. still enjoy the one you have;



c. plan to buy the new one in a year or two?

4. If you won a great sum of money, for example, in the lottery, would you
continue working? If not do you think you would lose anything by giving
up work?

D. Text Study

. Read the English text and translate it into Russian in writing.

Text D
DEPOSIT OR GIRO MONEY

Deposit or giro money is a form of money that has only gained great
importance in the recent past. It is created by deposits held at banks on
current accounts, giro or sight deposit accounts, on which the holder can
draw at any time by check or giro transfer. In contrast to notes & coin, these
are cashless means of payment, which are created by the banks themselves
within the framework of cashless payment transactions by using deposits for
lending. The amount granted to the borrower is credited to a current account
and thus becomes book money, which serves as the basis for further lending
if these funds remain within the banking system (payments to creditors). But
banks' ability to create book money is limited. It mainly depends on payment
habits: the greater the preference for payment in cash, the more restricted the
possibilities for banks to create deposit money. To ensure the solvency of the
banking system and for monetary policy reasons, banks are moreover
required to hold a certain percentage of their liabilities as deposits with the
central bank. This obligation limits banks' lending power and their ability to
create book money.

Il. . Translate from Russian into English in a written form.

A

1. [1eno3nTHble Unu Xnpo aeHbru npnobpenu 6onbluoe 3Ha4YeHne 3a
nocnegHwe rogbl.

2.  VICTOYHMKOM XXMPO AEHET ABNAITCA AEN03UTbl HA TEKYLLMX cYeTax, a
TaKKe XXMPO Unn Aeno3nTHbIe cHeTa A0 BOCTpeboBaHUS.

3. CnocobHocTb baHka co3gaBaTtb 6e3HannYHbIe cpeacTBa nNnarexa
3aBMCUT OT TOro, OTAAETCSA N NpeanovTeHne BbinnaTtam B Buae
HanuM4YHbIX JeHer unu HeT.



4. TlpaBnTenbCTBO C MOMOLLBbIO MHCTPYKLNU U pacnopsaKeHUN
orpaHnymBaeT cnocobHOCTbL BAHKOB K CO3aHu0 Be3HanMyHbIX SEHer.

5. baHkn 0b6a3aHbl AepaTb onpeneneHHbIn NPOLEHT CBOMX NacCUBOB B
KayecTBe 4eno3nTos.

B BenukobputaHnm nonb3yroTcs AeCATUYHON CUCTEMOWN OEHEXHbIX
3HakoB. OgunH pyHT cTepnnHros (pound) coctasnsieT 100 neHcoB (pence).
NmetoT xoxaeHme MoHeTbl goctonHctBom B 1, 2, 5, 10, 20, 50 neHcosB u 1
YHT CTEPSINHIoB, a Takke 6aHkHOTLI B 5, 10, 20 n 50 doyHTOB CTEPNNHIOB, 5-
dyHTOBas 6aHkHOTa ronybas, 10-coyHTOBas opaHxesas, 20-pyHTOBas —
nunosas, a 50-gpyHTOBas — po3osas. [1o BBeoeHUs AeCATUYHOU cucTeMbl 15
despansa 1971r. kaxablin QyHT cocTaBnanu 12 wunnuHros (Shillings), a
KaXKabIv LWNNNUHr— 12 neHcoB. HekoTopble MOHETLI CTaporo obpasua 4o cux
nop HaxoaAaTcsl B obpalleHunm.

BbirogHee Bcero MeHsATb AeHbrv B 6aHkax. B Te gHK, korga 6aHkm
3aKpbIThbl, Bbl MOXETE NOMNy4YnUTb AeHbrn ¢ 6BAHKOBCKOro cyeTa B 6GaHKoMaTax
(cashpoint machines), ycTaHOBMNEHHbIX Ha ynuuax, B CTeHax JOMOB U
yypexaeHun. [1na atoro Heob6xoaMmo nmeTb Npu cebe COOTBETCTBYHOLLYHO
KapTOYKY M 3HaTb CBOW NINYHbIN Ko4. LLInpoko pacnpocTpaHeHbl KpeanTHbIe
kapToudkun. Ecnn Bel pacnonaraete gopoxHbIMU Yekamu (traveler's checks),
BbINyLWEeHHbIMU B OYHTax CTEPSINHIOB, TO OHU «OBHaNM4nBarTCA»
B6ecnnaTtHo. [JopOXHble YeKkn NPUHUMAIOT B BOMbLUNHCTBE Mara3mHOB U
rOCTUHML,.

E Text study
. Read the text for general comprehension.
Text E
MONEY IN THE U.S. ECONOMY

The quantity of money in an economy is central to determining the state
of that economy — it affects the level of prices, the rate of economic growth
and the level of employment. It is a medium of exchange that people will
accept for their goods or services and a unit of account for prices or debts. In
addition, it can be used like property or precious metals — as a store of
wealth that people can save for future purchases.

Money in the United States consists of coins and paper currency.
According to federal law, only the U.S. Treasury and the Federal Reserve
System can issue U.S. currency. The Treasury issues all coins, while the
Federal Reserve and the Treasury each issue a type of paper money —



Federal Reserve notes and United States notes, respectively. All U.S.
currency carries the nation's official motto, "In God We Trust."

Coins come in various denominations based on the value of a dollar: the
penny, one cent or one-hundredth of a dollar; the nickel, five cents or five-
hundredths of a dollar; the dime, 10 cents or ten hundredths of a dollar; the
quarter, 25 cents or one-fourth of a dollar; the 50-cent piece or half-dollar;
and the one-dollar coin.

Paper money issued in the United States consists almost entirely of
Federal Reserve notes, which are issued by the 12 Federal Reserve Banks in
the Federal Reserve System. These notes come in denominations of $1, $2,
$5, $10, $20, $50, and $100. Until 1969 the Federal Reserve Banks also
issued $500, $1,000, $5,000, and $10,000 notes.

The U.S. Treasury issues the only other paper money in the United
States today, and these notes are issued only in $100 denominations. Both
United States notes and Federal Reserve notes carry the printed signatures
of the secretary of the treasury and the treasurer of the United States.

Il Write down key words and phrases from each paragraph which best
describe the atmosphere and its meaning.

lll. Write down possible headlines which best express the main idea of
each paragraph.

IV. Reduce the text to one third of its original length giving the most
important information.

Writing
Reduce Explanation

To reduce explanation and illustration to the essential minimum:

e Omit passages that restate a point for clarity or emphasis.

e Drastically condense lengthy details, examples, statistics--but do not
omit information or examples that are necessary to a clear
understanding of the summarized work.

e Be specific whenever possible.

Grammar Study
.  Study the rule.

We use the passive voice when we are interested in the activity rather than
who or what does it.

Example



A banner has been made.
The important thing is that the banner has been made, not who made it.
We make the passive voice with the verb “to be” and the past participle.

Example

The land is needed for new offices and flats.

The offices aren’t needed.

To make different tenses in the passive voice, we change the tense of the
verb ‘to be’.

Example

The trees were planted two years ago.
A petition has been organized.

A demonstration will be held on Monday.
The buildings would be destroyed.

Il. Complete the sentences using the verbs in the passive voice.

The size of the company ... often in terms of its assets. (measure)

Partnerships ... most often in professions, such as law, medicine, and

accounting. (find)

In corporations, ownership ... by shares of stock. (represent)

Corporate income ... twice. (tax)

First —line managers ... usually supervisors. (call)

Efficiency and effectiveness ... . (interrelate)

Some federal agencies ... regularly on the ground that they are

responsibly effective but extremely inefficient, that is, they get their job

done but at a very high cost. (have/attack)

8. Goods and services ... and ..., credit ... to customers, debts ... and cash
...and ... . (purchase, sell, extend, incur, receive, pay out)

9. < The user of any accounting report needs to understand the standards
which ... in preparing that report. (have /use)

10. The company’s account ... to the shareholders in May. (will /present)

N —
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lll. Complete the sentences using one of these verbs in the passive voice:
a) concern, publish, examine, determine, call, base; b) face,
have/gather, use, will/affect, make.

a)

1. The first major book on economics Adam Smith’s “The Wealth of Nations”
... IN1776.

2. The concept of welfare ... with the whole state of well-being.



3. Since the answers to such questions ... by our elected officials, intelligence
requires that we have a basic knowledge of economics.

4. In economics problems ... usually from the social, not from the personal,
point of view.

5. This aspect ... sometimes “applied economics” or policy economics.

6. All sciences ... upon facts.

b)

7. The relevant facts ... recently for us by government agencies.

8. National output is far below the economy’s productive potential and we ...
with the problem of unemployment.

9. Words like objectives and targets ... in management theory.

10.Time difference around the world means that financial news ... twenty-four
hours a day.

11.Businesses ... by the general economic climate in future.

IV. Fillin the gaps with the prepositions in, with, on, to, for or of.

The work which people undertake provides them ... money.

All values in the economic system are measured ... terms of money.

The purchasing power is dependent ... supply and demand.

The demand for money is related ... the rapidity with which the business

is done.

The supply of money is the actual amount in notes and coins available ...

business purposes.

People accept money in exchange ... goods and services.

The role of money depends .... the state of development of an economy.

Money performs the function of means ... payment.

A great variety of commodities has served as a medium of exchange in

economies based ... the division of labour.

10. In contrast ... notes and coins giro money is a cashless means of
payment.

11. The amount granted ... the borrower is credited to a current account and

thus becomes book money.
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UNIT V Banking
Vocabulary Study

Word List

Nouns and noun phrases

1.
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account — cyétr

current account - oOLW M CYET

deposit account — 4enoO3nUTHbIN CYET
book — kKHura

cheque book — yekoBasa KHMXKKa

saving book — cbeperatenbHas KHXKa
borrower — 3aémMLUuK, nonyyatenb ccyqbl
depositor — geno3nTop, 4eNOHEHT, BKNaguuk
holder — Bnageneu, npeabsaBuTenb, obnagaTtens, AepXaTtesb
insurance — cTpaxoBaHue, CTpaxoBka
intermediary — nocpegHuK
loan — 3aéwm, ccyna
profit — nonb3a, Bbiroaga
pursuit — npecnegoBaHmne, NOroHs1, MOUCKKU, 3aHATHNE
rate — cTaBka, HopMa, pasmep

interest rate — npoueHTHasa cTaBka

robbery — rpabéx
security — 6e3onacHoCTb

Adjectives

attractive — nputaratenbHbIn, NpuBreKaTesibHbIN

cheap — geweésbin

expensive — 4oporon, 4OPOrocTosLLunmn

fraught — nonHbIN, NpencnonHeHHbIN, YpesaTbln

reluctant — HEOXOTHbIN

sound — 340pOBbIN, 34paBbli, CONUAHLIN, NNATEXECNOCOOHbLIN
stagnant — 3aCTOMHbLIN, NHEPTHBLIN, BASbIN, KOCHbIN

Verbs

cater — yooBneTBopsTb, YyroxaaTb

cause — BbI3blBaTb

circulate — pacnpocTpaHaTb, NepegaBaTth, LMPKYNMpoBaTh
combat — 6opoTbcs



o B

invest — nomewaTb, BKagbiBaTb, MHBECTUPOBATb
lend(lent, lent) — naBaTb B3anMbl, oganmkusaTb

OCCcur — BCTpeyaTbC4, CryyYaTbCH, NPOUCX0aUTb
overdraw (overdrew, overdrawn) — npeBbIlWaTb KpeauT
pay (paid, paid) — nnatuTb

. quote — Ha3HauunTb (LieHy)

. seek(sought, sought) — nckatb

. shift — nepemewartbcs

. withdraw(withdrew, withdrawn) — cHumaTb, youpatb, 6paTb

Adverbs

cheaply — géweso
dearly — goporo

Read and translate the following words and word combinations.
Mind the stress: a) on the first syllable; b) on the second syllable; c) on
two syllables.
a) Borrower, profit, robbery, sound, stagnant, combat, dearly, current;
b) account, deposit, depositor, insurance, pursuit, security, attractive,
expensive, reluctant, invest, occur, withdraw;
c) intermediary, circulate, overdraw.

Match these words with the definitions below.
Bankruptcy, commodity, exchange rate, interest, profit, loan, share.

Any article exchanged in trade, but most commonly used to refer to raw
materials, including such minerals as tin, copper and manganese, and
bulk-produced agricultural products such as coffee, tee and rubber.
The orderly liquidation of a firm caused by a default on, or non-payment
of its obligations.

A sum paid for the use of borrowed capital, usually expressed in terms of
a rate or percentage of the capital involved (the interest “rate”), which is
normally higher when the risk (including the probability of inflation) is
greater.

The price at which one currency can be exchanged for another.

The amount which remains after all revenues have been added up and
all expenses have been subtracted.

One of the equal parts into which the capital of a company is divided,
entitling the holder of it to a proportion of the profits.

Lent, esp. a sum of money.



lll. Read the life story of a cheque.

Imagine a man called Mr. White owes Blacks plc a sum of money. If he has an
account at Bank B and the firm an account with Bank A what happens to the
cheque he makes out? Complete the blanks with the following verbs:

credit send draw exchange deduct pay sort put send on

First of all, when Blacks plc receives the cheque it into Bank A
and ? to the firm's account. Then, at the end of each working day all
the cheques which 3 on other banks * and
° to Bank A's headquarters. Here they © into piles
together with cheques from other Banks (B, C, D, etc.) and ! to the
clearing house where all the cheques 8 . Bank B's headquarters now

sends Mr. White's cheque back to Bank B (where he has an account) and the sum
o from his account.

1. Mr. White makes out : BLACKS plc
The cheque is sent
the cheque for the | g 2. Blacks PLC receives
money he owes = the cheaue
Blacks
pays it into
their account
BANK A Bank A sends Bank B BANK A
HQ. cheques to / 3. Bank
4. The piles their H.Q A sorts
of Cheques < i | Bank C all its
are put with cheques
cheques
from other %
sends Bank D
ks
ues to
the clearing house
CLEARING HOUSE | ——& |BANKBH.Q. |™ = | BANKB
5. Here banks give — 6. Bank B
other banks cheques | — | BANKC H.Q. deducts
drawn on them and — the sum
come away with their | ——— | BANKD H.Q. from Mr.
own White’s
account
e Movement of cheques to
the clearing house
Movement of cheques
wm===P>  from the clearing house




IV.

Mind the use of the words price, rate, charge, fee and commission
which have certain similarities in meaning, but are not exactly the same.

The price is the amount of money you have to pay (usually for goods) in

order to buy them:

What is the price of a carphone?

Share prices are quoted in the Financial Times.

1.1. Price is also a verb. If you price something you decide how much a

purchaser will have to pay:
We've priced the new model at $ 1,300.

1.2. To price yourself out of the market is to offer your goods at such a
high price that everyone will buy your competitors products:

If we don’t work to a lower profit margin we’ll be pricing ourselves out of

the market.

The rate of interest or taxation is the percentage level:

Interest rates have stabilized at around 15%.

The basic rate of income tax on 1990 was 25%.

2.1. We can also refer to the rate of exchange (or exchange rate) of a
currency:

Tourist exchange rates are published in most newspapers.

2.2. Rate can refer to an amount of something within a period of time.

The rate of unemployment fellin some European countries in the late

80s.

2.3. Ininsurance, the amounts charged to cover a risk are expressed
as a percentage:

A rate of £ 1.75 per cent.

This means that you have to pay £1.75 for every £100 of the sum for

which the goods are insured.

2.4, Rate can also indicate the speed or frequency at which something
happens:

We're losing skilled workers at the rate of three a month.

Charge is used mostly in the context of paying for services:

There will be a charge for confirming the letter of credit.

No extra charge is made for maintenance.

3.1. Charge is also a verb:

We charge for delivery. (= There is a delivery charge.)

The bank charged me 12% commission.

3.2. If something is charged to an account it is put on the bill for
payment later:

Please charge the bar bill to my account.

3.3. Occasionally, services are free of charge.

You may use the telephone in your room free of charge.



A fee is payable for services provided by the legal profession,

consultants, accountants, etc.:

In the US, a lawyer is paid a contingency fee which is a proportion of the

damages granted by the court.

4.1. When permission is granted to use intellectual property there may

be a fee. It is also possible to refer to a registration fee and a booking fee

when a charge is made for a reservation.

A commission is a payment to an agent or middleman, calculated as a

percentage of sales made:

5.1. Salesmen are often paid a fixed salary plus commission on sales
made:

A higher commission increases the incentive to sell.

5.2. Commission is used as a synonym of chargein the context of
banking:

There is a small commission/charge for handling standing orders.

Complete these sentences.

1. The American Bar Association has warned lawyers that their were
getting so high that the profession might itself out of the market.
2. Please pay the conference directly to the Registrar.
3. As a salesman, the more goods you sell, the more you make.
4. We were £850 for repairs to the switchboard.
5. Whatis the of an overhead projector?
6. We're now producing the new model at the of 100 a day.
7. Thereis a small to cover handling costs.
8. A Dbearis a speculator who expects share to fall.
9. The of inflation is over 10%.
10. Could you this to my expense account?
V. Using a dictionary add as many words as possible into the table.
Verbs Adjectives Nouns

1. account

2. insurance

3. intermediary

4. profit

5. pursuit

6. rate

7.to cause

8.to circulate

9. attractive

10. cheap
VI. Make adjectives from the following nouns.



Nouns Adjectives

cheapness
expensiveness
reluctance
stagnation

rate

security

shift

VII. Make nouns from the following verbs.

Verbs Nouns

to borrow
to deposit
to hold

to rob

to secure
to cater
to lend

to occur

VIIl. Make verbs from the following nouns.
Nouns Verbs

loan
combat
investment
pay
quotation
shift

IX. . Choose the words with similar meaning from the two groups and arrange
them in pairs.

A. Account, holder, profit, rate, security, share, attractive, sound,
stagnant, to cause, to circulate, to combat, to invest, to occur, to seek,
to shift.

B. To transfer, to happen, to look for, to fight, to put, to spread, bill,
owner, benefit, size, safety, stock, magnetic, solvent, inert, to
stimulate.

X. Mind the use of the words borrow, lend, loan and overdraft.

Neither a borrower nor a lender be. (Shakespeare)



XIl.

XiIl.

Wh =

If you borrow money, somebody gives you it on a temporary basis:

He’s always borrowing money but he usually pays it back quite quickly.
Lend is the opposite of borrow. It is an irregular verb:

Could you lend me your car?

| lent him $100 last week.

The bank has lent us £250.000.

A bank loan is a sum of money which a bank will lend to a person or
organization (the borrower) for a fixed period and usually with some kind
of approved security. Those who borrow money in this way have to pay
interest.

The interest payable on a personal loan is added to the sum at the start
and the repayment is usually by equal monthly instalments.

In the UK, if you have an overdraft you are allowed to take out more
money from your bank account than you have'in it. The bank charges
interest on a daily basis and usually less than for a loan.

Write YES or NO in the boxes.

FIXED KNOWN REGULAR DAILY
SUM PERIOD REPAYMENTS | CALCULATION
OF INTEREST
Loan
Overdraft

What are the opposites?

Lender, profitless, danger, unattractive, cheap, fraught, sick, willing,
developing, to part, to find.

Complete the sentences with the words from the box below.

Expensive, goods, a borrower, cheaper, money, customers,
cheaply, dearly, stimulates, bankruptcy, commodity.

A bank is an intermediary between a depositor and ... .
A rise in the interest rate will make borrowing more ... .
A fall in the interest rate will make borrowing ... .
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Inflation is usually caused by too many ... being produced and too much
... Circulating in the economy.

Accounts of two types are offered to its ... by the commercial bank.

... that banks sell is money.
A bank wants to buy money ... and to sell it ... .

The banks activity ... progress in industry, construction and agreeculture.
The banks sometimes get involved in risky operations fraught with ... .

Make up your own sentences using the following words and word
combinations.

Inflation, to occur, too many goods, too much money, the interest rate,
to pay, the commercial banks, to combat inflation, to raise the interest
rate, to lower the interest rate, to encourage the stagnant economy.

XIV. Translate into English.

1.

2.

3.

[[ocyaapCTBO NOHWXKAET NPOLLEHTHYIO CTaBKy, YTOObI NPOCTUMYNPOBaTb
3aCTONHYIO SKOHOMMUKY.
Mpw BbICOKOW NPOLIEHTHOM CTaBke npegnpuHuMaTenamM MoxeT OblTb
HEeBbIFrO4HO pa3BMBaTb CBOW BU3HeEC.
Cutyauus, korga npon3sBoanTCs. CAULLKOM MHOrO ToBapa, U CIlIULKOM
MHOrO AeHer UMPKYMpyeT B 3KOHOMUKE, NPUBOANT K MHNALMN.
[1Ba Buaa cyeToB NpegnaraeTcs KineHTam KoMmmepveckoro baHka:
AENO3UTHBIN U TEKYLLIUN.
BaHku nomewatoT geHbrn TyAa, rae MOXHO NOSTy4YnTb CamMyto BbICOKYH
NpUBLINb.
Kaxabin 6aHk obnagaeT cTpaxoBKOW, YTOObI KNWEHTLI B Criy4ae ero
BGaHKpOTCTBA HE NOTEPANU CBOU AEHbLIN.
MpaBnTENBCTBO MCNOMb3YET MNPOLEHTHYIO CTaBKy NS ynyyleHnd
9KOHOMWYECKOW CUTYyaLUKN B CTpaHe.

A. Text study

Read the text to get the gist of it. Answer the following questions.
a) Can the government stimulate the economy by means of the interest
rate?
b) How do the banks stimulate progress in industry and other fields of
economy?
Text A
COMMERCIAL BANKS OF BRITAIN

A bank is an intermediary between a depositor will and a borrower. The

interest rate which the commercial banks charge borrowers and pay to
depositors will be influenced by the interest rate which is quoted from time to



time by the Bank of England, which is, of course, controlled by the British
government. If the Bank of England recommends that the interest rates will
have to rise then the commercial banks and most other financial institutions
will also raise their interests rates.

A rise in the interest rate will make borrowing more expensive and
saving more attractive. A fall in the interests rate will make borrowing cheaper
and saving less attractive.

The government may use the interest rate (sometimes called the Bank
Rate) to regulate the economic climate of the country. By this we mean that if
borrowing becomes more expensive, businessmen will become more
reluctant to borrow and develop their business, but if it falls, then they will
probably become more active.

If the economy becomes too active, there is usually a tendency for
inflation to occur, and this is usually caused by too many goods being
produced and too much money circulating in the economy.

To combat inflation the government will often raise the interest rate. If the
economy was stagnant then the interest rate would probably be lowered to
encourage it to expand and become more active. There are, of course, other
factors which the government must consider before it influences the financial
institutions to raise or lower their interest rates. Banks make a profit by:

1. Making loans to businessmen and private individuals.

2. Charging interest payments on overdrawn accounts.

3. Lending to the money market.

4. Investing in sound shares and securities.

The commercial bank offers its customers accounts of two types: the
deposit account and the current account. The deposit account will probably
pay a fixed rate of interest, and will sometimes issue the saver with a bank
saving book. The current account pays no interest. A cheque book is used to
make payments from an account and a paying-in book is used when money
is paid into the account.

Banks will normally give statements to both deposit and current account
holders about once every three months, or more frequently if required by the
account holder. Statements give a detailed account, on a day to day basis, of
all money and cheques which have either been paid into account or
withdrawn from the account.

Money is the commodity that banks sell. A bank seeks to buy money
cheaply and to sell it dearly. This is what the banks are busy doing. Naturally
the banks put their money where it brings the highest profit. That is why they
always keep up to date with the market situation by shifting money from one
geographical region to another, the banks activity stimulates progress in
industry, construction and agriculture.

Banks are interested in keeping most of their money in circulation so that
it should bring them profit. They seek to reduce their lending rates in order to
attract buyers. The cuts in interest rates are more than made up for by an
increase in the amount of money in circulation.



In their pursuit of high profit, the banks sometimes get involved in risky
operations fraught with bankruptcy. That is why the government takes
measures to minimize the danger of banks going broke. Every bank is obliged
to take out insurance against robbery or bankruptcy lest the clients should
lose their money in any case.

The banks cater to big companies, small companies and to individuals.

Il. Find international words in paragraphs 4 and 5.
lll. Choose the best endings to the following statements.

1. A bank is an intermediary between a depositor and ... .
a) a creditor
b) a borrower
c) alender
2. The Bank of England is controlled by... .
a) partnerships
b) the British government
c) the Queen
3. Avrrise in the interest rate will make saving ... .
a) less attractive
b) impossible
c) more attractive
4. If borrowing becomes more expensive, businessmen will become
a) more reluctant to borrow
b) more active
c) indifferent
5. If the economy becomes too active, there is usually a tendency for ... .
a) stagnation
b) inflation
C) expansion
6. The deposit account will pay ... .
a) no interest
b) an increasing rate of interest
c) a fixed rate of interest
7. Banks will give statements to deposit and current account holders
about ...
a) once every three weeks
b) once every three months
c) twice every three months
8. Banks are interested in keeping most of their money in ... .
a) circulation
b) the other banks
c) in small companies
9. Every bank is obliged to take out ... .



IV.

VI.

VII.

VIil.

IX.

a) insurance
b) licence
c) shares

Complete the unfinished questions in column A that are answered in
column B.

A B
What ... ? Accounts of two types.
What ... ? The current account.
What ... ? A cheque book.
What ... ? A paying-in book.
What ... ? Statements.
What ... ? Money.
Where ...?7 In risky operations.

Identify the sentences in the text that talk specifically about inflation and
the ways of making a profit by banks and translate them into Russian.

The text contains eleven paragraphs. Which of them gives the main
point?

Find key words, phrases and the topic sentences which best express
general meaning of each paragraph.

Using the information obtained from the paragraphs make an outline of
the text.

Using, key words, phrases and the topic sentences speak about
commercial banks of Britain and their role in economy.
B. Text study
Read the text and answer the following question.
Why is the interaction of supply and demand so important for banking
and financing?
Text B
INTEREST RATES AND CURRENCY EXCHANGE

Modern information technology had led to news being transmitted

worldwide quicker than even before. Time difference around the world means
that financial news is being made twenty-four hours a day, and it is this
barrage of readily accessible information that serves as a basis for many of
the business decisions that are made concerning international banking and



financing.

Techniques of analysis are applied to information to determine its
implications and try to discern trends in the future.

Many prices are determined by a complex interaction of factors. With
regard to currencies it may be said that one fact governing process is the
interaction of supply and demand. Interest rates prevailing in different
countries affect currency exchange rates. If interest rates rise in the UK for
example, US investors may move funds to the UK to earn higher interest
income. They will then sell dollars for sterling, and the demand for sterling will
rise, while at the same time the supply of dollars will rise too. The dollar will
therefore fall in value, while the price of sterling will rise.

Trade between countries may also affect currency rates. If, say,
Japanese exports to Germany rise, and German exports to Japan remain the
same, there will be an increase in the supply of Deutschmarks as Japanese
exporter sells them for dollars. This will normally increase the value of the
Yen in relation to Deutschmarks.

Government intervention may also affect exchange rates. If sterling is
weak for instance, the Bank of England may enter the market to buy sterling
with some of its reserves of other currencies. This will reduce the supply of
sterling, thereby increasing its value.

Stock market prices in a particular country are often affected by stock
market prices elsewhere in the world, and markets tend to move together, as
indicated by the worldwide crashin the autumn of 1987. The share price of
any one company will obviously tend to be influenced by the financial
performance of the company details of which are released at various time
during the financial year.

The factor of supply and demand mentioned will also tend to affect
commodity prices. A bad coffee harvest in Brazil will increase the price of
coffee because demand will exceed supply. The over-production of oil, on the
other hand, will lead to a fall in the price of the commaodity, since there will be
a glut of oil available on the market.

Il. Read the text again and decide which of the following statements are
correct.

—_—

Financial news is a basis for many of the business decisions.

2. Interaction of supply and demand is the main factor affecting currency
rates.

Trade doesn’t affect currency rate.

Exchange rates may be determined by government intervention.
Stock market prices in one country are often affected by stock market
prices in elsewhere in the world.

6. Commodity prices are also determined by the factor of supply and
demand.

ok w



lll. Answer the following questions.

1. Why is readily accessible information important for the business
decisions?

How are many prices determined?

What affects currency exchange rates?

What affects stock market prices?

How does the factor of supply and demand affect commodity prices?

R wN

IV. Which of the following expresses the main idea of the text best of all?

1. Interaction of interest rates and currency exchange.

2. The factors influencing the rise and the fall of the price of money.
3. The factor of supply and demand and commodity prices.

4. Interaction of factors determining many prices.

V. Give the main points of the text in 4-7 sentences.

VI. Speak about interest rates and currency exchange.
C. Text Study

.  Read the text and share yourideas on the problem discussed.

Text C
RIGHTS ISSUES

One of the most popular methods for a public company to acquire funds
is through a rights issue. The existing stockholders are sent a provisional
allotment letter which offers them the new shares on favourable terms. A
rights issue would operate like this. Delta PLC has the following structure:

5,000,000 ordinary shares of £1 each fully paid (currently quoted on the
Stock Exchange at 220p each)

The directors wish to raise funds to the extent of £1,500,000 in order to
modernize the plant. They therefore send a provisional allotment letter to their
shareholder offering one new ordinary share at 150p for every five shares
held.

From the company's point of view, because the shares are offered at a
favourable price, the company can be sure of receiving the funds they
require. If they have been too generous with the terms, it is only the existing
equity owners who will benefit. It is an inexpensive and effective method of
raising additional funds which is likely to prove acceptable to the
shareholders, so long as proportionately large sums are not required.



From the shareholder's point of view consider the case of Mark Johnson,
who was holding 1,000 ordinary shares in Delta. He would have been invited
to take up 200 of the new ordinary shares at a price of 200 x 150p, i.e.
£300.00. If he wishes to acquire all the new shares to which he is entitled, all
he needs to do is to send a cheque for this sum to the company registrar,
together with the allotment letter.

If he does not want to take any of the new shares he may sign the form
of renunciation and give the allotment letter to his broker who will then sell the
rights on his behalf.

How much can Mark expect to receive from any rights he sells? The
stock market has assessed Delta as being worth £11m, i.e. 5,000,000 x
£2.20. With the new inflow of cash from the rights issue, the amended
valuation of Delta would be £12.5m. Divided between 5,000,000 old and
1,000,000 new shares (6,000,000 in total) the value of the shares - after the
rights issue - would be

£12,500,000

6,000,000

So, if shares costing £1.50 each are worth £2.08, the value of the rights
to each new share (called the premium) will be around 58p. In practice, the
premium may exceed 58p where the injection of cash is expected to improve
the efficiency of the company. You will recall that Delta wanted the cash to
modernize their plant.

If Mark sells all his rights, he will receive a cheque from the broker
(having sold the rights on the stock exchange) for 200 x 58p = £116.00.

=approximately £2.08

Your task

Beta PLC has the following capital structure: 10,000,000 ordinary shares
of £1 each. The shares are selling on the Stock Exchange £4.00 each. The
company is now making a one for ten rights issue at a price of £3.00 each.

a) How many new shares would you expect to be offered if you are

presently holding 5,000 of the Beta ordinary shares?

b) How much would you have to pay the company for your new shares?

c) How much would Beta raise from the rights issue?

d) How would you be informed about the rights issue?

e) What is attractive in such a rights issue from the company's point of

view?

f) What are the merits and demerits of the rights issue from the

shareholder's point of view?

g) With regard to the Beta rights issue, what would you expect the

premium to be on the rights?

h) How much would you get for your rights to new shares if you sold

them instead of taking them up?



D. Text Study
. Read and entitle the English text. Translate it into Russian in writing.
Text D

A maxim which should be followed by all investors is 'buy at the bottom
and sell at the top'. Prices of all stocks fluctuate from time to time, and the art
of speculation is to buy securities at the best time. It is not as easy as it
sounds for two reasons. First, it is as difficult to know when share prices have
finished falling as it is to know when they have reached their peak. Second,
the maxim assumes that the speculator is in a position to take the necessary
action. For example, funds may not be available for a purchase at the vital
moment.

The Stock Exchange is a highly sensitive market and stock prices
fluctuate in response to a wide variety of pressures. Speculators should
always be looking to the future and attempting to anticipate events. For
example, businesses are interdependent to a large extent and will be affected
by the general economic climate. Orders for ships lead to orders for steel
which in turn leads to money in the pocket of shipbuilders and steel-workers
to buy television sets and carpets. Conversely, the closing of a motor assem-
bly plant causes a fall in the sale of beer which increases the number of
redundancies, this time in the breweries.

Speculators pay attention when the Chancellor of the Exchequer
introduces his Budget. This is the time when tax rates are changed, future
government spending patterns are declared and the effect of the changes on
their securities can be gauged.

The government also promotes its policies through the Bank of England,
perhaps using the government broker to conduct open market operations.
Government stocks are sold when the government wants to reduce the
supply of money. This will pressurize the banking system to raise interest
rates with the effect of reducing inflation. The government broker buying
government stocks will have the opposite effect, lowering interest rates and
reducing unemployment.

All these things will affect the price of shares on the Stock Exchange, as
will the fact that some political parties are seen as more sympathetic to
business interests. Prices will be particularly sensitive at the time of
parliamentary elections.

Il. Translate from Russian into English in a written form.

A
1. MCKyCCTBO Cnekynaunn 3aknio4vaeTcd B TOM, YTOObI NOoKynaTb UEHHbIEe
6ymarm B Haulny4yliee BpemMs4.



2. Heobxogumo paccumuTaTb, Korga akumm MakCcumarbHO ynagyT B LeHe U

Torga nokynaTb UX.

EcTecTBeHHO, YTO NpoAaBaTb akUMN HY>KHO MO HauBbICLLEN LiEHE.

CnekynsaHTy Heobxoaumo obnagaTtb HeO6XO0AUMOW CYMMOW EeHer B

HY>XHOM MEeCTe B HYy>XHOE BpeMSs.

5. Cnepgyet ymeTb 3arnsgbiBaTb B byayuiee n npenckasbiBatb COObITUSA,
yunTbiBaTh OOLLMA SKOHOMUYECKUIA KNUMAT U TEHOEHUUN Pa3BUTUS
3KOHOMMWKMN.

6. Cnegyet crnegutb 3a paboTon NpaBUTENBLCTBEHHOIO Bpokepa,
nocpeacTBOM KOTOPOro NpaBUTENBCTBO NMPOBOAMUT CBOK MOSMUTUKY.

7. Tpogaxa npaBUTENLCTBEHHbIX aKUWI BblHY>XAaeT 6aHKKU NogHMMaTb
MNPOLEHTHYIO CTaBKy, YTO MOXET YMEHbLUUTb MHPNALNIO.

8. LleHbl Bcex akumn konebnoTca BpemMs OT BpeMeHU, 0COB6eHHO BO BpeM4
napnamMeHTCKMX BbIGOPOB.
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KpeantHas cuctema rocygapcrBa cknagbiBaetcs n3 6aHKOBCKOM
CUCTEMbI U COBOKYMHOCTU TaK Ha3blBaeMblX HEOAHKOBCKMX BaHKOB, T. €.
HeBGaHKOBCKUX KpeaUTHO-(PUHAHCOBbLIX UHCTUTYTOB, CMOCOOHbIX
akKymynupoBaTb BpeMeHHO CBODOAHbIE CpeacTBa N pasmellaTtb UX C
nomMoulblo Kpeauta. B mmpoBon npaktuke HebaHKOBCKNE KpeauTHO-
PMHAHCOBbIE NHCTUTYTbI NpeaCTaBI€HbI UHBECTULMOHHBLIMW, (OUHAHCOBbLIMU
N CTPaxoBbIMWU KOMMAHMUSIMU, NEHCUOHHbIMU (boHaAamu, cbeperaTenbHbIMU
kaccamu, niombapaamm n KpeguTHoW koonepaumen. 3Tu ydpexaeHns,
doopmMarnbHO He ABNSAsAICb DaHKaMU, BbINOMHAKT MHOrMe DaHKoBCKue
onepauum n KOHKYpupyoT ¢ baHkamun. OgHako, HECMOTPS Ha NOCTENEHHOoe
cTupaHue pasnuunn mexay 6aHkamm n HebaHKOBCKMMU KpeaUTHO-
(PMHAHCOBbLIMU MHCTUTYTaMU, SAPOM KPpeaANUTHOM MHPPaCTPYKTYpPbl OCTAEeTCS
OaHKoBCKasa cucrema.

Bca coBokynHOCTb 6aHKOB B HaUMOHaNbHOM 3KOHOMMKE obpasyeT
BGaHKOBCKYO cuCTEMY CTpaHbl. B HacTosLlee BpeMs npakTnyeckn BO BCEX
CTpaHax C pa3BUTOW PbIHOYHOM S3KOHOMMUKOW BaHKOBCKasi cMctemMa umeeT aBa
YPOBHS4.

[MepBbI ypoBEHb BAHKOBCKOM CUCTEMbI 0OpasyeT LeHTparbHbl 6aHK
(MK coBOKYMHOCTb HAHKOBCKMUX y4pexaeHUn, BbINOSTHALWMX PYHKLMM
LeHTpanbHoro 6aHka, Hanpumep dPenepancHas pesepsHas cuctema CLUA).
3a HMM 3aKoHOOAaTeNIbHO 3aKpennaATCs MOHOMOMNUS HA SMUCCUIO
HauMOHasbHbIX OEHEXHbIX 3HAaKOB U psa 0cobbixX (pyHKUMI B 06n1acTu
AEHEeXHO-KpeaANTHOM NONUTUKN. BTOpon ypoBeHb 4BYXYPOBHEBOW
6aHKOBCKOW CUCTEMbI 3aHUMAaKT KOMMepYeckne 6aHkM (YacTHble U
rocygapCTBEHHbIE).

E. Text Study



l. Read the text and entitle it.
Text E

Technological innovations and increased competition in the face of
deregulation are changing the face of British banking. Banks and other
financial institutions are using computer technology now, that is why they can
offer their clients different types of services:

1. Accept deposits from depositors.

2. Make loans to borrowers.

3.Conduct deposit and current accounts for customers.
4. Keep valuables in safe custody.

5. Give advice on income tax matters.

6. Give advice on overseas trading.

7. Buy and sell shares for customers.

8. Issue foreign currency and travelers' cheques.

9. Provide firms with change and sometimes "make up" cash wage pockets
for customers.

10. Act as executors and trustees for deceased persons.
11. Change old bank-notes for new ones.

The bank's most important activity is the extension of credit. In order to
provide a loan, a bank must have funds to lend. This comes from paid-in
capital, earnings of previous years, borrowed funds and the bank's
customers' deposits. The banker must always remember that the money he
lends is not his bank's own money. It is the money deposited by the bank's
customers. To evaluate the risk, a banker must first obtain certain basic
information about the potential borrower. The banker must learn how much
money the borrower needs, the purpose and the term of the loan, and how
the borrower will repay the loan. The borrower's ability to repay depends on
the purpose of the loan. Banks will lend money in two ways: - by a personal
loan, - by an overdraft loan arrangement.

If the bank manager agrees to make a personal loan to a customer of
say $1000 and charges him an interest of 10% repayable over Il months, then
the customer would have to pay the bank a total of $1100. The extra $100 is
the interest the bank has charged the borrower for the loan and is the profit
that the bank makes for making the loan to the customer. Therefore the
personal loan is charged at a fixed rate of interest repayable over a fixed
period of time.

The overdraft is used mostly by businessmen. The advantage with
overdrafts is that interest is repayable only on the amount owed at a particular
time. Interest is calculated on a daily basis. The borrower will have to pay a
lot of interest when the debt is large, but if he is able to make a good deposit
and reduce the size of the overdraft then the interest charged will be lowered
accordingly. Overdrafts may be recalled by the bank at a very short notice.

Commercial banks will issue reliable customers with cheque guarantee



cards. If the card number is written on the back of the cheque then the bank
remembered that the cheque is not a legal tender and that if there are no
funds on the account then the cheque will not normally be honoured by the
bank.

The financial position of the borrower is determined on the basis of his

financial statement. This consists of a detailed balance sheet and a profit and
loss statement. The bank demands an audited financial statement covering
the previous three years.

IV.

Write down key words and phrases from each paragraph which best
describe the atmosphere and its meaning.

Write down possible headlines which best express the main idea of each
paragraph.

Reduce the text to one third of its original length giving the most
important information.

Writing
Use The Most Economical Wording Possible

Where the original uses a whole clause, try to sum up the same idea in
a phrase; where it uses a phrase, try to use a single word; where
several near synonyms restate the same idea, choose the one that
gives the central common meaning.

Use a simple or complex sentence rather than a compound sentence to
summarize a paragraph (unless the original paragraph itself is poorly
organized). A compound sentence implies that there are two or more
equally important ideas in the paragraph. If you find that you have
written a compound summarizing sentence, recheck the paragraph to
make sure that the author did not imply some subordinating relationship
that you missed.

In determining the author's intent, be alert to such writing techniques as
parallel clauses and phrases (which indicate ideas of equal weight), and
transitional words and phrases (which show relationships between
ideas).

Unless the original page is already severely condensed, a summary of about
one-third or one-fourth the length of the original can usually preserve the
essential points. The shorter the summary, however, the greater the danger
of oversimplification or outright misrepresentation. Be careful to preserve the
essential conditions or distinctions:

if- and unless- clauses;



o differences between is, will, and might,

e words like only, almost, or the phrase on the whole.
Moreover, preserve the relative emphasis of the original, giving more
prominence to a point treated at length than to one mentioned in passing.

Grammar Study
.  Study the rule.

When we use a modal verb with the passive voice, we use the following
structure:
Modal verb + ‘be’ + past participle

Example

Many materials can be recycled.

Pollution has to be prevented.

Poisonous chemicals shouldn’t be dumped in the ocean.
The ozone layer mustn’t be destroyed.

Il. Complete the sentences using the verbs in brackets. Mind the use of the
active or passive voice.

1. A partner in a professional partnership ... even ... ... liable for damages

awarded in suits against other firm members. (may /hold)

A partner’s withdrawal ... also ... problems. (can /create)

Until a buyer is found, the partner's investment ... ... ... . (may /freeze)

Stockholders ... ... or ... the firm at will. (can /enter, leave)

A person ... ... shares in dozens of corporations. (can /own)

Transactions are typical business event which ... ... ... in monetary

terms. (can /express)

The recording of a transaction ... ... ... in many ways. (may /perform)

The accounting system ... ... ... ... ... various types of accounting

reports. (must /be able to provide)

9. The information of these reports ... ... ... in accordance with certain
ground rules. (must /present)

10. Since the organization .. ... all consumer needs, it ... ... its efforts on
potential consumers. (cannot /satisfy, must /concentrate)

11. Theseideas ... ... ... into a marketing program to provide a good, a
service or idea to buyers. (must /convert)

Ok wh
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lll. Complete the sentences using modal verbs and their equivalents. Mind
the use of the passive voice.

a) be/produce, have/derive, can/use, can/do, should/distribute;



b) can/state, must/arrange, can/dissolve, must/obtain, can/start, may/sell.

a)

1. What goods ... with the scarce resources?

2. What ... to reduce unemployment?

3. Income ... more equally?

4. Everything that we need to satisfy our wants ... from two sources - the
natural resources and the human ability to make use of them.

5. General knowledge of economic behavior ... in formulating policies.

b)

6. To be meaningful, facts ... systematically, interpreted and generalized
upon.

7.0ur generalization ... with greater precision.

8. A sole proprietorship ... as easily as it ... .

9. A charter ... through provincial governments or the federal government.

10.Should the holder of the bond wish to get back his money before the note
is due, the bond ... to someone else.

IV. Fillin the gaps with the prepositions to, from, at, in or for.

1. They shift money ... one region to another.
2. Techniques of analysis are applied .... information to determine its
implications.
3. With regard ... currencies the governing process is the interaction of supply
and demand.
. The over-production of oil will lead ... a fall in the price of the commodity.
. What are that merits and demerits of the rights issue ... the shareholder’s
point of view?
. They recommend to buy ... the bottom and sell ... the top.
. The art of speculation is to buy securities ... the best time.
. It is not easy as it sounds ... two reasons.
Stock prices fluctuate ... response to a wide variety of pressures.
10. Businesses are interdependent ... a large extent.
11. The closing of a motor assembly plant causes a fall ... the sale of beer.
12. Some political parties are seen as more sympathetic ... business
interests.
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UNIT VI  Monetary and Fiscal Policy
Vocabulary Study

Word List

Nouns and noun phrases

1. community — obuiecTBo, obWwmMHa, rpynna HaceneHus
2. disaster — beacrteue
3. expansion — 3KCnaHcus, paclumpeHune, NoabLEM
4. governor — YneH npasneHnsd
5. employment — paboTa, cnyxba, 3aHsaTne, NpuMeHeHne
full employment — nonHas 3aHATOCTb
6. margin — Mmapxa
profit margin -npuobinb
7. output — BbINyCK, NpoaYyKUMS, MPON3BOACTBO, MPON3BOANTENBHOCTb
8. rate — cTaBka
discount rate — y4é€THaa ctaBka
9. recession — cnag, oTcTynneHue
10. requirement — Hy>kga, NOTpPebHOCTL
11. reserve — 3anac, pe3seps
12. restriction — orpaHnyeHune
13. stability — ctabunbHocTb
14. supervision — HaacMoTp, HaA3op
15. tool — nHCTpymeHT, opyane
16. treasury — ka3Ha
17. vault — xpaHunuwe
Adjectives
1. optional — HeobGsI3aTENbHbIN, 4OBPOBOSBHBIN
2. overlapping — napannesnbHbIi, YaCcTUYHO OY6NMpYyOLLINIA
3. < tight — orpaHMYeHHbIN, TECHBIW, TSHXKENbIN
tight money — orpaHu4eHHbIN KpeauT, CTECHEHME KpeauTa
4. unintended — HeHaMepeHHbIN, HEBOJSIbHbLIN, HENPEAYCMOTPEHHbIN
Verbs
1. administer — ynpaBnsaTtb
2. adopt — npuHnmaTh
3. appoint — Has3HavaTb, onpenensTb
4. charter — gapoBaTtb xapTuo/npMBunerno, caoaBaTb BHaEM Mo vyapTtepy,
JopaxTtoBaTb
chartered bank — yapTepHbIn 6aHK
5. complicate — OCNOXHATb, YCNOXHATb



6. erupt—u3Bepratbcs

7. evolve — pa3BuBaTtb(cs)

8. hamper — mewaTtb, CTECHATb

9. hurt (hurt, hurt) — noBpeanTb, 6oneTb, ywnbaTtb

10. manage — ynpasnsiTb, PyKOBOAUTb

11. mount — pacTtu

12. promote — npogsuraTb, NogaepXuBaTb, y4pexaaTb

13. reassert — cHoBa noaTBepXxaaTb, CHOBa BblABUraTb

14. regulate — perynupoBaTb, KOHTPONMPOBAaTL

15. set (set, set) aside — BblgenAaTb, oTKNagbIBaTb, aHHYNMpoOBaTb,
OTMEHSATb, OTKINOHATb

16. subordinate — nog4YnHATL

Adverbs
1. cautiously — ocTopoxHO

. Read and translate the following words and word combinations.
Mind the stress: a) on the first syllable; b) on the second syllable; c) on
two syllables.

a) Governor, margin, profit, output, treasury, optional, charter, hamper,
manage;

b) community, disaster, expansion, employment, recession,
requirement, reserve, restriction, stability, supply, promote;

c) supervision, overlapping, unintended, complicate, reassert, regulate,
subordinate.

Il. Mind the use of the words hire, rent, let, lease and charter which have
certain similarities in meaning, but are not exactly the same.

1. If you hire something you pay the owner to be able to use it for a (usually
short) length of time:
We hired a Mercedes for the weekend.
We hired a sales training film for a couple of weeks.

We decided to hire a projector rather than buy one.

2. You can use rent in much the same way as hire for a vehicle or a piece
of equipment. You can also rent (= pay for the use of) property.
They’ve rented some office space in New York.

3. If you own property and allow others to use it in return for payment then
you let it:

Mrs Welsh has decided to /et her chalet to a Dutch couple.
(=The Dutch couple is renting the chalet from Mrs Welsh.)
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IV.

It is possible to lease equipment for long periods of time; maintenance is

included in the price:

Our firm has leased an off-set printer.

It is also possible to lease property:

He persuaded the local council to /ease him the first and second floors of
a tower block.
We use charter in the context of paying for the private use of a vessel,
train or plane:

We plan to charter a special train to London.

The corresponding nouns are:
rent (for property), a rental, a lease, a charter (plane/boat/train)
We do not say * a hire or (except rarely) * a let.
Note the expressions: For Hire, To Let, Hire Purchase, Hiring and Firing.

Put a tick (V) in the grid if the verb can be used with the noun in the top

column.
business | a a office |acar |aship |a a
premises | video |villa |equip- plane | stand
ment atan
exhibi-
tion
hire \
rent
let
lease
charter

Match the words with the definitions below.

Community, credit, employment, margin, output, the discount rate,

treasury, recession.
Sum of money advanced or loaned (by a bank, etc.).

Group of persons having the same religion, race, occupation, etc. or with
common interests.
Difference between cost price and selling price.

One’s regular work or occupation.

The officially announced percentage at which a country’s central bank is
prepared to discount Bills.
Quantity of goods, etc, produced.

Slackening of business and industrial activity.
Place where funds are kept.

Mind the use of the words policy and politics which have certain
similarities in meaning, but are not exactly the same.




1. Policy has two main meanings.
1.1. An agreed set of principles which form the basis of any decision:
Our policy is to keep inventory as low as possible.
1.2. An insurance certificate:
You should always read the small print of your insurance policy.
2. Politics refers to the activity of government and the political parties in
opposition:
Politics has been defined as the art of the possible.
The adjective is political.

Complete the blanks:
The international manager must understand the effect of ’ on
business. A change in bilateral relations can change
strategic ° and modify investment decisions.

V. Mind the use of the words bargain, bargaining, rebate, reduction, refund
and discount.

1.  We say someone has got a bargain if something has been bought at an

especially low price:

We got a good second-hand printer for only $200; a real bargain!

1.1 We use bargain with the verbs strike and drive.

40% off list price! You drive a hard bargain.

The unions and management struck a bargain over pay and productivity
late last night.

1.2 The verb bargain can be used in a variety of ways:

They bargained all day about prices.(=haggled/ negotiated)

| didn’t bargain for her resignation. (=anticipate/ expect)

We are bargaining on your support. (=counting on/ depending on)

2. Bargaining means ‘negotiation’. Collective bargaining consists of talks
between unions and employers over pay and conditions.

The unions should try to secure their demands through collective
bargaining rather than unofficial strikes.

3. Discount and reduction are very similar and both refer to a cut in cost.
For example you could speak of a quantity discount or a quantity
reduction. A rebate is a refund of money which has already been paid.
We prefer one of these words rather than another with some nouns:

a tax rebate a reduction in price a discount rate

4. The word rebate is not used as a verb. However, refund is used as both
a verb and a noun:

Take it back to the store and they will refund your money.
| was overcharged and got a £35 refund.

Insert the appropriate word.



1. Those who are on low incomes are entitled to a tax

2. | got asecond-hand Jaguar in perfect condition for the price of
only £10,000.

3. The store manager will the money if you're not entirely
satisfied.

4. They're going to drive a hard over import quotas.

5.  We came to an agreement on staff representation after some

difficult ___ with the management.

VI. Using a dictionary add as many words as possible into the table.

Verbs Adjectives Nouns

1. credit

2. expansion
3. governor

4. employment
5. recession

6. to administer

7. to adopt

8. overlapping

9. tight

VIl. Make adjectives from the following nouns.

Nouns Adjectives

intention
complication
regulation
cautiousness
margin

VIil. Make nouns from the following verbs.
Verbs Nouns

to require

to restrict

to stabilize

to appoint

to complicate
to erupt

to manage



to promote

IX. Make verbs from the following nouns.

Nouns Verbs

recession

requirement

reserve

supervision

tool

hurt

mountain

reassert

regularity

X. Choose the words with similar meaning from the two groups and arrange
them in pairs.

A. Community, disaster, employment, expansion, output, recession,
requirement, restriction, supervision, tool, treasury, overlapping, to
evolve, to administer, to promote.

B. To support, to develop, to manage, parallel, society, work, demand,
instrument, calamity, broadening, issue, slump, limitation,
surveillance, public purse.

XIl. What are the opposites?
Unemployment, boom, obligatory, intended, perpendicular, unlimited,
to help, to set aside, incautiously.
XIl. Complete the sentences with the words from the box below.
Is responsible, to strengthen, low interest rate, is appointed,
supply, velocity, recessionary, output, tools.
1. The Federal Reserve Board of Governors ... ... by the president of the
United States.
2. The Federal Reserve System ... directly ... to Congress.
3. Monetary policies affect the availability of credit, the ... of money and the

... of its circulation.

4. The Federal Reserve was created ... ... the supervision of the banking

system and stop the periodic bank panics.
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XIil.

During World War Il the Federal Reserve System helped the Treasury
borrow money at .

The Fed aimed to keep mterest rates low in ... periods.

In the 1960s the Fed'’s policy stressed full employment and growth of ... .
The Fed has three main ... for maintaining control over the total supply of
money.

Make up your sentences using the following words and word
combinations.

A mixture of, monetary policies, fiscal policies, to promote, full
employment, price stability, the supply of money, to support, the nation’s
principal economic objectives.

XIV. Translate into English.

1.

2.

® N

MpaBMTENBCTBO UCMONb3YET AEHEXHYIO N DUCKANbHYH MNOMUTUKY AN
OOCTWXKEHNSA NOSNTHOM 3aHATOCTU U CTabUIBHOCTN LIEH.

B nepuoabl cnaga npaBuTENbCTBEHHbIN BaHK CTPEMUTCA AepXaTb
NPOLIEHTHYO CTaBKY HU3KOW, a B Nepuobl ObICTPOro 9KOHOMUYECKOrO
noAbEMA BbICOKOMN.

MpaBMTENBCTBO CTPEMMUIOCH 4OCTUYBL CTAOMIBHOCTM LIEH N OFPAHNYNTD
yBenuyeHue geHexHon macebl (monetary growth).

lMokynka n npogaxa NpaBUTENBCTBEHHbLIX aKLMn ABNAIOTCS onepauusamMmm
Ha OTKPbITOM PbIHKE.

OrpaHnYeHHbIN KpeanT cunTaeTca 0COH6EHHO MOLLHBIM UHCTPYMEHTOM
Anst 6opbObbl C MHPAAUMEN.

N3meHeHus B LEHEXXHON Macce He Bbl3blBaOT HEMEANEHHbIX U3MEHEHUN
B 9KOHOMUKE.

Ycnnusa no ymeHblueHno 6e3paboTulbl nHoraa npuBoasaT K MHQAAUUK.
Heo6xoanMo OCTOPOXHO MCNOSb30BaTh OEHEXHYIO NOMUTUKY, YTOObI He
NONYYUTb HENPEAYCMOTPEHHbIN pe3ynbTarT.

A. Text Study
Read the text to get the gist of it.
Text A
THE FEDERAL RESERVE

The Federal Reserve System, also known as the "Fed," is an

independent U.S. government agency. lts most important function is to
manage the country's supply of money and credit.



The Federal Reserve System includes 12 regional Federal Reserve
Banks and 25 Federal Reserve Bank branches. All nationally chartered
commercial banks are required by law to be members of the Federal Reserve
System; membership is optional for state-chartered banks. In general, a bank
that is a member of the Federal Reserve System uses the Reserve Bank in
its region in the same way that a person uses a bank in his or her community.

The Federal Reserve System is administered by the Federal Reserve
Board of Governors, a group of seven individuals who are appointed by the
president of the United States and serve overlapping 14-year terms. Although
the Federal Reserve System is directly responsible to Congress, the
governors are, by law, independent of political pressure from either Congress
or the president. The board is expected, however, to coordinate its policies
with those of the administration and Congress. Additionally, the Federal
Reserve does not rely on Congress for funding: it raises all of its own
operating expenses from investment income and fees for its own services.
When a conflict arises between making a profit or serving the public interest,
however, the Fed is expected to choose the latter.

The Fed's operation has evolved over time in response to major events.
Established by Congress in 1913, the Federal Reserve was created to
strengthen the supervision of the banking system and stop the periodic bank
panics that erupted in the previous century. As a result of the Great
Depression in the 1930s, Congress gave the Fed the authority to vary reserve
requirements and to regulate stock market margins. In time, additional laws
made it easier for the Fed to expand credit when a financial disaster seemed
likely.

During World War Il; Federal Reserve operations were subordinated to
helping the Treasury borrow money at low interest rates. WWhen the Korean
conflict began and commercial banks sold large amounts of Treasury
securities, the Fed bought heavily to keep security prices from falling.
However, the Fed reasserted its independence in 1951, reaching an accord
with the Treasury that Federal Reserve policy should not be subordinated to
Treasury financing.

After 1951, the Fed focused more directly on domestic economic
stabilization, aiming to keep interest rates low in recessionary periods and
allowing them to rise in periods of rapid economic expansion. In the late
1950s, the Fed's emphasis was on price stability and restriction of monetary
growth, while in the 1960s its policy stressed full employment and growth of
output.

During the 1970s, credit expansion was too rapid, and mounting inflation
hurt the economy. In 1979, the Federal Reserve adopted a policy aimed at
more directly controlling the money supply rather than interest rates. This
policy was successful in slowing the growth of the money supply, limiting the
expansion of credit, and contributing to a lower rate of inflation. But it also
contributed to recession in the early 1980s. In 1982, the Fed again de-



emphasized the controls on money supply growth and began working to bring
about lower interest rates.

The Federal Reserve has three main tools for maintaining control over
the total supply of money and credit in the economy. The first is the discount
rate, or the interest rate that commercial banks pay to borrow funds from
Reserve Banks. By raising or lowering the discount rate, the Fed can promote
or discourage borrowing and, thus, alter the amount of revenue available to
banks for making loans.

The second is the reserve requirement. These are percentages of
deposits, set by the Federal Reserve, that commercial banks must set aside
either as currency in their vaults or as deposits at their regional Reserve
Banks. These percentages cannot be used for loans. In 1980 the Federal
Reserve gained the authority to set reserve requirements for all deposit-
taking institutions.

The third tool, which is probably the most important, is known as open
market operations. It is the buying and selling of government securities. When
the Federal Reserve buys government securities from banks, other
businesses or individuals, it pays for them with-a check (a new source of
money that it prints) drawn on itself. When this check is deposited in a bank, it
creates new reserves -- a portion of which can be lent or invested -- further
increasing the money supply.

These tools allow the Federal Reserve to expand or contract the amount
of money and credit in the U.S. economy. When there is more money to lend,
credit is "loose" and interest rates tend to drop. In general, business and
consumer spending tend to rise when interest rates fall. When there is less
money to lend, credit is "tight" and interest rates tend to rise. Tight money is
considered a particularly powerful tool for fighting inflation.

Yet certain factors complicate the ability of the Federal Reserve to use
monetary policy to promote specific goals. First, it is hard to use monetary
policy precisely because changes in the money supply do not cause
immediate changes in the economy. An increase or decrease in the money
supply may not affect the economy until other economic conditions have
changed; the new conditions may interact with the change in the size of the
money supply to create a totally unintended result. In fact, efforts to use
monetary policy to achieve price stability sometimes have hampered efforts to
achieve fuller employment, while efforts to use monetary policy to reduce
unemployment sometimes have led to inflation. Additionally, the task of
monetary policy is also complicated by the nation's balance of payments
difficulties. For these reasons, the Federal Reserve tends to move cautiously,
making very gradual changes in the money supply.

Il. Find international words in paragraph 3 and translate them.

lll. Choose the best endings to the following statements.



10.

11.

The Federal Reserve System is an independent ... .

a) British government agency

b) U.S. private agency

c) U.S. government agency

The most important function of Fed is to manage the country’s ... .
a) monetary growth

b) supply of money and credit

c) market

The Fed is responsible to ... .

a) the president

b) the Congress

c) all national banks

The Fed raises all its own operating expenses from ... .
a) money for its own services

b) loans

c) funding of Congress

The Fed is aimed at keeping interest rates lowin ... .
a) recessionary periods

b) periods of rapid economic expansion

c) 1951

Was the policy of the Fed successful in controlling the money supply in
1970s?

a) yes

b) no

c) sometimes

The Fed can promote or discourage borrowing by ... .
a)raising the discount rate

b)lowering the discount rate

c) raising or.lowering the discount rate

When the Fed buys government securities from banks, it pays with ... .
a) a check drawn on the other bank

b) a check drawn on itself

c) cash

When there is more money to lend, interest rates tend ... .
a) torise

b) to drop

c) to fluctuate

An increase or decrease in the money supply

a) affects the economy

b) doesn’t affect the economy

c) may not affect the economy

Efforts to use monetary policy may create ...

a) only intended result

b) totally unintended result

c) partially unintended result



IV.

VI.

VIl.

VIil.

IX.

Complete the unfinished questions in column A that are answered in
column B.

A B
What ...? 12 regional Federal Reserve Banks and 25
Federal Reserve Bank branches.
What ... by? By the Federal Reserve Board of Governors.
How ... ... 7 14 years.
When ... ? In 1913.
When ...? In the 1930s.
When ...? During World War Il
When ...? In 1951.
When ...? After 1951.
When ...? In the late 1950s.
When ...? During the 1970s.
When ...? In 1979.
When ...? In the early 1980s.
When ...? In 1982.
When ...? In 1980.

Identify the paragraphs in the text that talk specifically about the Fed’s
policy in the 1950s, 1960s and 1970s.

The text contains 12 paragraphs. Which of them gives the main point?

Find key words, phrases and the topic sentences which best express
general meaning of each paragraph.

Using the information obtained from the paragraphs make an outline of
the text.

Speak about the Federal Reserve using key words, phrases and the
topic sentences.

B. Text Study

Read the text and answer the following question.
What goals does fiscal policy promote?

Text B



FISCAL POLICY

The government can also use its own spending and taxing activities to
achieve specific objectives. This is called fiscal policy. By increasing or
decreasing its spending or taxing programs, the federal government may
reduce or increase demand for goods and services. If the government
reduces its own spending, it buys less from businesses, reducing sales and
earnings, and people have less money to spend. Similarly, if the government
raises taxes, people have less money to spend. Moreover, spending and
taxing policies work together to increase or decrease aggregate demand. For
example, if the government taxes to a greater extent than it spends, it causes
a net reduction in the flow of income to people and businesses. Because this
reduces aggregate demand for goods and services, it is a method for fighting
inflation.

Fiscal policy uses budget deficits or surpluses to promote economic
stability and growth. In the United States, some fiscal policy tools work
automatically — without action being taken by the president or Congress. The
progressive income tax, for example, is generally considered to promote
stability automatically. It tends to reduce the government’s collection of
revenue when personal and business incomes are declining, and thus helps
offset the cutbacks in spending that accompany declining incomes. During
business expansions, however, federal tax collection tends to rise fairly
quickly and thus reduce inflationary pressures. During postwar business
declines, Congress has sometimes legislated emergency spending
measures, such as temporary increases in public works expenditures, as
additional means of offsetting cutbacks in private spending and preventing
unemployment.

Yet there are also problems associated with the use of fiscal policy.
Many object to a reduction in government spending because this could mean
a reduction in funds used to help provide education, health care and other
services. Higher taxes are unpopular with both individuals and businesses. In
addition, the use of fiscal policy to cause a sharp reduction in demand is
somewhat controversial because it tends not only to reduce inflation but also
to increase unemployment.

ll. Read the text again and decide which of the following statements are
correct.

—_—

Fiscal policy is the government’s spending and taxing policies.

2. The federal government reduces or increases demand for goods and
services by increasing or decreasing its spending or taxing programs.

3. If the government reduces its own spending, it buys more from
businesses, and people have more money to spend.

4. If the government taxes to a greater extent than it spends, it causes an

increase in the flow of income to people and business.
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V.

All fiscal policy tools work automatically in the United States.

The progressive income tax promotes stability automatically.

The use of fiscal policy may not only reduce inflation but also increase
unemployment.

Answer the following questions.

What is fiscal policy?

How may the federal government reduce or increase demand for goods
and services?

What causes a net reduction in the flow of income to people and
businesses?

What does fiscal policy use to promote economic stability and growth?
How does the progressive income tax work?

Why do many people object to a reduction in government spending?
Why are higher taxes unpopular with both individuals and businesses?
What can the use of fiscal policy cause?

Which of the following expresses the main idea of the text best of all?

Fiscal policy and its objectives.

Spending and taxing activities of the government.

The use of budget deficits or surpluses by fiscal policy.
Problems of the use of fiscal policy.

Give the main points of the text in 5-9 sentences.

Speak about the use of fiscal policy.
C. Text Study

Read the text and discuss the questions.

Text C
THE U.S. MONEY SUPPLY

A nation’s money supply is based on either the production of a

commodity or governmental fiat. Commodity money typically is based on
valuable metals, particularly gold or silver. When a nation uses commodity
money, the size of the money supply is determined by the cost of producing
the commodity and the rate of production. During the late 1800s and early
1900s, U.S. currency was based on the gold standard, which is to say that
the United States promised to redeem its currency for a specified amount of
gold.



Fiat money, on the other hand, does not have intrinsic value. It has value
because people are willing to accept it. To increase a fiat money’s
acceptability, a government may make the currency legal tender, which
means people are required by law to accept the money at its face value.
Today the United States is on a fiat money system, in which the national
government through its central bank, the Federal Reserve System, controls
the money supply. U.S. currency is legal tender.

Yet the money supply in the United States consists of more than just
coins and paper money. Checking account deposits are considered a form of
money because they are spent when people write checks. In fact, in the
United States, about three-fourths of all payments are made by check. When
commercial banks make loans, they can create checking deposit money by
giving the borrowers additional credit in their deposit accounts. The Federal
Reserve System maintains control over this money creation by administering
reserve requirements, rules which require that commercial banks hold
currency in their vaults — or deposits with Federal Reserve Banks — in a set
minimum proportion to their deposit liabilities. By controlling the dollar amount
of the reserves, the Federal Reserve thus controls the dollar volume of bank
loans.

Economists measure the money supply in several ways that differ
according to which assets are included in the measurements. One measure
includes deposits in all interest-bearing accounts that can be used like
checking accounts. Another includes savings accounts that cannot
automatically be converted to make purchases. Banks can require advance
notice of withdrawals from these accounts.

When the money supply increases, people have more money to spend,
and demand for goods and services increases. As demand increases,
businesses hire additional workers to increase output. This is an economic
growth scenario. But, if output does not keep pace with demand, prices
increase. When prices rise continuously, inflation results. This tends to cause
problems for people whose incomes do not increase at a rate consistent with
inflation.

What is commodity money?

What is fiat money?

What are the forms of money in the United States?

What is the role of the Federal Reserve System in money creation?

BSFRIN S

How do economists measure the money supply?
Can you describe the money supply in Belarus?
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D. Text Study



. Read the English text and translate it into Russian in writing.
Text D
TAXATION

In the United States, federal, state and local governments cover their
expenses mainly through taxation, with each level of government depending
chiefly on one or two types. In general, local governments have received
most of their tax revenues from property taxes, while state governments
traditionally have depended on sales and excise taxes. Since World War Il,
however, state income taxes have grown more important.

The federal government’s chief source of revenue has been the income
tax, which in recent years has brought in about two-fifths of total federal
revenues. Other federal taxes include the corporate profit tax and social
insurance (Social Security) taxes.

The federal income tax is levied on the worldwide income of U.S. citizens
and resident aliens, and on certain types of U.S. income of non-residents.
The first U.S. income tax law was enacted in 1862 in order to support the Civil
War. A forerunner of the modern income tax, it was based on the principle of
graduated, or progressive, taxation. The 1862 tax law also established the
Office of the Commissioner of Internal Revenue, which was given the power
to assess, levy and collect taxes, and the right to enforce tax laws through
property and income seizures and through prosecution. The commissioner’s
powers and authority have remained much the same.

The income tax was declared unconstitutional by the Supreme Court in
1895 because it was not apportioned among the states in conformity with the
Constitution. It was not until 1913, with the passage of the 16" Amendment to
the Constitution, that Congress was authorized to levy an income tax without
apportionment. The 16™ Amendment resulted in a revenue law that taxed
both individual and corporate incomes; but, except during World War |, the
income tax system was not a major source of federal revenue until the 1930s.

In fiscal year 1918 annual internal revenue collections passed the billion
dollar (thousand-million-dollar) mark for the first time. During World War Il, the
modern system for managing federal income taxes was introduced, income
tax rates were raised to very high levels, and these taxes became the
principal sources of federal revenue. The withholding tax on wages was
introduced in 1943, and this was significant in increasing the number of
taxpayers to 60 million and tax collections to $43 thousand-million by 1945,

In October 1986, the president signed into law the Tax Reform Act of
1986 — perhaps the most massive reform of the U.S. tax system since the
beginning of the income tax. With this act, Congress promised individuals and
businesses lower tax rates on their income, provided they gave up or reduced
many popular income tax deductions.



The Tax Reform Act replaced the previous law’s 15 tax brackets, which
had a top tax rate of 50 percent, with a system that had only two tax brackets
— 15 percent and 28 percent. Increases in the personal exemption, or the
amount of income exempted from taxes for each person dependent on the
income tax filer, and the standard tax deduction, which is used by filers who
do not itemize deductions, was designed to eliminate taxes for millions of low-
income Americans. In fact, most filers with taxable incomes of less than
$20,000 pay a lot less in taxes; so do high-income filers, who have an
effective tax rate of 31 percent due to the phasing out for the wealthy of the
personal exemption and the portion of income taxable at the 15-percent rate.

A major feature of the tax reform is that many itemized tax deductions
that were permitted under the previous law were reduced or eliminated,
including sales tax deductions and deductions for interest paid on credit
cards, store charge cards, installment loans or auto loans. Deduction of up to
$2,000 put in an Individual Retirement Account is still permitted, but — under
the new law — it is limited to filers not covered by a retirement plan at work, or
filers whose annual income is below $25,000 for individuals or $40,000 for
married couples. In addition, a minimum tax of 21 percent will be imposed on
any individuals or businesses who would seek to make extensive use of
deductions to reduce their tax liability.

Many supporters of the 1986 Tax Act say that reform was driven by a
desire to improve the fairness of the federal income tax system. Although the
federal income tax had been implemented by Congress according to the
principle of progressivity, the proliferation of tax exemptions, exceptions and
loopholes had made progressivity an illusion — one allowing many rich people
and businesses to pay lower taxes than less affluent ones. The new law
sharply reduces progressivity but aims to restore confidence in the system by
eliminating inequities. The new law reasserts the objective of collecting tax
revenue fairly, deemphasizing the idea of using taxes to accomplish some
other social or economic good.

Il. Translate from Russian into English in a written form.

A

1. MicTouHMKamMun rocygapCTBEHHbIX 4OX040B dpeaeparibHOro
NpaBUTENbCTBA SABMAAKTCA NOLOXOAHbIN HANor, KoprnopaTuBHbIe HaNoru
C NpUBLINN U HanNoru No couuanbHOMY CTPaxoBaHUIO.

2. [lepBbi 3aKOH O NO4OXO4HOM Harlore OCHOBbLIBAeTCS Ha NOCTENEHHOM
NN NPOrPECCUBHOM HasIOroobnoXeHnun.

3. CoBpemeHHasa cuctema ynpasneHus degepanbHbIMU NOLOXOAHbLIMN
Hanoramu 6biria BBegeHa BO BpeMsi BTOPO MUPOBOM BOMHBI.

4. Tlogoxo4HbIW Hanor, B3aMMaeMbIn NyTeM perynspHbIX BbIMETOB U3
3apnnarbl, BBeAeHHbIV B 1943 roay, no3BoNun 3Ha4YnTenbHO yBENUYnTb
KONMYeCTBO HanoronnaTenbLKOB U CyMMY HanoroBbix COOpOB.



5. Hosble npaBusia HaroroobnoXeHns NO3BONUAN YMEHbBLUUTL HaNOroBbIn
Nnpecc Ha aMmepuKaHLEeB C HU3KUMW 4OX04aMW.

6. OTtnnuntTenbHon 0COBEHHOCTLIO HAaNnoroBom pedopmbl 66110
YMEHbLUeHNe Unu ynpasgHeHue yaep)KaHus Hanoros, BKINKOYasa Hanor ¢
npoaax, NPOLUEHT, BbiNfadnBaeMbll NO KpeAUTHbIM KapTaMm, KpeauTbl C
nyaTeXxxoM B pacCcpouKy U ap.

7. KonnyecTBeHHbIN POCT HANoOroBbIX NIbFOT, UCKIHOYEHUS U Na3enkn B
HanoroBoM 3aKOHOOAaTENbCTBE NO3BOMAT MHOrMM BoraTbiM NOAAM U
npeanpuaTnam nnatutb bonee HU3KMe Hanorn, 4em meHee GoraTble.

8. Llenbto HOBOro 3akoHa O Hanorax siBfsieTCA BOCCTAHOBMNEHWE JOBEPUS U
cnpaBeasiIMBOCTU NYTEM YyCTPaHEHUA HepaBeHCTBa.

B

Meponpuatnsa rocygapcraa no mobunumsauum onHaHCoBbIX peCcypcoB, UX
pacrnpeneneHnio N NCnosfib3oBaHMio Ha OCHOBE (PMHAHCOBOTO
3aKoHogaTenbCTBa CTPaHbl Ha3biBaOTCA OUHAHCOBOW MOSTUTUKOWN.
HanpasneHna douHaHCOBOW NOSIMTUKN 3aBUCAT OT 3KOHOMUNYECKOrO
COCTOSIHUA CTpaHbl. KpnancHoe nonoXxeHne 3KoOHOMUKK nNpegonpenensaeT
JoMHaHCOBYIO MOSINTUKY, HaNpPaBeHHY0, C O4QHOW CTOPOHbI, Ha NpeKkpaLleHne
chaga npou3BoACTBa M Ha CTUMYNMpOBaHWe NPOM3BOACTBa (Hanpumep, B
BUAe oTAenbHbIX HANOroBbIX NbroT NPOM3BOAUTENSAM), HA MOBUNKN3aLnto
JoMHAHCOBbIX PECYpPCOB B Liendax nx a(pPeKTMBHOro BoXeHnsa B oTaenbHbIe
oTpacnu 3KOHOMWKU, a C PYron — Ha cAepXXnBaHme BCcex coumarbHbIX
nporpamMmm, CoKpallieHmne pacxogoB Ha 060poHy 1 T. N. COOTBETCTBEHHO NpwU
nepexoe 3KOHOMUKW B ApYyroe COCTOAHME MEHSAKOTCA HarnpaBSieHUs
JoMHAHCOBOW MONMUTUKN.

[MpaBnNbHOCTL BblIBpaHHOW (OMHAHCOBOW NOMNTUKMA, HECOMHEHHO,
3aBUCUT OT KPUTUYECKOW OLIEHKWN CKMadblBaloLLENCS B CTpaHe 3KOHOMUYECKOW
cuTyauuu, ot cobnogeHna «30n0Toro npasusia» 9KOHOMUYECKON TEOPUN —
Npun paspaboTke NPOrHO30B N pekoMeHAaLumMn oLeHnBaTb 9KOHOMUYECKYHO
CUTYaLUIO B CTPAHE TakoW, Kakast OHa eCTb, a He TaKOW, Kakon XOTeNocCh bbl
ee BnaeTb. ATO TeM Boriee BaXXHO, NOCKONbKY 0bLen TeHOeHUMeN pa3BuUTnd
ABNAETCA YCUSIEHNE pPorin NpaBUTENbLCTBA B perynmpoBaHnn HauMoHanbHom
3KOHOMMUKM Yepe3 PMHAHCOBYIO CUCTEMY, a UMEHHO — pacxobl rocygapcrsa
Ha nporpamMmbl NO coLumanbHOMY, obecneyeHunto, Ha nogaep>xaHne cpenHero
YPOBHSA [OXOA0B, Ha 34paBOOXpPaHEHMe U T. M.

C

duckanbHas NnonuTUKa npeanonaraeT UCNoNb3oBaHNE BO3MOXHOCTEN
NpaBMTENbLCTBA B3UMaTb Hanoru U pacxoaoBaTtb cpeacTBa
rocygapcTBeHHOro GroakeTa Ans perynupoBaHns YpOBHS 4ENOBOW
AKTUBHOCTU U PeLLEeHUs! pa3nNnYHbIX colmanbHbiX 3aaay.

OCHOBHbIM pbl4arom rckanbHON NONMUTUKX FrocyaapcTBa SABMAETCS
BMEHEHMEe HanoroBblX CTaBOK B COOTBETCTBUM C LIENAMU NpaBUTENbCTBA.
MpoBeneHne uckanbHON NONUTUKM — NpeporaTuBa 3akoHoAaTeNbHbIX



OpraHoB BfacTu CTPaHbl, MOCKOSTIbKY UMEHHO OHW KOHTPONUPYHOT
HanoroobnoxeHve n pacxogoBaHWe 3TUX CPEACTB.

B MunpoBoi npakTuke XopoLlo N3BeCTHbI 3(peKkTUBHbIE CNOCOOLI
perynimpoBaHns 3KOHOMUYECKOro pa3BUTUSA C NOMOLLbIO HANoros U
rocy4apCTBEHHbIX pacXo4oB.

E. Text Study
. Read the text for general comprehension.

Text E
INFLATION, SAVINGS AND BUDGET IMBALANCES

Despite economist’s confidence in the use of monetary and fiscal policies,
inflation soared into the double-digits in the late 1970s, becoming the main
economic concern in the United States. But, by the middle of the next decade,
inflation had fallen dramatically, easing consumer concerns. How was this
accomplished?

Several factors have been credited with contributing to the reduction in
inflation. Two very important contributors were the sharp recessions of 1980 and
1982, which reduced much of the upward pressure on prices. They were
triggered by the Federal Reserve’s unusually tight control of money and credit.
At the same time, worldwide food and fuel shortages eased. In particular,
increases in the world supply of oil drove energy prices far below the levels that
producers wished to maintain.

Yet the end of the recessions did not eliminate U.S. federal budget deficits.
To what were these economic conditions due?

In general, the economic factors behind growth in the U.S. federal deficit
have existed for several decades. Most basically, the federal deficit has grown
because federal spending as a share of the gross national product (GNP) has
risen substantially since the 1960s, while federal revenues (primarily taxation) as
a share of GNP have risen modestly. Federal spending rose from 19 percent of
GNP in the 1960s to 23.2 percent in 1990; federal revenues also rose but by a
smaller increase, from 18.2 percent of GNP in the 1960s to 19.1 percent in
1990.

But most postwar U.S. government spending has followed a pattern. During
recessions, the federal government runs a budget deficit to stimulate the
economy. As economic expansion takes hold, the result over time is, or should
be, a balanced federal budget. In the economic recovery of the 1980s and early
1990s, however, the federal government continued to run substantial budget
deficits. Many economists and policymakers attributed this mainly to a decline in
national saving, or a surge of consumption. Domestic private savings were
insufficient to finance both exceptional federal deficits and a big investment
boom. Inflows of capital from abroad have been used to help fill the gap between
U.S. savings and investment levels.



Congressional concern with reducing the federal budget deficit in the 1980s
led to enactment of the so-called Gramm-Rudman-Hollings deficit-reduction law,
which mandated staged cuts in the annual deficit to culminate in a balanced
budget in 1993. This law was generally credited with cutting the federal budget
deficit from a record $221 thousand-million in 1986 to $149 thousand-million in
1987.

Although it may appear that a tax increase would be the simplest way to
offset federal spending and reduce the federal budget deficit — and thus reduce
the drain on savings that is behind the savings-investment imbalance — the
administration and many congressional policymakers feared that increasing
taxes and undoing tax reform would impair incentives to work, invest and
produce, which would negatively affect future economic growth. Moreover,
increases in taxes without effective restraint on spending growth could be
insufficient for reducing the federal budget deficit, as was the case in the years
from 1960 to 1980.

In the early 1990s, the federal budget deficit was heading upward again for
a variety of reasons. It appeared almost certain that the Gramm-Rudman-
Hollings targets could not be achieved without requiring massive cuts in federal
spending which would reduce or eliminate many important programs, and
possibly tip the economy into a serious recession. To prevent this, Congress and
the Bush administration agreed on the Omnibus Budget Reconciliation Act of
1990. It raised to 31 percent the maximum income tax rate imposed on the
wealthiest taxpayers (creating three income tax brackets), imposed a miscellany
of other taxes, and imposed strict new “pay-as-you-go” guidelines for
government spending (so that any new spending would have to be matched by
offsetting new revenues or spending cuts). The act’s aim is to cut the budget
deficit by roughly $500 thousand-million relative to what it otherwise would have
been over a five-year period, reducing the deficit from about 5 percent of GNP to
less than 2 percent.

But nothing is certain when it comes to tax policy in the United States, and
in the 1990s the Bush administration was pushing for a reduction in the long-
term capital gains rate, which it argued would increase economic growth by
stimulating saving, lowering the cost of capital, and encouraging investment.
With the economy in the doldrums, advocates of cutting tax rates for middle-
class Americans were again being heard.

ll.  Write down key words and phrases from each paragraph which best
describe the atmosphere and its meaning.

lll. Write down possible headlines which best express the main idea of each
paragraph.

IV. Reduce the text to one third of its original length giving the most
important information.



Writing

Sometimes you will need to write more than one paragraph to get your
ideas across. When you do, write a topic sentence for each paragraph. The
details in each paragraph should tell something about each topic.

Prewrite - Jot down the name of your topic. Then make a list of details. Put
the details that go together into groups. Each group will become a paragraph.
Write a topic sentence for each one.

Compose — Use your organized notes to write your article. Put all the details
that go together into a single paragraph. Be sure to write them as sentences.
Decide where the topic sentence for each paragraph should go — at the
beginning, middle or end. Write a title.

Review and Revise — Read your article. Do all your details in a paragraph
belong together? Would you like to add any? Should any be taken out or
moved to another paragraph? Does each paragraph have topic sentence?
Edit — Check your spelling, punctuation, and grammar.

Publish — Make a neat final copy of your article. Then share it. See a friend
can find the topic sentence in each paragraph.

INTRODUCTIONS

Introductions should anticipate the points to be developed in the essay,
thus creating proleptic coherence and momentum. This is represented in the
following diagram which also illustrates how conclusions draw together the
threads of the argument (page 116).

When creating these larger structures of coherence the rules of
redundancy reduction still apply. It is no good simply to repeat the point made
in the introduction before developing it. Consider this point from our example
introduction: The leading proponents of jointness have been Americans. This
is natural because America is now the only military superpower. Any
subsequent paragraph must take this as read and immediately develop it. For
example: This doctrine of jointness, developed during America's rise to the
status_of military superpower, is intended to facilitate American intervention
in ...

Here the introduction
mentions five points
which the essay will



deal with in turn.

This paragraph
develops point one.

This paragraph
develops point two.
Note that there is no
need here to
establish coherence
between these
paragraphs because
the introduction has
already established
their relationship.

Ideally the
development of the
final point should also
anticipate the
conclusion.

The conclusion refers
back to each point
and shows the
implications of their
relationship.

Grammar Study
l. Study the rule.

To express a likely or possible condition, we use this structure :
“if + present tense + future tense

Examples:

If it rains, we won’t go out.

If I miss the ten o’clock train, I'll be late.

[I. A manager of a firm competing with another firm for a very important
order is being interviewed. Complete the interview. Put the verbs in
brackets into the correct tense.

Interviewer: Do you think that you’ll have a success?
Manager: Well, ifwe ... tomorrow, we ... no problems. (win/have).



Int.: What ... ifyou ... tomorrow?(happen/lose).

M.: Well, ifwe ... tomorrow, things ... very difficult for us.(lose/be).
Int.: Who ... replace youifyou ... allright? (replace/ not be).
M.: 1 ... aboutthatifit ... ,butnotbefore. (think/happen).

lll. Complete the sentences using the verbs in brackets.

—_—

. If a company’s financial health ... good and its assets sufficient, it ...
capital. (be, raise)

2. If the market ... to buy the issue at a minimum price, the banker ... them
and ... the loss. (refuse, take, absorb)

3. If profits ..., the owners of preferred stock ... dividends before those with
common stock. (be/limit, pay)

4. If money ... scarce, interest rates ... to rise because those seeking loans
will be competing for fund. (be, tend)

5. If plenty of money ... available for loans, the rate ... to move downward.
(be, tend)

6. If the debt-equity mix ... too out of balance, the firm ... bankrupt. (be, go)

7. If he ... employees or creditors on time, he ... into bankruptcy.
(can/not/pay, belforce)

8. If the ship ... to drift to port, he ... it back onto course. (begin, bring)

9. A man’s credit ... good if his assets ... to be considerable. (be, know)

10. If his assets ... in doubt, it ... difficult for him to obtain large sums of
credit. (be, be)

11. If too much money ... available, its value ... . (be, decrease)

12. If the Bank of England ... that the interest rates will have to rise then the
commercial banks ... also their interests rates. (recommend, raise)

13. If borrowing ....more expensive, businessmen ... more reluctant to borrow
and develop their business. (become, become)

14. Advertising ... for a small firm and for a corporation, if you ... it correctly.

(work, use)

IV. Fillin the gaps with of, on, to, in, as, at, over or with.

—_—

.. The governors are independent ... political pressure from either Congress
or the president.

. The Federal Reserve does not rely ... Congress for funding.

. The Fed’s operations has evolved overtime in response ... major events.

. ... aresult of the Great Depression in the 1930,Congress gave the Fed the
authority to vary reserve requirements.

5. During World War 2 , Federal Reserve operations were subordinated ...

helping the Treasury borrow money at low interest rates.

6. After 1951, the Fed focused ... domestic economic stabilization.

7. In the late 1950, the Fed’'s emphasis was ... price stability and restriction of

monetary growth.

A wWN



8. In 1979 the Federal Reserve adopted a policy aimed ... more directly
controlling the money supply.

9. This policy was successful ... slowing the growth of the money supply.

10. It contributed ... recession in the early 1980.

11. It has three main tools for maintaining control ... the total supply of money
and credit in the economy.

12. The Fed can alter the amount of revenue available ... banks for making
loans.

13. The Fed pays for securities ... a check drawn on itself.

14. The new conditions may interact ... the change in the size of the money
supply.

15. Efforts to use monetary policy to reduce unemployment sometimes have
led ... inflation.

UNIT VII Advertising
Vocabulary Study
Word List
Nouns and noun phrases

ambiguity — 4BYCMbICNEHHOCTb, TYMaHHOCTb, HEACHOCTb
anxiety — 6ecnokoncTBo, Tpesora

appearance — nosiBfieHne

argument —aprymeHT, 4oBog, Crop, apryMeHTaums

claim — nputasaHue, yTBepxaeHue, 3asasneHue, TpeboBaHue
credibility — cnocobHoCTb BbI3BaTh goBepue, npasgonogobue,
AOCTOBEPHOCTb, YoeanTernbHOCTb

7. decency — npunuyne, 651aronpUCToONHOCTb

8. <disregard — npeHebpexeHune, UrHopnpoBaHue

9. . essence — CyLLHOCTb

10. evaluation — oueHka

11. exaggeration — npeysenunyeHve

12. fear — cTpax, 605s3Hb

13. judgement — MHeHuUe, CcyxXaeHune, ocyxxaeHue

14. loyalty — BepHOCTb, NpegaHHOCTb, NOANbHOCTb

15. omission — nponyck, ynyuieHue

16. performance — ncnonHeHue, enNCTBME, XapakTepucTuka

17. persuasion — yb6exgeHue

18. prejudice — npenybexaeHue, npegpaccynok

19. substantiation — obocHoBaHMe, goka3aTenbCTBO

O h N~



20. trust — posepue, Bepa
21. violence — Hacunune

Adjectives

1. ascertainable — ycTaHaBnnBaembi

2. compatible — coBMeCcTUMbIN

3. decent — npUIMYHBLIN, NPUCTONHBLIN

4. distinguishable — pasnninmein, 3ameTHbIN

5. honest — 4yecCTHbIN

6. inescapable — Hen3bexHbIN

7. justifiable — onpaBaaHHbIN

8. offensive — ockopOuTENnbHbIN, OTBPATUTESbHbIN
9. truthful — npaBanBbIN, BEPHLIN

10. valid — Beckuin, 060CHOBaAHHbIN

Verbs and verbal phrases

abuse — 3noynoTpebnsaTte, pyratb

be available — 6bITb 4OCTYMHbBIM, B HANM4YuK, B pacrnopsiKeHnn
condone — npowiaTb

deceive — obMmaHbIBaTb

depict — nsobpaxatb

discredit — guckpeanTnpoBaTb

disguise — macknpoBaTtb

exaggerate — npeyBenMumBaTtb

mislead (misled, misled) — BBoguTb B 3abnyxgeHue

10. misuse — HenpaBuUIIbHO yNnoTpebnaTb, 4ypHO obpaliaTbes
11. originate — npMYMHATL, NOpoXaaThb, Co3haBaTb

12. reason — foKa3sblBaTb, 000CHOBbLIBATb, yoexaaTb

13. rely (on, upon) — nonaratbCs, HagesaTbCA

14. trigger — BbI3bIBaTb

CONOO R WN =~

Adverbs

1. solely — TonbKo, eANHCTBEHHO, UCKITIOYNTENBHO
2. unfairly — He4ecTHO, HecnpaseasIMBo

. Read and translate the following words and word combinations. Mind the
stress: a) on the first syllable; b) on the second syllable; c) on two syllables.

a) Argument, decency, essence, judgement, loyalty, prejudice, decent,
truthful, valid, trigger, solely;



appearance, anxiety, omission, performance, persuasion, compatible,
distinguishable, offensive, abuse, available, condone, deceive, depict,
discredit, disguise, mislead, misuse, rely, unfairly;

ambiguity, credibility, disregard, evaluation, exaggeration, ascertainable,
inescapable, justifiable, exaggerate, originate.

Mind the use of the words advertising, publicity, marketing and public
relations which have certain similarities in meaning, but are not exactly
the same.

Advertising means making a product or service known to the public
(through the press, television, cinema, etc.) in order to sell it.
1.1. Aadvertising is uncountable (* ‘an advertising’ is incorrect). The
countable noun is advertisement. I've placed an advertisement in
The Financial Times.
Publicity involves attracting the public’s attention but not necessary to
sell anything specific.
The sponsorship of a boat in the America’s Cup gave them a lot of
publicity.
The scandal of the President’s love affair attracted a vast amount of
publicity.
Marketing involves all the activities intended to stimulate demand for
products and services: e.g. advertising, sales promotion, branding,
consumer tests, market surveys and so on.
3.1. The marketing mix refers to the combination of promotion, product,
price and place needed to ensure a product’s success in the market
place.
Public relations has been defined as the ‘deliberate, planned and
sustained effort to establish and maintain mutual understanding between
an organization and its public’. (Institute of Public Relations). Although it
is part of marketing and promotion, PR has no direct involvement in
selling. Its function is to build up a good image and reputation, to show
that the firm is socially aware and has the public interest at heart.
Which of these adverts is for: advertising, marketing or public relations?
a. We are a dynamic young company selling capital equipment to the
catering industry. We wish to appoint an energetic and innovative
professional to initiate, develop and test out ideas for widening our
customer base. The work also involves commissioning and interpreting
research together with providing sales support services.
b.We are an independent agency seeking a senior account
executive to control a number of consumer and business-to-business
accounts. The ideal candidate should have at least three to four years’
experience, good communication skills and a sound understanding of the
media.
c. As Press and officer you'll be responsible for



e improving our overall corporate image

¢ developing and maintaining media contacts

¢ organizing and overseeing exhibitions and events

You are likely to be in your mid-30s and have experience in copywriting,
media liaison and conference organization. You are, above all, an
excellent communicator and ......

Mind the use of the words brand, trademark, logo, patent and copyright
which have certain similarities in meaning, but are not exactly the same.

Brand and make are very similar words and refer to the names of

products.

Make tends to be used to refer to the name of the firm that produces the

product. The product itself is usually one that requires assembly.

Indesit is a make of washing machine.

Mercedes is a German make of car.

There are hundreds of makes of micro-computers.

A brand is not necessarily the name of the manufacturer:

Unilever markets many brands of washing powder and foodstuffs. Camel

is a famous brand of cigarettes.

2.1. However, the expression brand name identifies a group of products
sold by the same firm:

Miele is the brand name of a-line of household appliances.

2.2. Note the expression brand new (= completely new).

The trademark is the word orsymbol that a manufacturer always uses on

a product or range of products to distinguish them from others. It is

usually registered and protected by law.

The logo is the symbol, design or special way of writing a company uses

on its products, notepaper, advertisements, etc. This word is very similar

to trademark. However, we would probably prefer the word /ogo when

referring to an emblem or purely pictorial representation.

Any intellectual property can be protected. Most firms will take out a

patent for industrial designs or inventions and copyrights can be obtained

for literary, musical or artistic work. The Paris Convention for the

Protection of Industrial Property sets minimum standards and is

recognized in about 100 countries.

Comment on the following.
For example
Coca-Cola and Coke are registered trademarks.



IV.

Match the words with the definitions below.

Ambiguity, anxiety, credibility, exaggerate, implication, loyal, prejudice,
persuasion.

1. Persuading or being persuaded; power of persuading; conviction; belief.
2. Opinion, like or dislike, formed before one has adequate knowledge or
experience.
3. State of being ambiguous; expression, etc. that can have more than one
meaning.
4. Emotional condition in which there is fear and uncertainty about the
future.
5. The ability to be believed in.
6. Stretch (a description) beyond the truth; make sth. seem larger, better,
worse, etc. than it really is.
7. What is implied; sth. hinted at or suggested, but not expressed.
8. True and faithful.
V. Using a dictionary add as many words as possible into the table.
Verbs Adjectives Nouns
1. argument
2. claim
3. credibility
4. fear
5. judgement
6.to deceive
7 .to discredit
8. compatible
9. decent
VI. Make adjectives from the following nouns.
Nouns Adjectives
honesty
escape
offense
truth
validation
VII. Make nouns from the following verbs.



Verbs Nouns
to appear

to evaluate

to exaggerate

to omit

to perform

to persuade

to substantiate

VIIl. Make verbs from the following nouns.
Nouns Verbs

trust
abuse
condone
disguise
misuse
origination
reason
trigger

IX. Choose the words with similar meaning from the two groups and arrange
them in pairs.

A. Argument, essence, evaluation, ambiguity, judgement, performance,
violence, offensive, honest, to deceive, to depict, to originate.

B. Implication, truthful, to lie, to portray, to cause, controversy, the
point, estimation, opinion, fulfilment, force, insulting.

X. What are the opposites?

Disappearance, regard, disloyalty, incompatible, indecent,
indistinguishable, honesty, to credit, to lead, to use, unfairly.

Xl. Complete the sentences with the words from the box below.

Being deceived, essence, production, fear, violence, discredit,
depicting, mislead.

1. The ... of advertising is persuasion.

2. The consumer wants to be protected from ... ... and misinformed by
advertisements.

3. Most people have little knowledge of the actual ... of what they buy.

4. Advertisements should not playon ... .
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Advertisements should not contain acts of ... .

Advertisements should not ... the consumer about the product.
Special care should be taken in advertisements ... children or young
people.

Advertisements should not ... other products.

Make up your own sentences using the following words and word
combinations.

Advertising, persuasion, evaluation and selection of items, to make
judgements of quality, a valid form of propaganda, emotional responses,
to deceive, to misinform.

Translate into English.

OueHuBas 1 Bblbupas Haunydwune nsgenus, HeKoTopble Naun
nonaralTcs Ha peknamy.

Y6enuTb nokynatensa Bblbpatb TOT UMW MHOM TOBap — 3TO OCHOBHas
3agadva peknambl.

OMOUMOHASTbHbIN OTKIMK Ha pekriamy MOXET ObITb CBA3aH C NIMYHBIMYN
Hagexnamu, cTpaxamu u npegpaccyakaMmm Yenoseka.

Peknama He JormkHa HenpaBuiibHO MHOpPMUpOBaTh NN obMaHbIBaTb
nokynartens.

Peknama He JomkHa HapywaTb HOpMbI NpUnnyuns obLecTea.
Peknama He JOmKHa UCKaKaTb pesynbTaTbl UCCeL0BaHU UNnu
NHPOPMAaLINIO U3 HAYYHOW N TEXHUYECKOWN NnntTepaTypsbl.

Heobxogmmo cobnogaTb NPUHLNMLI YECTHOW KOHKYPEHLINMN.

Henb3a guckpeanTupoBaTtb gpyrve nsgenus npsimo Uinm Hamekom.
Peknama gormkHa 6bITb Nerko pasnuynmMa B cpeactBax MacCoBOM
MHOPMALMN.

A. Text Study
Read the text to get the gist of it. Answer the following questions.
a) Why is the importance of advertising high?.
b) What does advertising appeal to?
Text A
ADVERTISING AND ADVERTISEMENTS

The importance of consumer discrimination in domestic life is clear.

Indeed, the evaluation and selection of manufactured items — from soap



powders to cars — is an inescapable part of life in today’s society. But most
people have little knowledge of the actual production of what they buy and
are therefore unable to make first-hand judgements of quality. So where do
ideas of value for money originate? On what basis do we discriminate
between two comparable products? Ideally, judgement is based on the type
and quality of materials, construction, performance, appearance and price.
Often, however, first-hand knowledge of these factors is not available and we
rely on advertisements.

The essence of advertising is persuasion. To use reasoned argument in
order to persuade people to buy a particular product seems a valid form of
propaganda and, indeed, could be expected to assist the process of
discrimination. But the advertiser's concern cannot be solely to assist
discrimination. His appeal is therefore rarely directed towards reason alone
but also towards the more emotional responses that may be triggered by
associating a product with the private hopes, fears, prejudices, and anxieties
that beset the average human being. And if these appeals can be disguised
within a reasoned argument, so much the better.

The British Code of Advertising Practice exists to protect the consumer
from being deceived and misinformed by advertisements. Their slogan is:

“ALL ADVERTISEMENTS SHOULD
BE LEGAL, DECENT, HONEST
AND TRUTHFUL”

and in their own advertisement they invite consumers to exercise
discrimination and to report to the authorities any advertisements which do
not fulfil their requirements advertising Practice is based on.

General Principles

1. Advertisements should not contain statements or visual presentations
offensive to the standards of decency prevailing among those who are
likely to be exposed to them.

2. Advertisements should not be so framed as to abuse the trust of the

consumer or exploit his lack of experience or knowledge.

Advertisements should not without justifiable reason play on fear.

Advertisements should not contain anything which might lead or lend

support to acts of violence, nor should they appear to condone such

acts.

5. All descriptions, claims and comparisons which relate to matters of
objectively ascertainable fact should be capable of substantiation, and
advertisers and advertising agencies are required to hold such
substantiation ready for production without delay to the CAP Committee
of the Advertising Standard Authority.

6. Advertisements should not contain any statements or visual presentation
which, directly or by implication, omission, ambiguity, or exaggerated

N



10.

11.

12.

13.

claim, is likely to mislead the consumer about the product advertised, the
advertiser, or about any other product or advertiser.

Advertisements should not misuse research results or quotations from
technical and scientific literature.

Consumers should not be led to overestimate the value of goods
whether by exaggeration or through unrealistic comparisons with other
goods or other prices.

All comparative advertisements should respect the principles of fair
competition and should be so designed that there is no likelihood of the
consumer being misled as a result of the comparison, either about the
product advertised or that with which it is compared.

Advertisements should not unfairly attack or discredit other products,
advertisers or advertisements directly or by implication.

Advertisements should be clearly distinguishable as such whatever their
form and whatever the medium used. When an advertisement appears in
a medium which contains news, editorial or programme matter it should
be so designed, produced and presented that it will be readily recognized
as an advertisement.

Advertisements should not, without justifiable reason, show or refer to
dangerous practices or manifest a disregard for safety. Special care
should be taken in advertisements directed towards or depicting children
or young people.

Advertisements addressed to children or young people or likely to be
seen by them, should not contain anything whether in illustration or
otherwise, which might result in harming them physically, mentally or
morally, or which exploits their credulity, their lack of experience, or their
natural sense of loyalty.

Find international words in paragraph 1.
Choose the best endings to the following statements.

Most people are unable to make first-hand judgements of ... .

a) price

b) colour

c) quality

The advertiser appeals to reason and ... .

a) emotional responses

b) the producer

c) another advertiser

The British Code of Advertising Practice protects the consumer from ....
a) being informed

b) being controlled

c) being deceived and misinformed

Advertisements should not without justifiable reason play on ... .



IV.

VI.

a) fear

b) positive emotions

C) experience

Advertisements should not contain anything that is likely to mislead the
consumer about ... .

a) the programme

b) the product

c) the market

Consumers should not be led to overestimate ... .

a) the beauty of goods

b) the value of goods

c) the attractiveness of goods

Advertisements should be readily recognized as ...
a) news

b) advertisements

C) games

Advertisements should not manifest disregard for ... .
a) jokes

b) humour

c) safety

Advertisements addressed to children or young people should not
contain anything which might resultin ... .

a) harming them

b) entertaining them

c) teaching them

a) Complete the unfinished questions in column A that are answered in
column B.

How many ... ? 13 principles.

What ... ? Persuasion.

What ... for? To protect the consumer.
What ... ? A form of propaganda.

b) Ask questions about the following and answer them:
advertisements addressed to children or young people;
advertisements depicting children;

prohibition to mislead the consumer about the product advertised;
prohibition to contain something offensive to the standards of decency;
respect for the principles of fair competition.

Name the principles about misleading and misinforming the consumer.

Find the sentences giving the main point of the text.



VIl. Find key words, phrases and the topic sentences which best express
general meaning of each paragraph.

VIIl. Using the information obtained from the paragraphs make an outline of
the text.

IX. Speak about the essence of advertising and its general principles.

B. Text Study

. Read the text and answer the following questions.
a) Do you know any alternatives to advertising?
b) What will happen in the world without advertising?

Text B
ADVERTISING

Businesses need to advertise. If they did not advertise no-one would
even learn of the existence of their wares. In part, advertising is aimed at
conveying information to potential customers and clients, but it is also used to
persuade the public to buy. This is the area in which advertising is often
criticized. Advertisements are sometimes misleading. Although it is illegal for
advertisers to make untrue statements about their goods, services or prices,
they still make their wares seem unduly attractive. They pander to our egos
and our vanities. They create a demand which would not otherwise exist.

It is easy to say, ‘I'm not influenced by the adverts!’. Everyone is
influenced to a certain extent. There was recently some research on
subliminal advertising. The word ‘coffee’ was flashed on to the television
screen. It happened so quickly that no-one was aware it had happened. For
just a fraction of a second it registered on the viewers’ subconscious. The
result? A surprising number of people chose to make coffee at that precise
moment. Of course, it could have been a coincidence but it was highly
unlikely.

Yet, for the typical manufacturer advertising is a from of insurance. The
nature and extent of consumer’s needs have to be constantly assessed. If the
needs are over-estimated it is possible, through advertising, to soak up the
surplus goods which have been produced. As a demand for a product sags, it
can be stimulated. There are all sorts of useful by-products. Without the
possibility of advertising, workforces would have to be laid off when sales fell.
The warehouses would become overfilled and the stocks would deteriorate,
perhaps even becoming obsolete.

An alternative to advertising would be to lower prices when sales fall.
This would suit the purchasers but introduce an element of uncertainty for the



manufacturers. They are always concerned to ensure that their revenue
exceeds their costs, and where would they be if there were daily fluctuations
in the prices of their products?

Advertising goes far beyond television and hoardings, newspapers and
magazines. The manager of a clothes store is advertising by putting models
wearing the store’s clothes in the window. A bicycle manufacturer is
advertising when he sends a new price-list through the post to his retailers.
How could trading be carried on without such devices?

Some would even go so far as to say that advertising actually enriches
our lives. Commercial television is able to provide us with free programmes
thanks to its advertising revenues. National newspapers derive much of their
revenue from advertising. Look at a typical newspaper and you will discover
the proportion of the pages devoted to advertisements. We also have
advertisers to thank for the free colour supplements accompanying the
Sunday newspapers.

Il. Answer these questions.
a) What is meant by informative advertising?

)
c) What is subliminal advertising?

d) What should be done to counter a fall in sales?
e)

f

g) How does advertising help the workforce?

h

) Why is it expensive to hold stocks unnecessarily?

lll. Complete the diagram below by placing the appropriate words in the four
different boxes.

cut prices or advertise normal level of output
reduce or stop advertising cut prices or advertise ...sales in £s
Sales in £s
[ ] [ ]
[ ]
[ ]

Time

IV. Decide which of the following statements are correct.

1. ltis legal to make untrue statements about goods.
2. Adverts influence all the people.



Advertising creates an extra demand.
The manufacturers want their revenue to exceed their costs.
Advertising enriches our economy.
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V. Which of the following expresses the main idea of the text best of all?
1. Businesses need to advertise.

2. Aims of advertising.

3. Types of advertising.

4. What advertising is and how it works.

VI. Give the main points of the text in 5-8 sentences.

VII. Speak about the notion of advertising and its functioning in our life.

C. Text Study

. Read the passage and share your opinions on the problem of choosing
an ad agency. Discuss the questions in twos or threes.

Text C
CHOOSING AN AD AGENCY

Any company that spends more than $ 500,000 to $ 1 million on
advertising should seriously consider employing an agency to facilitate its
advertising needs.

Ad Week and Advertising Age are the two magazines that thoroughly
cover the advertising industry. These sources, combined with the tips listed
below, may help narrow the range of what you should be looking for and
clarify how to evaluate what you’ve seen.

Finding the agency that is best suited to your company’s needs can be a
tricky business. Many agencies do a better job of selling themselves than the
companies they represent, and the burden falls on the client to find a
selection process that works.

10 Questions to Ask Yourself Before Hiring an Ad Agency:

Are we more interested in creative or in short-term market share results?
Does our agency need a media-buying capability or will we handle that
separately?

Do we want to pay our agency a flat fee or a percentage of our budget?
Are we looking for a particular campaign or for a company?



How important is to have regular access to the head of the agency we
choose?

Which medium do we need our agency to handle?

Do we need our agency to handle existing projects only or new product
launches as well?

Does it matter if our agency is conveniently located?

Do we want a company with a particular philosophy or one that is willing to
work with the philosophy of its clients?

Whom do we want to be in charge?

Evaluate each agency by asking the following:

Does it understand our company’s objectives?

Does it address our company’s objectives?

Does it have the necessary credentials and experience?
Does it have a knowledge of our business?

Does it have an interest in our business?

Does it have a knowledge of our competitive situation?
Does it present sound marketing strategies?

Does it present clear, creative solutions?

Does it have good internal resources?

Does it have a strong account management team?
Can we work together?

Below you’ll read about some techniques used in advertising. Decide
which appeal to you and which don't.

Persuasive Advertising

1.

W N

Repetition. The simplest kind of advertising. A slogan is repeated so
often that we begin to associate a brand name with a particular product
or service.

Endorsement. A popular personality is used in the advertisement.
Economical appeal. Advertising often appeals to basics such a mother-
love, sex, manliness, femininity.

Scientific authority. Sometimes the adverts show a person in a white coat
(i.e. a scientist) telling us about a product. More often it mentions
“miracle ingredients” or “scientific testing” to persuade us.

“Keeping up with the Jones’s”. An appeal to pure snob value. You want
to appear to be richer or more successful than your neighbors.
Comparison. The advert lists the qualities of a product in direct
comparison with rival products.

An appeal to fear or anxiety. This type is similar to 3, but works on our

fear.



8. Association of ideas. This is usually visual. Until it becomes illegal in
Britain, cigarette advertising should be attractive: healthy people smoking
in beautiful rural situations.

9. Information. If a product is new, it may be enough to show it and explain
what it does.

10. Special offers/free gifts. This is a very simple and direct appeal — it's half
price!

11. Anti-advertising. This is a modern version which appeals to the British
sense of humour. It makes fun of a techniques of advertising.

D. Text Study

l. Fill in the blanks from the words below and translate the text in writing.
Text D

ADVERTISING AGENCIES

An agent is a person or firm with authority to act for another (the
principal) in orderto ............... a contractual relationship between the
............. and a third party. However, advertising .............. are an exception
to this rule, acting as principals for the services they purchase on ............. of
their clients. What sorts of services do they provide? They will book
advertising space and ........... and produce material for them. A business
may generate and control the ........... of its advertisements, or it may use the
services of an agency. Some firms find it easier not to ......... their own
advertisements. Take the case of an engineering firm. No doubt they have a
talented staff, but their training will ................. beinthe ............ of
engineering. They could not be expected to ........... an eye-catching
advertisement any more than the advertising agency staff could be expected
to.......o.. a bridge or design a gas turbine.

The advertising agency will have developed its own ......... of expertise
which it then makes available to its clients. There will be various .......... of
scale. Commercial artists can be employed. They will do nothing else but
create ............ called for in advertisements. The agency’s managers will be
able to develop an ......... strategy for clients -and ............ it. They will be
able to produce a media schedule settingouta .......... of planned insertions,
showing .......... Costs, timing, nature of media and the booking to be
reserved. They will know the basic ........ made by advertising ........... for
use of their services or facilities. Furthermore, because they are big ..........
of the newspapers and .......... and the television networks, they will be able
to........ principals. For these reasons the agency fees will usually be amply
covered by the savings they are able to achieve for their clients.



Among the ......... staff in an advertising agency will be the media buyer
who is responsible for timely and .......... purchasing of media time and space
to discharge the requirements of a client’'s media schedule. Another ..........
in the agency, the media planner, will be charged with formulating plans
.......... all types of media in such a way as to enable a client to reach out to

the potential markets with ............ efficiency and minimum expense.
economies obtain brand design
prepare build involving maximum
artwork detailed create establish
principal agencies production behalf
normally executive customers charges
economical specialist programme magazines
media implement field advertising

. Translate from Russian into English in a written form.

A

Peknama npegcrasnset cobon nodyro onnavmsaemyo gopmy
NpeacTaBneHns u NpoaBMXKeHUs NPpoayKuumn, yCnyr unm ngen Kakum-nnbo
KOHKPETHbIM 4YeSfloBEKOM unu opraHudauuen. OHa npouseTaeT B OCHOBHOM B
CTpaHax co cBo60gHON 9KOHOMUKOW, OPUEHTMPOBAHHOM Ha NonyyYeHne
NPUBLINK. OTO OOUH M3 rMaBHbIX AKTOPOB YCKOpeHUs cbbiTa TOBApOB,
CnocobCTBYOWMX MOABEMY XKUIHEHHOIO YPOBHS. Peknama He MoxeT
NpeBpaTUTb NIOXON TOBap M yenyry B xopowwmnn. OgHako To, 4To OHa
MOXeT caenaTtb - U AenaeTt — 9To coobLaeT o CTapbiX U HOBbIX TOBapax u
ycnyrax. [103ToMy Tpu OCHOBHbIE 3aa4uM peknambl — 3To: 1) gaTb
MHOPMaLIMIO O TOBape Unu ycnyre; 2) co3gath Ans HUX npuoputeT; 3)
CTUMYNMPOBaTb MbICITN U AeNCTBUSA NOTPebutensa Ha nx npnobpeTeHme.

PaboTta B pekname BKNoYaeT BbINOSIHEHWE 3aKa30B pekriamoaaTenen,
paboTy B cpefcTBax MaccoBoW MHpopmaLmn, peknamMHbliX areHTCTBax,
CHabXeHnn nnun ocobbix BMaax obCrnyxmBaHus.

B

KopHu peknambl yXogsaT B ceayto ApeBHOCTb. XOTS OCHOBHbIMU €€
Monb3oBaTeENAMM ABAAOTCS YacTHbIE NPeAnpUATUS, pekrnama HaxoguT
NpuMeHeHne BO BceM Mupe. Peknama - peHTabenbHbI cnocob
pacnpocTpaHeHus obpalleHnin, 6yab OHM paccYnMTaHHbIMU Ha co3gaHue
BCEMUPHOro npeanoyTeHns K Mapke “Koka-kona” unmn Ha popMmmnpoBaHue y
notpebutenen moTMBaummn K NOTpebneHnto Mosoka.

OpraHmsauumn NogxoasaT K NPOBEAEHNIO peKnambl No-pasHoMy. B mernkux
dbupmax pekrnamon 06bl4HO 3aHMMaETCa oaMH 13 paboTHUKOB oTaena cobiTa,
BpeEMS OT BPEMEHW BCTYNAOLNIN B KOHTAKT C PEKNaMHbIM areHTCTBOM.
KpynHble dompmbl yupexaatoT y cebst oTaensl peknambl. Ynpasnsowmm
Takum OTAENOM NMoAYMHSETCA BULE-NPEe3NLEHTY NO MAaPKETUHIY. B doyHKLMM



peknamMHoro otaena BXoasaT paspaboTka obliero GiogkeTa Ha peknamy,
yTBEPXXOEHME NpeacTaBnNsieMblX areHTCTBOM OO BbSABNEHUIN N KaMMNaHUN,
NpoBeAeHNE MEPONPUSATUIA NO NPSIMOI MOYTOBOW peknamMe, YCTPOMUCTBO
peknamMHoro obopMreH1st AUNEePCKUX 3aBeAeHUI U OCYLLLECTBIIEHNE NPOYNX
dopM peknambl, KOTOPbIMU PEKNaMHbIe areHTCTBa 0ObIYHO He 3aHMMalOTCS.
BonblMHCTBO hMpM NOMb3YHTCA YCnyram CTOPOHHUX PEKNaMHbIX areHTCTB,
MOCKOJbKY Takasi opraHusauns paboTbl NpeanaraeT Lenbi psg
NpenmyLLecTB.

E. Text Study
. Read the text for general comprehension.
Text E.
HOW TO DEVELOP AN ADVERTISING PROGRAM

Advertising will work as well as for a small firm as for a major
multimillion-dollar corporation, if you use'it correctly. To use advertising
correctly, you must have an advertising program. To develop an advertising
program, you must take the following steps:

1. Analyze the market.

2. Set concrete goals and objectives.

3. Set a budget.

4.Develop a creative strategy.

5. Choose your medium or media.

6. Evaluate the results.

To analyze the market, you’ve got to view your own product or service in
terms of who can use it. That “who”, whether it be male or female, child or
senior citizen (or all of the above), is your target consumer. Now, how are you
going to reach him and/ or her?

Along these lines, marketing and advertising experts have developed a
very useful concept called market segmentation. If you use the market
segmentation concept, instead of trying to sell to the entire market, you zero
in on a specific segment of the population who are most interested and can
best be served by buying your product or service. The segmentation concept
makes sense. You cannot satisfy the entire market with one specific item, and
further, you will always have limited resources with which to advertise and
promote your products or services.

Advertisers use segmentation through their application of strategy:
positioning strategy, media strategy, and creative strategy. Positioning
strategy refers to how your product is positioned in comparison to the
competition. For example, Colonel Sanders’ Kentucky Fried Chicken was
successful when aimed at buyers who are mainly housewives with a



contemporary state of mind, busy, active, finding it hard to prepare meals for
their family on a daily basis. Yet, at first, Kentucky Fried Chicken was a failure
when positioned mainly as a countrified, folksy product.

Use of media strategy by advertising means selecting the appropriate
medium or media to reach the segment that is most interested or would be
most interested in buying your product. For example, why are beer, razors,
and similar maleoriented products advertised on television during sporting
events? Clearly because this is when and where the main user of these
products is available as an audience for the advertising.

Creative strategy concerns the copy (writing) in the advertisement, the
graphics, pictures, or photographs, and the ideas that combine these into an
effective ad. For example, Mark O. Haroldsen wrote a book called How to
Wake Up the Financial Genius Within You. His message for the opportunity-
seeker’'s market in magazines such as Salesman Opportunity, Spare Time
Opportunities, and the like, used the title of the book as the headline. Yet, in
advertising in the Wall Street Journal, Haroldsen used an entirely different
advertisement; the headline read: “ How to Avoid Paying Taxes Legally”. Why
did he use this different creative strategy for the Wall Street Journal? In the
first case he was appealing to individuals who wanted to grasp an opportunity
to make money. In the Wall Street Journal he was appealing to professional
managers and entrepreneurs who were already making money and were
interested in reducing their considerable taxes.

Il. Write down key words and phrases from each paragraph which best
describe the atmosphere and its meaning.

lll. Write down possible headlines which best express the main idea of each
paragraph.

IV. Reduce the text to one third of its original length giving the most
important information.
Writing
USING THE MAIN IDEA TO WRITE AN AD
Objective: Identifying the main idea in an advertisement.
A. Creating an ad is a special kind of writing. You want to attract the reader's
attention quickly. You have to state your points clearly in a small amount of
space. You also need to make the main idea as clear as possible.
What is this ad all about? Use the details to discover the main idea.
A GREAT NEW BICYCLE SHOP IS HERE!
The GRAND OPENING is on June 10th.
Come in for a FREE GIFT! See the largest collection of bikes
in town. CITY BIKES RACERS TRAIL BIKES A full line of
accessories Complete biking service EASY RIDER BIKE
SHOP 225 Sunnyside Road Open Monday-Saturday, 10:00



A.M. to 9:00 P.M.

B. The author of the ad states the main idea in the beginning of the ad. "A
Great New Bicycle Shop Is Here" tells you what the ad is about. "Grand
Opening" and "Free Gift" tell more about the main idea. Some of the details
tell you what the store sells, where it is located, and when it is open. Notice
that words and phrases as well as sentences are used to get the point
across. Read the ad again. Then answer these questions.

1. What is the main idea of the ad?

2. When is the Grand Opening?

3. What is the name of the store?

5. During which hours and on what days is the store open?
C. Write an ad. Choose one of the following topics, or make your own.

e A new pet store is opening.

e You want to sell your old bike.

e A stereo store is having a sale.

e Your group is giving a play.

e You are offering a special trip or tour.

¢ A new movie is about to open.

Even though you are not writing a paragraph, you should use steps in the
writing process.

Prewrite—Jot down the main idea of your ad. Then list something that will
attract the attention of your readers. Write any information your readers will
need to take advantage of the ad.

Compose—Use your notes to write your ad. Use words and phrases that
will attract attention. Include some complete sentences.

Review and Revise—Read your ad. Have you kept to the point or you add
or change any word or phrase to make the ad sound more interesting? Have
you included all the necessary information? Is the main idea of your ad clear?

Edit—Check your spelling and punctuation.

Publish—Make a neat final copy of your ad. Then share it. Ask a friend what
is the main idea of your ad.

Creating an ad is a special way of presenting a main idea. You need to
attract the reader's attention quickly. You have to state your points early in a
small amount of space. You also want to make the main idea of the ad as
clear as possible.

Read the ad below. In your notebook, write down the main idea of the
ad. Then jot down four details that support the main idea.
THE PET STORE YOU HAVE BEEN WAITING FOR IS HERE!

The GRAND OPENING is on July 15th. Come in for a FREE GIFT!

Wide variety of pets and pet supply products.
ANIMAL FRIENDS PET SHOPS 25 Maple Drive
Open Monday-Sunday, 11 a.m. to 10 p.m.
Now create an ad of your own. Choose one of the following topics, or



think up one of your own.
a new video store is opening
a new bicycle shop is opening
you want to have a garden or garage sale
you are offering a historical tour of your town
Imagine that you are writing the ad to run in your local newspaper.
Be sure to include all the information your readers will need.

Grammar Study.
l. Study the rule.

To express a condition that is untrue, uncertain or improbable, we use this
structure:

it + past tense + conditional tense

Example:
If I had a lot of money, | wouldn’t go to work any more.

II.  Complete the sentences using ‘if + past tense + conditional tense

structure.
1. We ... ifwe ... (make more money/ have better equipment).
2. Ifhe ... he... (bel/notalways late/ start on time).
3. Ifhe ... he ... .(start on time/get more practice).
4. We ... ifwe ... .(get more money/have a manager).
5. Ifwe ... more people ... .(make better advertisement/know about
us).
6. Ifinterest rates ... during that period, borrowers ... a higher rate. (go up,

pay).
7. Iftherate ..., thelender ... . (go down, benefit).

lll. Complete the sentences with if using: a) go up, pay; there/be, need/not;
be, be/lower; b) get, sell; reduce, buy; advertise/not, learn; raise, have;
be, there/be.

a)
1. If ... enough of everything we wanted we ... to bother how each of us gets
a share.
2. If interest rates ..., borrowers ... a higher rate in order to hold additional
funds.
3. If the economy ... stagnant then the interest rate ... .

b)
4. How much you ... for your rights to new shares if you ... them instead of
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7.

8.
9.

taking them up?

If the government ... its own spending, it ... less from businesses, reducing
sales and earnings.

If the government ... taxes, people ... less money to spend.

If they ... no-one ... even of the existence of their wares.

Where they ... if ... daily fluctuation in the prices of their products?

Fill in the gaps with on, towards, from, to, in, at, for, off or with.

. We often rely ... advertisements.
. His appeal is rarely directed ... reason alone.
. It protects the consumer ... being deceived and misinformed by

advertisements.

. Advertisements should not contain statements offensive ... the standards

of decency.

5. They should not play ... fear.
6.

Advertisements addressed to children should not contain anything which
might result ... harming them.

Advertising is aimed ... conveying information to potential customers and
clients.

It is illegal ... advertisers to make untrue statements about their goods.
As a demand ... a product sags, it can be stimulated.

10. Without the possibility of advertising, workforces would have to be laid ...

when sales fell.

11. How could trading be carried ... without such devices?

12. Commercial television is able to provide us ... free programmes.
13. We also have advertisers to thank ... the free colour supplements.
15. We are looking ... a particular company now.

UNIT VIII Marketing
Vocabulary Study

Word List

Nouns and noun phrases
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conception — KoHLEeNUMs, NOHATUE
consumer — notpebutens

customer — nokynarternb, 3aKka3dnk, KIMeHT
distribution — pacnpegenenue, pasgaya
exchange — obmeH



household — gom, gnomawHun Kpyr
marketer — npogatowmi, npogaseLl, Toprosel, Ha 6asape
marketing — Toproen4, npogaxa, coblT, MapKeTUHr, cuctema cboiTta
marketing mix — KoMnnekc MapkeTuHra
9. means — cnocob, cpeacTea
10. merchant — kyneuy, ToproBeL,
merchandise - ToBapbl
11. possession — BnageHue, UMyLecTBo, COOCTBEHHOCTb
12. resale — nepenpogaxa
13. retailer — po3HM4YHbBIN TOpProeey,
14. utility — nonesHocTb, 3 PEKTUBHOCTL
15. wholesaler — onToBbIN TOproseLl, oNTOBOE NpeanpusaTne
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Adjectives

1. perspective — nepcnekTUBHbLIN
2. prospective — bygywnn, npegnonaraemsin, oXxvaaembln
3. wasteful — pacTounTenbHbIN , HEOKOHOMHbIN

Verbs and verbal phrases

be aware of — co3HaBaTb, 3HaTb

convert — npeBpallaTtb, obpawarb

disprove — onpoBepraTtb

execute — BbINMONHATb, OPOPMNATL, NCNOSTHATL
induce - ybexgaTb, BO34eNCTBOBaTb, Bbl3blBaTb
perform — BbINOHATb, UCAOSHATL

pull — TAHYTb, exaTb, ABUraTbCA

NoOoOaRWN =

Read and translate the following words and word combinations. Mind the
stress: a) on the first syllable; b) on the second syllable; c) on two
syllables.

a) Customer, marketer, marketing, merchant, retailer, valuable,
wasteful;

b) conception, consumer, exchange, possession, resale, utility,
perspective, prospective, convert, disprove, induce, perform;

c) distribution, target market, form utility, be aware of.

II. Match the words with the definitions below.

Conception, consumer, distribution, merchant, utility, wholesale, to
disprove.

1. Person who uses goods.
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Conceiving of an idea or plan.

Trader, esp. one doing business with foreign countries.

Distributing or being distributed.

Prove to be wrong or false.

Selling of goods (esp. in large quantities) to shopkeepers, for resale to
the public.

Quality of being useful.

Mind the use of the words agent, broker, distributor, retailer, dealer and
representative which have certain similarities in meaning, but are not
exactly the same.

An agent is a person or organization who acts on behalf of a principal in
order to sell the principal’s goods or services to third parties.

A broker brings together a seller and a client. For this service he/she is
paid a commission called brokerage.

A distributor is someone who has arranged with one or more suppliers to
sell a product. He /She is not strictly speaking an agent because he/she
buys and sells the goods for himself/herself and not as the
representative of a principal.

A retailer is someone who buys goods (often in quite small quantities)
from a wholesaler and then sells them to consumers in retail outlets
(shops, stores, etc.).

The word dealer implies a one-person operation of buying and selling for
individual profit. For example, we may refer to a dealer in horses, in
antique furniture or art. A dealer is not likely to buy from a wholesaler
though he/she may buys goods in bulk at an auction or clearance sale.
The word dealer is also used to describe someone who buys and sells
securities on his/her own account.

A representative or sales rep is a member of a sales team and is
employed to travel from one place to another in order to encourage
potential customers to buy. The synonym sales engineer is now seen
quite frequently.

Which of these are incorrect?

car dealer car retailer car representative
sole distributor  sole agent sole retailer
company rep insurance broker company dealer

stockbroker insurance retailer foreign exchange dealer



IV. Using a dictionary add as many words as possible into the table.

Verbs Adjectives Nouns

1 consumer
2 exchange
3 possession
4 utility

5 to convert

6 to execute

7 prospective

8 wasteful

V. Make adjectives from the following nouns.

Nouns Adjectives
perspective

conception

possession

VI. Make nouns from the following verbs.
Verbs Nouns

to retail

to induce

to perform

to pull

VIIl. Choose the words with similar meaning from the two groups and arrange
them in pairs.

A. Prospective, conception, consumer, distribution, means, possession,
to convert, to execute, to induce, to pull.
B. Notion, future, customer, ownership, to change, to perform, to
cause, allocation, facilities, to draw.
VIIl. What are the opposites?

Collection, harm, harmful, economical, to confirm, to find.

IX. Complete the sentences with the words from the box below.
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Provide, advertising, consumers, marketing, merchandise,
prospective, valuable, satisfy.

Some people think that the objective of marketing is to induce customers
to buy low-quality ... at high price.

Manufacturers and merchants ... the goods and services we desire.
Marketing is not the same thing as ... or personal selling.

Potential ... are people with their desire and ability to buy a product.
... manager takes action and develops a complete marketing program to
reach consumers.

A marketing program is a plan that integrates the marketing mix to
provide a good, a service or idea to ... buyers.

People who manufacture or grow products are often considered more ...

than the merchants.

Marketing creates exchanges that ... individual and organizational
objectives.

Make up your own sentences using the following words and word
combinations.

Conception, marketing, the process of planning, promotion,
distribution, to satisfy individual and organizational objectives,
advertising, personal selling, to discover wants and needs of customers,
the idea of exchange.

Translate into English.

MoHATME MapKeTWMHra nogpasymeBaeT NPoaBMKEHNE M OpraHn3aLmio
npoaaxxu u3aenui nokynaTento.

OTpen MmapKeTuHra saHMMaeTCcs NpoaBMKEHNEM TOBapa, PeKamMon U1
nccrenoBaHMEM PbiHKA.

BbICTPO MeHsIoLWMINCs MUp SBNSIETCS rONTIOBHOM OOMNbio AN TEX, KTO
3aHUMaeTCs MaPKETUHIOM.

MapkeTuHr 3aHnMaeTcs obHapyxeHneM noTpebHocTen byaywmx
nokynartenew 1 yaoBNeTBOPEHNEM UX.

MoTeHuManbHbIMK NOKynaTeNAMKN SBASIOTCS NIOAM C UX XKeNaHUeM U
CNOCOBHOCTLIO KYyNUTb OnpeaeneHHble 3nenus.

Niogu, 3aHMMatoLmMecss MapkeTUHroM, HaleneHbl Ha onpeaeneHHyo
rpynny unu rpynnbl NoTEeHUMarnbHbIX NoKynaTeneun.

YnpaensoLwmii MapkeTUHIOM paspabaTbiBaeT NOMHY MapKETUHIOBYHO
nporpammy.



A. Text Study

. Read the text to get the gist of it. Entitle the text. Answer the following
questions.

a) Is marketing equal to advertising?
b) Is marketing necessary to get high profit?

Text A

Some people think of marketing as an evil, wasteful practice of
marketers as manipulators who enjoy taking advantage of customers in the
marketplace. According to this view, the objective of marketing is to induce
customers to buy low-quality merchandise at high price. For some reason
people who manufacture or grow products are often considered more
valuable in the society than the merchants who distribute them, although both
groups provide the goods and services we desire. To disprove this, let’s see
what marketing is and what functions it performs.

Marketing is the process of planning and executing the conception,
pricing, promotion, and distribution of ideas, goods and services to create
exchanges, that satisfy individual and organizational objectives.

Many people incorrectly believed that marketing is the same thing as
advertising or personal selling. To serve both buyers and sellers, however,
marketing seeks 1) to discover the needs and wants of perspective
customers and 2) to satisfy them. These prospective customers include both
individuals buying for themselves and their households, and organizations
that buy either for their own use (such as manufactures) or for resale (such as
wholesalers or retailers). The key to achieving these two objects is the idea of
exchange, which is the trade of things of value between a buyer and a seller
so that each is better off after the trade.

For marketing to occur, at least four factors are required: 1) two or more
parties with unsatisfied needs, 2) a desire and ability on their part to be
satisfied, 3) a way for the parties to communicate, and 4) something to
exchange.

Potential consumers make up a market, which is 1) people 2) with their
desire and ability to buy a specific product.

People who are aware of their unmet needs may have the desire to buy
the product. People must also have the ability to buy such as the authority,
time, and money.

Marketing doesn’t stop with the ideas obtained from discovering
consumer needs. Since the organization obviously cannot satisfy all
consumer needs, it must concentrate its efforts on certain needs of a specific
group of potential consumers toward which an organization directs its
marketing program.



Having selected the target market consumers, the firm must take steps
to satisfy their needs. Someone in the organization’s marketing department,
often marketing manager, must take action and develop a complete
marketing program to reach consumers by pulling a combination of four
levels:

- Product: a good, a service, or idea to satisfy the consumer’s needs.
- Price: what is exchanged for the product.

- Promotion: a means of communication between the seller and buyer.
- Place: a means of getting the product in to the consumer’s hands.
These are the elements of the marketing mix.

After discovering what prospective customers need the marketing
manager must translate the ideas from consumers into some concepts for
the products the firm might develop. These ideas must then be converted
into marketing program — a plan that integrates the marketing mix to provide
a good, a service or idea to prospective buyers.

Marketing creates utility, the value to consumers for.using the product.
The utility is the result of the marketing exchange process. There are four
different utilities: form, place, time and possession. The production of the
good or service constitutes form utility. Place utility means having the offering
available where consumers need it. Time utility means having it available
when needed. Possession utility is getting the product to consumers so they
can use it.

Il. Find international words in paragraphs 1 and 2 and translate them.
lll. Choose the best endings to the following statements.

1.  Some people think that the objective of marketing is to induce
customers to buy low-quality merchandise at ... .
a) high price
b) low price
C) mean price

2. People who manufacture or grow products are often considered ... .
a) clever
b) more valuable
c) less valuable
3. Many people incorrectly believe that marketing is the same thing as ... .
a) management
b) accounting
c) advertising or personal selling
4. Marketing seeks to satisfy the needs and wants of ... .
a) perspective customers
b) the board of directors
c) marketing manager



5. These prospective customers include both individuals and ... .
a) organizations
b) owners of the firm
c) government
6. Exchange is the trade of things of value between a buyer and ... .
a) a customer
b) a consumer
c) aseller
7. For marketing to occur, at least ... .
a) 4 factors are required
b) 2 factors are required
c) 3 factors are required
8. The organization must concentrate its efforts on certain needs of a
specific group of ... .
a) its employees
b) potential customers
c) its managers
9. Marketing manager must develop ... .
a) a complete marketing program
b) a design of a product
c) a budget statement
10. The production of the goods or service constitutes ... .
a) place utility
b) time utility
c) form utility

IV. Complete the unfinished questions in column A that are answered in

column B.
A B

How many ...? 4 factors.

How many ...? 4 levels.

What ... ? A marketing program.
What ... ? Utility.

How many ...? 4 different utilities.
What ... ? Marketing.

V. Identify the sentences in the text that talk specifically about two objects
of marketing and translate them into Russian.

VI. The text contains ten paragraphs. Which of them gives the main point?

VIl. Find key words, phrases and the topic sentences which best express
general meaning of each paragraph.



VIIl. Using the information obtained from the paragraphs make an outline of
the text.

IX. Speak about market and its functions using key words, phrases and the
topic sentences.

B. Text Study

. Read the text and answer the following questions.
a) What is the meaning of correct marketing research?
b) Is marketing research more necessary for big companies or small
firms?

Text B
MARKETING RESEARCH

Marketing research — what it is and how it can make money for you
Marketing research is the gathering, recording, and analyzing of
information about problems relating to marketing. It will help you to identify
who your market is as well as which methods will best satisfy the needs of
your market. But it encompasses many other aspects of marketing, including
new product introductions, pricing, advertising, consumer behavior, and so
on. So important is marketing research that certain basic marketing strategies
such as market segmentation, in which you identify a specific portion of the
market and concentrate your resources on selling to that one segment, or
product differentiation, in which you differentiate your product from that of a
competitor in such a fashion as to best appeal to potential buyers, would be
absolutely impossible without it.
Among the many things marketing research will tell you are the following:
1. Who are your customers and who are your potential customers?
2.  What kinds of people are your customers? (This includes demographic
categories, such as age, income, and education, and psychographic
categories such as interests and preferences.)
Where do your customers live?
Why do your customers buy?
Do they have the ability to pay?
Are you offering the kinds of goods and services that your customers
want?
Are you offering your products or services at the best place, at the best
time, and in the correct amounts?
8. Are your prices consistent with the value your customers place on the
product or service that you are selling?
9. How are your promotional programs working?
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10. What do your customers think of your business and its image?
11. How do your business and your business procedures compare with
those of your competitors?

Correct use of marketing research can mean amazing profits for your
business and tremendous advantages over your competitors. A famous
example of correct use of marketing research took place in the early 1960s.
Ford, along with two other major American motor companies, had developed
cars to compete with foreign cars such as the Volkswagen. Ford’s entry had
been the Falcon, introduced in 1959. As the years passed, the numbers of
Ford Falcons that were sold began to decrease as a percentage of Ford’s
total sales. This was also true for the competing cars offered by the two other
American companies. Ford might simply have concluded that American small
cars were no longer wanted. Instead, Ford did marketing research to find out
more about the falling off of Falcon sales. During this research, Ford
discovered an interesting and important fact: while sales of the Falcon were
declining, sales of sporty options such as bucket seats and a special interior
were increasing. This was due primarily to the greater numbers of young
adults who were purchasing the vehicle. Ford’s careful study of the market
research findings led the company to put out the Ford Mustang, introduced in
1965. This sporty vehicle demolished all previous records for sales and
developed a new market after which competitors followed as best they could,
some two to three years behind. The head of Ford’s Mustang project was
none other than a young engineer by the name of Lee lacocca.

But successful use of marketing research is not limited to major
companies such as Ford. Thousands of small firms and entrepreneurs have
used marketing research successfully to carve out huge shares of their
respective markets. An optical firm totally turned its company around and
doubled sales within a year by identifying its customers. A mail order
entrepreneur sold $10 million worth of a single product through marketing
research techniques. A small computer firm successfully took on IBM a
segment of the total computer market and won through the correct application
of marketing research.

Il. <Read the text again and decide which of following statements are
correct.

1. Marketing research shows who your market is and which methods will
best satisfy the needs of your market.

2. Some basic marketing strategies are possible without marketing
research.

3. Correct use of marketing research can bring high profits for business and
advantages over competitors.

4. A famous example of correct use of marketing research took place in the
early 1950s.

5. Ford had developed cars to compete with other American companies.



6. Ford discovered that sales of sporty options were decreasing due to
young adults.

7. The Ford Mustang was introduced in 1964.

8. The Ford Mustang didn’t demolish previous records for sales.

9. Successful use of marketing research is practiced by thousands of small
firms.

Il. Answer the following questions.

1.  What is marketing research?

2.  What will marketing research help you to do?

3. Why is marketing research so important?

4. What things will marketing research tell you?

5. Why did the Ford Mustang demolish all previous records for sales?
6. Do small firms use marketing research successfully?

lll. Which of the following expresses the main idea of the text best of all?

1. Marketing research, its functions and use.

2. Marketing research conducted by big companies.
3. Marketing research and small firms.

4. Marketing research and its successful use.

IV. Give the main point of the text in 3-5 sentences.

V. Speak about marketing research, its functions and use.

C. Text Study
I. Read the text and discuss the questions.
Text C

Having made a product the problem becomes to find someone who will
buy it. It is the responsibility of the marketing department to promote and
organize the sale of products to the purchaser. Broadly speaking, activities
such as sales promotion, advertising and market research are covered. It
would be possible for the factory simply to produce a motor car and then
hope that it sells. However, it takes a long time to set up a production line for
a car assembly plant and even minor modifications can prove difficult and
expensive. It is much better to discover what people are looking for when they
buy a car and then try to satisfy their needs. Do car drivers want speed — or
safety? Are they looking for the power to accelerate — or comfort? Is their aim
to impress their neighbours and other road users, or are they just concerned



with getting from A to B and back? How important is the price, and the cost of
petrol and maintenance? Which designs and colours are preferred? Who is
buying the car? Is it a company or an individual? It is questions like these the
marketing department will have to answer even before production
commences.

It becomes obvious that making and selling are two facets of the same
undertaking. The marketing manager and the production manager are two
members of the same team, depending on each other in much the same way
as the players in the Liverpool football team. What good does it do if our
strikers are scoring goals but our goalkeeper keeps having to pick the ball out
of the back of the net? This situation could be compared to the marketing
team who make great efforts to find customers for their cars, only to find the
cars cannot be delivered on time, or that the cars develop faults as soon as
they arrive.

The problem facing any business is that the market for goods — and
services — is ever changing. Take the case of a company manufacturing
cigarettes. Not so long ago the market for cigarettes was assured. Then the
medical researchers discovered the link between cigarette smoking and lung
cancer and many other diseases. Prospects for further growth evaporated as
many people decided both to save money and live longer to spend it. The
government joined in by restricting advertising and sponsoring their own anti-
smoking campaign. The government is also understandably involved in
campaigns to discourage drinking and driving, much to the chagrin of the
breweries whose sales of wines and spirits are thereby reduced.

New technologies have an even more devastating effect on the markets.
Once upon a time there was a very successful company which made gas
mantles. The whole country was lit by gas. Then came electric light. The
sales of gas mantles plummeted. Today we look to oil for our energy. Our oil
companies prosper, but for how long? The day before yesterday we used
typewriters. Yesterday we used electric typewriters. Today we use word
processors. And tomorrow?

The rapidly changing world is both a headache and an exciting challenge
to those engaged in marketing. If they predict correctly their business will
survive and prosper. If they misread the signs the business will fail and,
perhaps more importantly for all of us, valuable economic resources will be
wasted.

a) What is the purpose of the marketing department?

b) Why do the marketing and production departments need to co-

operate?

c) What needs to be done before a production line is set up?

d) What do businesspeople and footballers have in common?

e) In what ways do the marketing team depend on the production team?

f) Why is the design of a product so important?

g) Why is the rapidly changing world a challenge to the marketing team?

h) What does a business need to do to survive and prosper?



i) In what ways can a government help or hinder a business?
j) How do we all benefit (or suffer) from the activities of business firms?

D. Text Study
I.  Read the English text and translate it into Russian in writing.
Text D
MARKETING MANAGEMENT

The purpose of this text is to provide you with an understanding of the
fundamental concepts and techniques of marketing decision making.
Although we will begin with a discussion of individual elements of a marketing
program, our ultimate goal is the improvement of your ability to integrate
these individual elements into a well-reasoned and practical marketing plan.
Such a plan connects the organization's aims and abilities with the customers'
needs and wants in the context of an environment. Several of these terms
merit classification at the outset.

There have been innumerable definitions of marketing management - no
individual phrasing has captured universal acceptance. Most contemporary
definitions include the following notions:

1. Marketing management is purposeful - those in it are attempting to
accomplish organizational objectives such as dollar profit, share of market,
political candidate's success, charity donation goals, etc. The most common
goal is profit, but it is not the goal in all situations.

2. Marketing management is designed to satisfy the needs and/or wants
of constituencies; for management to achieve organizational goals, some
constituency (hereafter referred to as customer group or consumer group)
must buy a product, service, or idea from the organization.

3. Marketing management involves trade-offs - an organization's
resources (dollars, skills, location, costs) impose limits on how well it can
meet the requirements of its customers. No organization can be all things to
all people. Thus, marketing managers must decide upon a specific customer
group to whom to cater (called the market target) and decide what, of the
several alternative possibilities, it will offer to that group.

4. Marketing management is competitive - with rare exceptions,
organizations must compete for the attention, initial patronage. and continues
patronage of their customers. Sometimes the competition is very direct (one
shaving cream versus another) and sometimes very indirect (the relative
share of milk versus other beverages in individuals' daily fluid intake). Usually
there is a spectrum of competitive offerings a manager must "better" to obtain
and maintain customers' patronage.



5. Marketing decision making can be improved via a combination of
experience and academic discipline; while only a few would maintain
marketing management is a science, most knowledgeable individuals would
agree that there are some conventional wisdom and "fundamental concepts."

The above five points are all essential to an understanding of what
modern marketing management entails. Marketing does not equal selling, nor
does it equal advertising. Marketing is an approach to improving the
relationship between an organization and its existing (or sought-after)
clientele. Most business observers can cite countless examples of successful
marketers and unsuccessful ones.

[I.  Translate from Russian into English in a written form.

"...Mbl He Npogaem ToBapbl, Mbl YyA0BreTBOpseM noTpebHocTu... Haww
BbICOKMI XXWU3HEHHbIN cTaHgapT obecrneyeH TeM, YTO Mbl MPUHASN Ha
BOOPY)XEHME MAPKETUHT...” - TOBOPAT aMepukaHLbl. TEPMUH “MapKeTUHT”
NPOUCXOANT OT aHrNMNCKOro crnosa “market” = pbIHOK U O3Ha4aeT - "pbIHOYHasA
JesaTenbHoCTL".

OaHako MapKeTUHI Kak cucTemMa 3KOHOMUYECKOWN OeATESTbHOCTU -
noHATHe 6ornee wupokoe. C 04HON CTOPOHLI, OHO O3HA4YaeT TwaTenbHoe U
BCECTOPOHHEE M3yYeHne pblHKa crnpoca, BKYCOB M noTpebHocTemn
nokynaTtenemn, opueHTaumo NpomM3BoAcTBa Ha 9TU TpeboBaHWA, agpecHOCTb
BbIMyCKaeMOon NPOAYKLNN, C OPYror - aKTUBHOE BO34ENCTBUE Ha PbIHOK U
CYLLECTBYIOLLNIM CNPOC, Ha hopMmnpoBaHmne NOTpebHOCTEN N NOKYNaTeNbCKNX
npeanoyYTeHnn. STUM ONpeaenseTca OCHoBa MapKeTuHra, cogepXaHme ero
Hanbonee BaXXHbIX 3N1eMEHTOB 1 (PYHKUMIW. K X 4YMCrly OTHOCATCSA:

1) KOMMNSIEKCHOE U3y4YeHWe PbIHKa;

2) nraHupoBaHWe TOBAPHOro aCCOPTUMEHTA;

3) paspaboTka meponpuatTum ansa 6bonee NOnHOro yooBneTBOPEHUS
cywiecTByoLWmMx noTpebHocTen;

4) BblisiBfieHWEe Hey40BNEeTBOPEHHOCTU CNpoca, T.e. NoTeHuMnarnbHbIX
noTpebHoOCTEN;

5) naaHMpoBaHWeE N OCYLLECTBIEHNE CObITa NPOLYKLUMN;

6) BO3OENCTBME HA OpraHM3auunio 1 yrnpasneHne Nnpous3BoACTBOM.

E. Text Study
I.  Read the text for general comprehension.
Text E
MARKETING PLAN

Marketing has been established as a key ingredient in the strategy of a



small business, even if the owner-manager has no great ambitions beyond
long term survival. Yet many small business owners would probably say that
they do not "do much marketing" or that they "leave that to the larger
companies."

In fact, small firms cannot avoid marketing, even if they would prefer to
do so. Customers will receive marketing communications from a small
business whether they are intended or not. Patterns emerge from the way a
small firm presents and prices its products or services, and how these are
sold and delivered to a customer. These patterns amount to the marketing
strategy of a small firm, even it only in the perception of the customer. The
owner-manager who has no time to consider marketing strategy will be
adopting one by default.

Managers of small firms may shy away from positive applications of
marketing because:

* They lack specialized knowledge and skills; often. owner-managers are
more familiar with the product or technical aspects of their business, and
have no training or experience in marketing.

* They lack interest because of their personal motivations. Some owner-
managers do not want to grow their business. Others find impersonal
marketing communication distasteful. Most are so busy with day to day
operational problems, they have no. time to consider longer term marketing
plans.

» They believe it to be too expensive. A shortage of funds and high costs
in other areas, particularly in the start up phase of a new business, can mean
that marketing expenditure is considered as something of a luxury, which only
larger companies, achieving economies of scale, can justify.

* They believe it to be ineffective. Some small firms are highly
specialized, serving very narrow market segments. In these circumstances
the appropriate marketing approach may be obvious and standard
promotions may be wasteful and ineffective.

Regardless of the level of marketing effort, a small enterprise will benefit
from a marketing plan. Without one they will be leaving their strategy to
emerge in ways which may not be advantageous.

There is evidence that the marketing style of many small firms is different
to larger organizations as marketing is often:

* restricted in scope and activity;

« simplistic and haphazard;

* product and price oriented:

« centralized on the experience of the owner-manager. The main
components of a marketing plan are:

» The marketing environment: A background analysis of the strengths
and weaknesses of the small firm, in relation to the opportunities and threats
in the market place, including competitive and external influences and a
definition of the customer and their needs.



* The marketing objective: A precise summary of the results that a small
enterprise expects from its marketing activities -what products or services are
to be sold in which markets, in what quantities and when.

» The marketing methods: A plan of how the elements in the marketing
mix are to be used - what product, at which prices, in what place, supported
by which promotions.

[I. Write down key words and phrases from each paragraph which best
describe the atmosphere and its meaning.

[11.Write down possible headlines which best express the main idea of each
paragraph.

IV.Reduce the text to one third of its original length giving the most important
information.

Writing

Paraphrasing Techniques

The most frequent and serious mistake made by students trying to
paraphrase is automatically to seek vocabulary alternatives. Sometimes this
is possible, and if an alternative immediately springs to mind it will probably
be acceptable. However, there are arguably no absolute synonyms in
English. If you substitute one word for another you will inevitably change the
meaning to some extent. Some students realize this, but see it as an excuse
not to try to paraphrase at all but simply to quote. Others quote because
vocabulary alternatives do not immediately spring to mind.

Instead of seeking for alternative vocabulary, you should look for an
alternative syntax and sequence. In this respect paraphrase is similar to the
conversions we practised as one of the redundancy reduction techniques.
You should consider changing the original verbs into nouns or adjectives, the
original nouns into verbs and so on. You should try starting with the middle or
end of the original.

Here is the example that relies more on syntactic conversion:

In spite of periodic reports that Algeria was negotiating with European
manufacturers to produce weapons systems under license, the country
continues to depend heavily on outsiders to supply the ANP.

Beginning again near the end, outsiders to supply, can become foreign
suppliers, while to depend heavily can become is heavily dependent. Thus:

The ANP remains heavily dependent on foreign suppliers despite
Algeria’s periodic attempts to obtain weapons production licenses from
European manufacturers.



Grammar Study.
l. Study the rule.

Verbs have two participles : a present participle and a past participle.

verb present participle past participle
ask asking asked

The present participle has an active meaning.
Example:

The asking student.

This means : The student asks.

The past participle has a passive meaning.
Example:

The asked student.

This means : Somebody asks the student.

Il. Complete the sentences. Use a present or a past participle.

1. Current assets include cash within an ... cycle.(operate)

2. The persons ... accounting reports are termed the users of accounting
information. (receive)

3. The standards ... in the preparation of an accounting report must relate
to the information needs of the user.(employ)

4. These prospective customers include both individuals ... for themselves
and organizations.(buy)

5. ... the market consumers, the firm must take steps to satisfy their
needs. (have/select)

6. The mass media ... include magazines, direct mail, radio, television,
newspapers, etc. (use)

7. Strategic decisions, ... by the board of directors, are concerned with the

deposition of resources. (make)
8. Employees are happier in a workplace ... by managers who enjoy
themselves, their work, and their employees. (run)

lll. . Complete the sentences with present or past participles formed from
these verbs: a) design, exist, own, operate, affect, call, make; b) sail,
involve, face, take, transmit, become, decline, aim.

a)

1. Economists continuously check ... principles and theories against the

changing economic environment.

2. The creation of specific policies ... to achieve the broad economic goals of

our society is not a simple matter.

3. A sole proprietorship is a business ... and usually ... by a single individual.

4. Strategic decisions ... by the board of directors, are concerned with the

disposition of resources.



5. Some corporations, usually ... “growth companies” prefer to invest most of
their profits in research and expansion.
6. The general manager makes decisions ... company welfare.

b)

7. Many managers encounter a mental block when ... an interview.

8. Itis a bit like the captain of a liner ... across the Atlantic to New York.

9. The manager has to keep these targets in mind when he is ... in the
decision-making process.

10.Modern information technology had led to news ... world-wide quicker
than even before.

11.Some fiscal policy tools work automatically without action ... by the
president or Congress.

12.The progressive income tax tends to reduce the collection of revenue
when personal and business incomes are ... .

13.Inflation soared into the double-digits in the late 1970s, ... the main
economic concern in the United States.

14.When ... at buyers who are mainly housewives, this company was
successful.

IV. Fill in the gaps with the prepositions to, at, of, into or with.

. They induce customers to buy low-quality merchandise ... high price.
. People who are aware ... their needs may have the desire to buy the
product.

. These ideas must be converted ... marketing program.

. His product best appeals ... potential buyers.

. They compare their business ... that of their competitors.

. Successful use of marketing research is not limited ... major companies.

. Our goalkeeper keeps having to pick the ball ... of the back of the net.

8. The government is involved ... campaigns to discourage drinking and
driving.

9. The changing world is a challenge ... those engaged in marketing.

10. The text provides you ... an understanding of the concepts of marketing
decision making.

11. The above five points are essential ... an understanding of marketing.

12. Marketing is an approach ... improving relationship between an

organization and clientele.
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UNIT IX Accounting
Vocabulary Study
Word List

Nouns and noun phrases
accounting — y4ét, byxrantepckum y4eT, byxrantepckoe geno
appointment — Ha3Ha4vyeHne
assumption — npegnonoxeHue, gonyweHne, UICXOAHOE NOSTIOXKEHME
benefit — nonb3a, BbIroga, NpenmMyLLecTBo
cash — Hann4yHble geHbrn
contract — KOHTpakT, LoroBop
labour contract — TpygoBown gorosop
entity — cywectBo, opraHuam, opraHusaums
executive — (pykoBogsLmin) paboTHUK
intent — HamepeHne, uenb
0. maker — npousBoauTenb, N3roTOBUTESb
decision maker — nuuo, NpuHMMaroLLee peLleHne
11. narrative — nsnoxeHue aktoB, COBbITUIA
12. outsider — noCcTOpoOHHEE NULO
13. record — 3anuck, y4eT, pl JOKYMEHTauns, y4€THbIE JOKYMEHThI
accounting records = @yxrantepckue cyeta
14. recording — 3anucb, peructpayms
15. scene — cueHa
16. track —cnep, nyTb
17. user — nonb3oBaTenb, NOTpPebuTens
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Adjectives

1.  compact — KoMNaKTHbIW, CXaTbIn

2. competitive — KOHKYpUpYOLLNIA

3. profitable — nonesHbIN, BbIrOAHLINA, 4OXOAHbLIN, MPUObLINLHBIN
4. <reasonable — Hegoporon, ymepeHHbIi

5. regulatory — HopmaTMBHbIN

6. usable — npuMeHUMBbIN, YOOOHbIN, NPUrOLHbIN

1. assess — oueHuBaTb, onNpeaensartb CyMmMy

2. classify — knaccugpmumpoBatb

3. communicate — coobwaTb, NnepegaBsatb

4. compare — cpaBHMBaTb

5. compile — cobupaTb, COCTaBNATb, KOMAUINPOBATb

6. depend (on, upon)— 3aBUCETb, NONaraTbCs, paccyYNTbIBaTb
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incur — HaBnekaTtb, NoABepraTbLCA

interpret - TonkoBaTtb, NCTOSIKOBLIBATL, UHTEPNPETUPOBATL
levy — B3umatb, HabupaTb

sign — nognuceiBaTb(cs), pacnucbiBaTh(CH)

summarize — cymMMnpoBaTb, pe3toMMpoBaTh, NOABOAUTL UTOT

Read and translate the following words and word combinations. Mind the
stress: a) on the first syllable; b) on the second syllable; c) on two
syllables.

a) Benefit, contract, entity, maker, narrative, record, user, usable, levy;

b) accounting, appointment, assumption, executive, intent, decision,
outsider, recording, compact, competitive, assess, compare, depend,
incur, interpret;

c) regulatory, classify, communicate, summarize.

Match the words with the definitions below.
Contract, credit, executive, benefit, cash, record, transaction.

Any senior person in the hierarchy of a firm. He/she makes important
decisions that are carried out by subordinates.

Agreement to supply goods, do work; etc. at a fixed price.

Money in coin or notes.

Belief of others that a person, business company, etc. can pay debts, or
will keep a promise to pay.

Advantage, profit, help.

Written account of facts, events, etc.

Piece of business.

Mind the use of the words salary, wages and perks which have certain
similarities in meaning, but are not exactly the same.

A salary is paid monthly .and usually by bank transfer. We use the word
salary-for monthly payments to professional employees.

Wages are paid weekly to manual or unskilled workers:

In‘-many countries workers are paid a legal minimum wage. A wage
packet is the envelope containing wages.

Perks (also known as fringe benefits) are extra payments made

in kind e.g.: a company car, free accommodation etc. In many job
advertisements the combination of salary plus perks is called a
remuneration package.

Complete this extract from a job advertisement.
We are offering an attractive , including basic of 60K p.a.,

plus numerous such as subsidized accommodation, free
medical insurance etc.



IV. Mind the use of the words sell, sale, sales, seller and selling.

1. If you sell something you put it on the market at a stated price: They
have agreed to sell us the property. We have sold the last one in stock,
1.1 If something sells, it is bought by customers:

Our products sell in 25 countries.

1.2 If something sells something else, it makes people want to buy it:
Good software sells computers.

1.3 If you sell an idea, you convince someone you are right: He sold me
on the idea of a new brand of snack biscuits.

1.4 If you sell yourself short, you do not present yourself to your best
advantage: If you didn't get the job it's probably because you sold
yourself short at the interview.

1.5 Sell can be followed by off, out or up:

They're selling off their assets at bargain prices.

Here the implication is that the price is low because they need to sell
quickly. Sorry, we've sold out.

I'm afraid we've sold out of this model.

This means there are none left.

She's decided to sell up her business.

This implies she's selling everything in order to do something new.

1.6 Sell can be used as a noun in two expressions:

a hard sell is an aggressive way of selling, a soft sell is more gentle and
persuasive.

2. The noun derived from sell is usually sale:

Many economies in the Third World depend on the sale of cash crops to
obtain foreign currency.

2.1 Something can be for sale (property or an asset) or on sale (available
for purchase in a shop):

The premises are up for safe. Our latest model is on sale in most
department stores.

2.2 A sale is organized by a shop when it wants to move stock quickly by
offering goods at lower prices:

They're having a clearance sale. The sale price is marked down 50%.
2.3 The point of sale is the place where a consumer actually

buys an article:

We've recently spent £250,000 on point-of-sale advertising -

display stands, posters and so on.

3. Sales are the quantity of goods sold over a given period of time:

Car sales have gone up in the third quarter. Our sales grew by 120% in
the first two years.

3.1 Sales can be used with a number of nouns:

clerk

conference



department man

person

talk

target

3.2 An after-sales service organizes the maintenance and repair of
goods sold by a producer or distributor.

We do not usually use the word seller to refer to a person who sells a
company's products. However, it can be used to refer to a private
individual:

She's a seller of second-hand books.

4.1 If something is a good seller then it sells well:

The Ford Model T was a best-seller in its time.

Selling commonly occurs in three combinations:

selling price (the price at which goods are sold), selling point (a feature
which makes an article particularly attractive), unique selling proposition

(the special feature which makes product a must for.a potential

customer).

V. Using a dictionary add as many words as possible into the table.

Verbs Adjectives Nouns
1. Accounting
2. Benefit
3. Contract
4. Executive
5. Narrative
6. to assess
7. to classify
8. competitive

VI. Make adjectives from the following nouns.

Nouns Adjectives

compactness
reason
regulation
use
executive
narrative

VII. Make nouns from the following verbs.
Verbs Nouns

to appoint




to assume
to make
to decide
to record
to track

to use

VIIl. Make verbs from the following nouns.
Nouns Verbs

communication
comparison
compilation
dependence
incursion
interpretation
levy

sign

summary

IX. Choose the words with similar meaning from the two groups and arrange
them in pairs.

A. Assumption, benefit, contract, executive, intent, maker, narrative,
recording, track, to.communicate, to compile.

B. To compose, to report, advantage, producer, trace, treaty,
supposition, senior worker, purpose, account, writing down.

X. What are the opposites?

Disadvantage, expensive, irregular, unprofitable, useless, subordinate.

Xl. Complete the sentences with the words from the box below.

Record, monetary terms, is summarized, accounting reports,
are classified, communicating, profitable, users, operating costs,
assumptions.

—_—

The results of the daily business activities are summarized in ... ... .

2. One of the functions of an accounting system is to create a systematic ...
of the daily business activity, in terms of money.

3. Transactions can be expressed in ... ... and be entered in accounting
records.

4. Transactions and events ... ... into related groups or categories.



XIl.

The classified information ... ... into accounting reports to meet the
information needs of decision makers.

The accounting process also involves ... information to interested
parties.

From comparison of financial statements we can determine which
company is more .. .

The persons receiving accounting reports are termed the ... of
accounting information.

Managers need detailed information about daily ... ... .

The information of reports must be presented in accordance with certain
ground rules and ... .

Make up your own sentences using the following words and word
combinations.

Accounting reports, to summarize the results, an accounting system, to
create a systematic record, the recording of a transaction, to classify into
groups or categories.

Xlll. Translate into English.

—_—
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Bce rpaxgaHe HygatTcs B HEKOTOPOM 3HaHUKM DyxranTepckoro yyeTa.
Llenbto 6yxrantepckoro yyeta ssnsetcs obecnedeHne ponmHaHCOBOM
MHJPopMaLn.

durHaHcoBasa UHGOpMaLus HeobxoaMma Brnagensuam, Kpeantopam,
NOTeHUMarbHbIM UHBECTOPaM, NpaBUTENbLCTBY U AP.

Byxrantepckuin y4eT — 3TO OCHOBA 4115 AENOBbIX peLleHnN.

[Mo4uTn KaXKabln YerioBeK NpakTUKyeT ByxranTepckum yyeT B
eXXeaHEBHOW XU3HW.

OpaHomn 3 pyHKUKUIM ByxranTepckon CUCTEMbI SBMAETCH co3haHue
CUCTEMAaTMNYECKOro ydeTa exeaHEeBHON 4eN0oBON LeATeNIbHOCTU B
AEHEXHOM Bblpa)KeHUH.

Byxrantepckasa cuctema npeanpusaTna gormkHa bbiTb cnocobHa
obecneymBaTtb pasfiMyHble BUObl OyxranTepcknx OT4ETOB.
CtaHgapTbl, MCnonb3yemMble B NOAroToBKe ByxranTepcKkoro oTyeTa,
AOJTKHbI COOTHOCUTCA C MHPOPMALIMOHHBIMKU MNOTPEBHOCTAMM
nonb3oBaTtens.

A. Text Study

Read the text and entitle it. Answer the following questions.

a) What are accounting reports used for?

b) Why are accounting repots presented in accordance with certain
ground rules?



Text A
ACCOUNTING SYSTEM

In order to provide useful financial information about a business
enterprise, we need some means of keeping track of the daily business
activities and then summarize the results in accounting reports. The methods
used by a business to keep records of its financial activities and to summarize
these activities in periodic accounting reports comprise the accounting
system.

The first function of an accounting system is to create a systematic
record of the daily business activity, in terms of money. For example, goods
and services are purchased and sold, credit is extended to customers, debts
are incurred, and cash is received and paid out. These transactions are
typical business events which can be expressed in monetary terms, and be
entered in accounting records. The mere expression of the intent to buy
goods or services in the future does not represent a transaction. The term
transaction refers to a completed action rather than an expected or possible
future action. The recording of a transaction may be performed in many ways:
i.e. by writing with a pen or pencil, by printing with mechanical or electronic
equipment, or by making magnetic expression on cards or tape, etc.

Of course not all business events can be measured and described in
monetary terms. Therefore, we do not show an accounting record the
appointment of a new chief executive, the signing of a labour contract, or the
appearance of a new competitive business on the scene.

In addition to compiling a narrative record of events as they occur, we
classify transactions and events into related groups or categories.
Classification enables us to reduce mass of detail into compact and usable
form. For example, grouping all transactions in which cash is received or paid
out is a logical step in developing useful information about cash position of a
business enterprise.

To organize accounting information in a useful form, we summarize the
classified information into accounting reports designed to meet the
information needs of decision makers.

These three steps we have described -recording, classifying and
summarizing — are the means of creating accounting information. It is
important, however, to recognize that the accounting process is not limited to
the function of creating information. It also involves communicating this
information to interested parties and interpreting accounting information as it
relates to specific business decisions.

Often we will want to compare the financial statements of Company A
with those of Company B. From this comparison, we can determine which
company is more profitable, which is financially stronger, and which offers the
better chance of future success. You can benefit personally by making this



kind of analysis of a company you are considering going to work for — or
investing in.

The persons receiving accounting reports are termed the users of
accounting information. The type of information that a specific user will
require depends upon the kinds of decisions that person must make. For
example, managers need detailed information about daily operating costs for
the purpose of controlling the operations of the business and setting
reasonable selling prices. Outsiders, on the other hand, usually need
summarized information concerning resources on hand and information on
operating results for the past year to use in making investment decisions,
levying income taxes, or making regulatory decisions.

Since the information needs of various users differ, it follows that the
accounting system of a business entity must be able to provide various types
of accounting reports. The information of these reports must be presented in
accordance with certain ground rules and assumptions, so that users of the
reports will be able to interpret the information properly. For example, if a
report indicates that a business owns land with an accounting value of
$90 000 what does this dollar amount represent? Is it the original cost of the
land to the business, the current market value of the land, or the assessed
value for purpose of levying property taxes? Obviously the user of any
accounting report needs to understand the standards and assumptions which
have been used in preparing that report. In turn, the standards employed in
the preparation of an accounting report must relate to the information needs
of the user.

lI. Find international words in paragraph 2 and translate them.
[ll. Choose the best endings to the following statements.

1.  The methods to keep records of financial activities and to summarize
these activities in reports comprise ... .
a) the communication system
b) the accounting system
c) the monetary system
2. The first function of an accounting system is to create ... .
a) a systematic record
b) standards
c) property
3. To organize accounting information in a useful form, accountants
summarize information into ... .
a) cheques
b) cash
c) accounting reports
4. The accounting process involves creating information, its communicating
and ... .



IV.

V.

VI.

VIl.

a) interpreting

b) collecting

c) predicting

From comparison of financial statements we can determine which
company is ... .

a) older

b) younger

c) more profitable

The persons receiving accounting reports are termed ... .

a) the users

b) the workers

c) the employees

The accounting system must be able to provide various types of ... .
a) computers

b) accounting

C) money

The information of accounting reports must be presented in accordance
with ... .

a) accountant’s wish

b) accountant’s salary

c) ground rules

Make questions and answer them:

what the accounting system comprises;

about the first function of an accounting system;

what can be expressed in monetary terms;

how the recording of a transaction may be performed;

how we classify transactions and events;

why we summarize the classified information;

what the accounting process involves;

about the term ‘users’;

about presenting information in accordance with certain ground rules.

Identify the paragraph in the text that talks specifically about the users
of accounting information.

The text contains nine paragraphs. Which of them gives the main point?

Find key words, phrases and the topic sentences which best express
general meaning of each paragraph.

VIIl. Using the information obtained from the paragraphs make an outline of

the text.



IX. Speak about accounting system using key words, phrases and the topic
sentences.

B. Text Study

. Read the text. Answer the following questions.
a) Why does a good accountant save a lot of money?
b) What is a shoebox approach to record keeping?

Text B
WHY RECORDS ARE VITAL

Records are crucial to the success of your business. Even if you are
successful initially, it is unlikely that you will be able to sustain this success
without good records, since you will not know what is making your business
successful. You need records to ensure that your business is profitable, and
they should be kept from the very first day that you open your doors until such
time as you sell your business to someone else or retire from it. Good records
and record keeping are needed to make future plans for your company and to
evolve strategies that will enable your business to grow rapidly and be
successful in the future as well as to survive in the present. Without such
records, your competition will eventually evolve strategies that you cannot
counter since you will not know your position in the market or what is going
wrong. Unfortunately, despite its importance, many small businesspeople use
the shoebox approach to record keeping. That is, the only record of a sale or
a purchase they make is a piece of paper tossed in a shoebox. At the end of
the year, someone attempts to analyze the contents of the box. This isn't
record keeping. It cannot enable a business to respond successfully to the
day-to-day demands, problems, and opportunities that appear.

It is necessary to avoid the shoebox approach and show you methods
you can use not only to survive but also to make your business highly
profitable. That these methods are made available to you does not mean that
you shouldn't use the services of a good accountant. On the contrary, a good
accountant can save you much additional money. A combination of using the
methods and consulting an expert accountant will save you thousands and
thousands of dollars throughout your business career, and may very well
make the difference between mere survival and tremendous growth and
success in your small business.

Il. Read the text again and decide which of the following statements are
correct.

1. ltis likely to be able to sustain business success without good records.



2. Good record keeping is needed to make future plans and to evolve
strategies.

3. Without records you will be able to evolve good business strategies.

4. The shoebox approach can enable a business to respond successfully to
demands and problems.

5. Methods of record keeping and consulting an expert accountant will
make your business successful.

lll. Answer the following questions.

Will you sustain the success of your business without good records?
Why do you need records?

What strategies will you evolve without such records?

What do many businesspeople use unfortunately?

What record keeping cannot enable a business to respond successfully
to problems and opportunities?

What can a good accountant save?

What combination will save you a lot of money?
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IV. Give the main points of the text in 4-7 sentences.

V. Speak about the vitality of good records.

C. Text Study

I.  Working in pairs discuss the questions. Share your opinions on the
problem of choosing an accountant.

Text C
CHOOSING AN ACCOUNTANT

THE TERM ACCOUNTANT CAN MEAN many different things,
depending on a company's size and needs. A huge company like IBM thinks
of an accountant as not just one person but rather as a large professional
team of consultants. The team may consist of specialists who audit financial
statements, prepare tax returns, and give tax advice, or analyze and improve
sophisticated computer and information systems.

A smaller company might need just one individual, probably a tax expert
who periodically reviews the company's financial statements.

Finding an accountant whose specialties and interests match your needs
is a critical step in setting up a long-term financial structure.



Here are fifteen questions you can ask when interviewing a prospective
accountant:

1. Have you helped a client in a similar situation?

It saves time to work with an accountant who has already dealt with
similar situations. Probe to discover exactly how he has dealt with problems
similar to yours.0
2. Will our firm be serviced by a partner or by junior accountants?

Many firms train new associates at the client's expense. Be sure that you
get what you pay for.

3  What is the nature, scope, and timing of your work, and what will it cost
me?

Often, an accountant's work plan can be more extensive and more
expensive than you might expect. Get the accountant to be specific about
what he or she will do, and get a detailed written engagement letter and cost
estimate.

4. Can you give me two or three quick ideas on how you might be able to
save our company money?

A good accountant should have sharp business acumen and be willing to
be creative. A question like this can show whether the accountant can call on
his or her many skills to truly help you toincrease profits, improve
productivity, trim costs, enhance return, and lower taxes.

5. Can you tell me a little about your practice, and your successes and
failures?

Open-ended questions can elicit a wealth of information. Let the
accountant talk. You will also learn a lot about the accountant's priorities, risk-
tolerance levels, and various personality characteristics, all of which can be
helpful in gauging compatibility.

6. How are your fees calculated? Will you be charging me for every phone
discussion?

To avoid friction later, it is essential to discuss the accountant's fee
structure, including the hourly rate of the accountant and staff, overhead
expense reimbursement (how much should you pay for a fax?) and whether
certain time is not billed.

7. “What can | do to help you with your work and keep your fees to a
minimum?

A great deal of your accountant's time can be saved by preparing
information beforehand. Find out if your accountant is willing to work with you
to offload this work to your firm.

8. How will you be communicating the results of your work to me?

The results of an audit usually take the form of an audit report, and tax
return preparation yields tax returns. But this work also can lead to many
suggestions by the accountant on how to cut taxes, increase income,
restructure investments, build business, and improve information flow. Some
accountants are more comfortable with interactive discussions and others
prefer written action reports.



9. Do you perceive any conflicts of interest?

Accountants work for dozens of firms, and you should probe to see if any
of your direct competition is represented by the firm. If so, inquire as to how
this conflict is handled.

10. Are you a Certified Public Accountant, and what other licenses do you
hold?

If the accountant is certified, you should inquire with the state CPA
organization to discover if there have been any disciplinary actions entered.
Some accountants also have credentials as financial planners, securities
representatives, even lawyers.

11. How well have you integrated computers into your practice, and has it
enabled you to do more for clients at less cost?

Integrating your computer files with those of your accountant's can save
time and money, and increase accuracy.

12. WIill you need to overhaul our current system?

Your internal bookkeeping and cost-accounting systems are expensive
to alter. Find out upfront whether you can integrate with the firm's systems.
13. Are you conservative or aggressive in interpreting tax laws and

regulations, and accounting and auditing standards?

Save yourself the hassle and be certain that your accountant approaches
your books in the same way your would.

D. Text Study

I.  Read the English text and translate it into Russian in writing.
Text D
BASIC REQUIREMENTS

The basic requirements for your record-keeping system are four:

1. Your record system must be simple to use and to understand. If it's
not simple to use, it will take much time and trouble to keep it updated, and if
it is not easy to understand, you will waste time as will your accountant trying
to figure it out. Since time is money, make sure your system is
comprehensible.

2. Your record-keeping system should be accurate and relevant.
“Accurate” means free of errors and conforming to whatever standards you
have set for your record-keeping system. "Relevant” means pertinent to your
business; be sure you are not wasting time recording information that you do
not need.



3. Your record-keeping system should be consistent throughout. This
means that whatever standard and structure you decide on should be
adhered to throughout the system. This is not to say that if you find
deficiencies in what you are doing you cannot change them. But it does mean
that you should deviate from your standard methods only for good reasons
and should maintain only one method of doing things.

4. Your system should ensure that records are kept in a timely fashion.
This means that you must keep them current. If you do not, you will not be
able to use this information effectively.

Il. Translate from Russian into English in a written form.

[ns Toro, 4ToObl NpaBUNBHO YNPaBNATbL AEATENBHOCTLIO NPeanpUATUS,
NpUHMMaTbL NpaBuUSibHbIE U CBOEBPEMEHHbIE PeLleHNA O XOAe 1 pesyrnbTaTax
XO3ANCTBEHHON AEeATEeNbHOCTU, HAA0 UMETb AOCTAaTOYHbIM 0OBbEM
MHOpPMaLIMK, U B NEPBYIO o4epeab y4eTHOM MHopMaunn. ITa
MHopmMaumsa o PakTU4eckoM NoBcegHEBHOM COCTOAHUN XO3ANCTBEHHOMN
AeATeNnbHOCTN NOSABNAETCS B npoLecce XO039UCTBEHHOIO yyeTa, Korga c
nomMoLlbo uncp nponcxoamt HabnoaeHne n perucTpaumsi Bcex pakTos u
SABNEHUN B OeATENbHOCTUN NPeanpUATUS.

Takum obpasom, Nog X03NCTBEHHbLIM Yy4ETOM NOHMMAETCS
KOSIMYECTBEHHOE OTPaXKeHMe N KayeCTBEeHHasl XxapakTepucTuka Bcex rakton
N cOBbITUI XO3NCTBEHHON AeaATeNbHOCTU. C NOMOLLbLO yyeTa
obpabaTbiBaloTCA NONYYEHHbIE CBEAEHNA ONA HYXA YNpaBrieHus
npeanpudatnem. [NoaTomy yyeT ABASETCA OpraHn4yeckon PyHKLNen CMCcTembl
ynpasneHusa. Peructpaumsa, oTpaxeHune nponcxoaawmx oaktos B
XO3ANCTBEHHON O,EATENIbHOCTU MOXET NPOM3BOAUTLCA NYyTEM 3anncu Ha
bymare (OOKYMEHTbI M PErNCTPbI), @ TakKe C NOMOLLbI0 TEXHUYECKUX CPeacTB
(MarHUTHbIE NIEHTbI, JUCKU 1 apYyrMe HOCUTENU NHopmMaLmnn)

E. Text Study

I. - Read the text for general comprehension.
Text E
THE FOUR BASIC RECORDS REQUIRED

Just as there are four basic requirements, there are four basic records
that are required for any good small business record-keeping system. These
are:

Sales records
Cash receipts
Cash disbursements
Accounts receivable
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Let's look at each in turn.

Sales Records

Sales records should be subdivided into convenient categories so that
you can analyze them more easily later on. For example, you may subdivide
your sales records into wholesale and retail sales, or you may subdivide them
by geographic areas or by some other market segmentation.

Cash Receipts

Cash receipts represent cash actually received in the form of sales as
well as collection of accounts receivable from monies formerly owed to you.

Cash Disbursements

Cash disbursements are monies paid out by you for your business. In
general, you should pay by check except for small items which you can pay
out of a petty cash fund. In keeping track of cash disbursements, always list
the date, the check number, the amount, and the purpose for which the
disbursement was made. Also, you may break the heading into different
categories such as office supplies, advertising, rent, utilities, and so forth.

The petty cash fund is set up simply by drawing a check for a certain
amount, say, $50. The check is cashed and logged under the general
heading of checks for the petty cash fund. The money is then placed in some
convenient location that you can use it easily as required. As payments are
made for small items as postage, bus fares, small amounts of supplies, and
so forth, each item is listed on a special form that again lists the date of
expenditure, the amount and the purpose for which the money was spent.
When the fund is nearly spent, items are summarized and a check is drawn
to cover the exact amount. In this way, when the new check is cashed, the
fund is replenished. Doing this also means that at all times the cash that you
have on hand in the petty cash fund, plus listed expenditures, will equal the
amount of the fund.

Accounts Receivable

Accounts receivable are monies owed to you for services or goods
supplied for which you have not yet been paid. To control the accounts
receivable, be sure that all bills are sent when goods are shipped or services
rendered and that they are mailed to correct addresses. Be especially careful
of the larger accounts in your accounts receivable ledger. At the end of every
month, you will age your accounts receivable. This means that you list
accounts and enter amounts that are current, those unpaid for 30 days, and
those unpaid for 60 days and longer. For those that are unpaid for 60 days or
longer, you must find out exactly why these accounts are unpaid. In this way
your system will help you in account control and collection. You should also
pay attention to customer complaints about bills that you have sent. If you feel
the complaint is justified, perhaps you should negotiate and propose a special
adjustment or in some other way reach agreement with your customer. Do
not delay in doing this. If the customer has not paid and is delinquent in his or



her payment, then try to get a promise of payment on a specific date. If the
payment is not received by that date, then you should again contact the
customer and ask the customer to explain why, and obtain a new promise if
necessary. If funds are still not forthcoming, many states have provisions for
a small claims court for which a lawyer is not required and through which it is
fairly easy to take a delinquent to task for nonpayment. You may try other
means of intimidating the customer and getting him or her to pay, depending
on the situation, the size of the account, future business anticipated with the
same customer despite slowness in payment, whether you feel that you will
ultimately be paid, and various other factors.

You should establish a definite figure below which you will not bother
going after monies owed. Let us say you have decided that this figure is $10,
and so you ask twice for the amount from the individual owing this to you and
then you drop it. You do this because the trouble and time spent collecting
are worth more than this amount. On the other hand, if letting one customer
get away with nonpayment may lead others to expect they can do the same
thing, then maybe even a small account will have to be gone after. Large
accounts, of course, should be pursued vigorously to obtain payment.

Sometimes a new customer whom you do not know asks for credit. In
this case, have your customer complete a simple form which lists the name,
address, telephone number, place of employment, and bank and credit
references of the individual who would like this credit. Make sure that the
credit is warranted before you grant it, especially with larger amounts.
Obviously, if the customer is an old customer of yours and has not paid his
bill promptly, then you should think twice before granting credit or require a
substantial amount up front.

lll. Write down key words and phrases from each paragraph which best
describe the atmosphere and its meaning.

IV. Reduce the text to one third of its original length giving the most
important information.

Writing

Introducing the work of others

Attention should be paid not only to how you incorporate the work of
others, but how you introduce the quotation, paraphrase or summary. Many
students, who otherwise have a wide vocabulary, lose all imagination and
precision here, thoughtlessly repeating 'points out' and 'argues’.

To contrast the two favourites:

'Points out' automatically means that the statement is true, a
demonstrable fact that you and everyone else should accept.

'‘Argues’, in contrast, suggests that an argument is going on and that no
agreement on the facts has been established.



Each verb should be selected carefully to convey any or all of the
following elements:
1. your attitude towards the quotation you are including
2. the author's attitude towards the subject
3. the academic community's attitude towards the author's views.
Here is a list of some of the many verbs that can be used:

suspect demonstrate  argue complain
consider prove assert accept
hypothesize  point out contend concede
question note claim reflect believe
deduce suggest insist

feel conclude recommend

It is not simply the verb itself that is important. The tense is also
significant. Usually quotations are introduced in the present tense: this
suggests that the statement is still important and a living.issue. A shift into the
past tense indicates that the statement is of historical interest only, that no-
one bothers with the idea anymore. For example, you would not write Plato
believes the earth is flat, but rather Plato believed the earth was flat. The
present perfect can be used to indicate a significant recent development that
has changed perceptions significantly. For example:

Smith (1960) argued that X was caused by Y.

However, Jones (1980) has demonstrated the importance of Z.

Hall (1987) suggests that the two factors in combination...

In addition to tense the use of as is very important. It indicates that you agree
completely with the view expressed. Consider how the three elements of
verb, tense and as operate in this example.

As Hawkins (1963) suspected, P is necessary for Q.

Grammar Study.

I Translate the following sentences. Mind the use of the infinitive.

1. Should America adopt mandatory price and wage controls to restrain
inflation?
2. Should we pass a constitutional amendment requiring the Federal
government to balance its budget?
. Should we attempt to break up the huge corporations?
. The executive who understands the causes of inflation is better equipped
during inflationary periods to make more intelligent decisions.
. Their job is to gather and interpret economic information.
. A second important job of economist is to apply economic analysis to the
real world.
7. Economists working for government business and consulting firms are
supposed to do such applied work.
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8. We must state and recognize the possible effects of policies designed to
achieve the goal.

9. The chairman of the board will be expected to account for the previous
year at the company’s annual general meeting.

10. Large corporations have the financial strength to research, develop and
produce new goods.

11. To perform this role the general manager must be able to appraise the
company objectively.

12. A manager gives orders and tells other people what to do.

13. Sometimes they are given considerable freedom to achieve the targets in
the way they see best.

14. Managers are expected to get results of one sort or another in one way or
another but they get results through people.

16. Everyone in the team is expected to co-operate to get the ball in the back

of the opposing team’s net.

Il. Complete the sentences. Use the following infinitives: to grow, to
reduce, to survive, to recognize, to organize, to induce, to disprove, to
serve, to reach, to be.

1. ... ,companies need employees ... innovative and take initiatives in
creating value for customers.

2. Forming a partnership is one way for a proprietorship

3. Classification enables us ... mass of details into compact and usable
form.

4. ... information in a useful form, we summarize information into reports.

5. Itis important ... that the accounting process is not limited to creating
information.

6. The objective of marketingis ... customers to buy low-quality
merchandise at high price.

7. this, let's see what marketing is and what functions it performs.

8. They do everything ... both buyers and sellers.

9. Marketing manager must take action and develop a complete marketing
program.. ... consumers.

lll.  Fill in the gaps with the prepositions in, to, into, with, at, on, from or out.

—_—

. Transactions can be expressed ... monetary terms.
2. In addition to compiling a record of event, we classify transactions ...
related groups.

3. The information of these reports must be presented in accordance ...
certain ground rules.

. Records are crucial ... the success of your business.

. He saves time to work with an accountant who has already dealt ... similar
situations.
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6. Many firms train new associates ... the client’s expense.

7. A question can show whether the accountant can call ... his many skills to
help you to increase profits

8. | can help you with your work and keep your fees ... a minimum.

9. Find ... if your accountant is willing to work with you.

10. He will communicate the results of his work ... me.

11. Some accountants are more comfortable ... discussions and others prefer
written action reports.

12. We have integrated computers ... our practice.

13. You should not deviate ... your standard methods.

14. Records should be kept ... a timely fashion.

15. Sales records should be subdivided ... convenient categories.



WORDS OF UNITS 1-9

abuse — v, unit VII
account—n, V
accounting — n, IX
accounting records — n, IX
adequate — adj, Il
administer — v, VI
adopt — v, VI

affect — v, llI
agreement — n, lll
ambiguity — n, VII
anxiety —n, VII
appearance —n, VIl
appoint —v, VI
appointment — n, IX
appraise — v, lll
argument — n, VII
ascertainable — adj, VII
assemble — v, |
assess — v, IX
asset(s) —n, Il
assumption — n, IX
attractive — adj, V
authority — n, 1l
authorized — adj, IV
bankruptcy — n, Il
be available — v, VII
be aware of — v, VIII
be involved — v, Il
benefit — n, IX
board —n, Il

board of directors n, I
book —n, V

borrow — v, Il
borrower —n, V
capable - adj, llI

cash —n, IX
cater—v, V

cause —v, V
cautiously — adv, VI
charge —v, Il
charter — n, Il
charter — v, VI
cheap — adj, V

cheaply — adv, V
cheque —n, IV
cheque book — n, V
chief — adj, Il
circulate — v, V
circumstance —n, llI



claim—n, VII
classify — v, IX
coin—n, IV

combat —v, V
commodity — n, IV
communicate — v, IX
community — n, VI
compact — adj, IX
company — n, |l
compare — v, IX
compatible — adj, VII
compete — v, |
competitive — adj, IX
compile — v, IX
complementory — adj, Il
complicate — v, VI

concept—n, |
conception —n, VIII
concern —v, |

condone —v, VIl
connotation — n, |
consequently — adv, I
constant — adj, IV
constant store — n, IV
consumer — n, VIII
contract — n, IX
convert — v, VIII
credibility — n, VII
credit—n, IV
currency — n, IV
current account - n, V
customer — n, VIII
dearly — adv, V
debt—n, Il

deceive — v, VII
decency —n, VI
decent — adj, VII

decision —n, Il
definition —n, |
delegate — v, lll

demand — n, IV
depend (on, upon) —v, IX
depict — v, VII

deposit account — n, V
depositor — n, V
deprived — adj, |
disagreement — n, lll
disaster — n, VI
discount rate — n, VI
discredit — v, VII
disguise — v, VII
disprove — v, VIlI



disregard —n, VII
dissolve — v, Il
distinguishable — adj, VII
distribute — v, |
distribution — n, VIII
economics — n, |
economy —n, |
employment — n, VI

ensure — v, |l
entail — v, |l
entity — n, I, IX
erupt —v, VI

essence —n, VIl
essential — ad;j, Il
essentially — adv, Il
evaluate — v, |
evaluation — n, VII
evolve — v, VI
exaggerate — v, VII
exaggeration —n, VII
exchange — n, VIII
execute — v, VIII
executive — n, IX
expansion —n, VI
expences — n, |l
expensive — adj, V
extent —n, lll
facilitate — v, Il

fear —n, VII

fee —n, Il

finance —n, Il
flexibility — n, 1l
fraught — adj, V

gold standard — n, IV
good —n, |

governor = n, VI
hamper - v, VI
holder —n, V

honest — adj, VII
household — n, VIII
human resource — n,
hurt — v, VI
implementation —n, I
implication — n, I, VII
imprisonment — n, I

increase — v, |
incur — v, IX
induce - v, VIII

inescapable — adj, VII
inflation — n, IV
ingredient —n, |
insanity —n, Il



insurance —n, V
intent — n, IX
interestrate — n, V
intermediary — n, V
interpret - v, IX
invest—v, V
involve — v, |l

issue —v, IV
item—n, |

judge —v, IV
judgement — n, VII
justifiable — adj, VII
labour contract — n, IX
leery — adj, Il

legal — adj, I

lend —v, V

lender —n, Il

levy —v, IX
liabilities — n, Il
liable — adj, Il
liaison —n, Il
licence —n, Il
limited company —n, Il
loan—n, V
long-term — adj, Il
loyalty — n, VII
maintain — v, IV
maker — n, IX
manage — v, VI
management —n, Il
margin — n, VI
market — n, Il
marketer — n, VIII
marketing - n, I, VI
means — n, VIII
measure — v, IV
medium —n, IV
merchandise - n, VIII
merchant —n, VIl
mislead — v, VII
misuse = v, VIl
money — n, IV
mount — v, VI
narrative — n, IX
note —n, IV
objective — n, |l
occur—v, V
offensive — adj, VII
omission — n, VII
operation —n, I
operational — adj, IlI
optional — adj, VI



order—n, IV
originally — adv, IV
originate — v, VII

output —n, VI
outsider — n, IX
overall — adj, Il

overdraw — v, V
overlapping — adj, VI
owner —n, |
ownership - n, Il
paper note — n, IV
partner —n, Il
partnership — n, Il
pay — v, V

perform — v, VIII
performance — n, VII
perspective — adj, VIII
persuasion — n, VII
pledge — v, I
possession —n, VIII
power — n, IV
prejudice —n, VII
product — n, Il
production - n, Il
profit—n, V

profit margin - n, VI
profitable — adj, IX
promote — v, VI
proprietor —n, Il
proprietorship —n, Il
prospective — adj, VIII
provide — v, IV

pull — v, VIII
purchasing power = n, IV
pursuit—n, V

quote — v,V

rapidity = n, IV

rate —n, V, VI
realize — v, |

reason — v, VIl
reasonable — adj, IX
reassert—v, VI
recession —n, VI
reckon — v, IV
record — n, IX
recording — n, IX
regard —v, IV
regulate — v, VI
regulatory — adj, IX
reinforce — v, lll
relate — v, Il
reluctant — adj, V



rely (on, upon) —v, VII
require — v, Il
requirement — n, VI
resale — n, VIII
reserve —n, VI
resource — n, |
responsible- adj, IlI
restriction — n, VI
retail — n, Il

retail store —n, Il
retailer — n, VIII
retirement —n, |l
revenue — n, |l
robbery —n, V
saving book — n, V
scarce — adj, |
scarcity — n, |
scene —n, IX
search — v, Il
security — n, V
seek—v, V

sell —v, IV

service — n, IV

set aside — v, VI
share —n, Il, V
shareholder — n, Il

shift—v, V
sign—v, IX
society —n, |

sole proprietorship — n, Il
solely — adv, VII

sound — adj, V
stability — n, VI
staff —n, 1l

stagnant — adj, V
standard — n, IV
stock —n, |

store — n, IV
strategic — adj, Il
subordinate — n, Il
subordinate — v, VI
substantiation — n, VII
Substitute — v, IV
summarize — v, IX
supervision — n, VI
supply — n, IV
tax—n, Il

tender —n, IV
term -n, IV

tight — adj, VI

tool —n, VI

track — n, IX



training — n, llI
transaction — n, IV
treasury —n, VI
trigger — v, VII

trust — n, VII

truthful — adj, VII
unfairly — adv, VII
unintended — adj, VI

usable — adj, IX
use —n, |

user —n, IX
utility — n, VIII
valid — adj, VII
valuable — adj, IV
value — n, IV
vary — v, I

vault —n, VI
violence —n, VII
vital — adj, |
wasteful — adj, VIII
wealth —n, |
welfare —n, |
whim —n, [l

wholesaler —n, VIlII
withdraw — v, V
workload —n, Ill



Key
Unit I. Grammar Study
lll. a) 1-is; 2—have; 3—means; 4—is; 5—are appearing; 6—are not going to
have; 7 — do economists do; B) 8—is going to take; 9—involves; 10—does it
mean; 11-is going; 12—should always be looking ... and attempting; 13—are
changing; 14—are using.
IV. 1—in; 2—of; 3—to; 4—with; 5—of, by; 6—of; 7—with; 8—in; 9—with.

Unit Il. Grammar Study

[Il. a) 1-has developed; 2—-have assembled; 3—-have produced; 4—has
made; 5—-has been; 6-have risen; 7—Have you ever worked; B) 8—have you
been most frequently criticized; 9—have you done; 10—-have already seen; 11—
has generally been replaced; 12—has become; 13—-have become; 14—has led;
15—has only gained; 16—have either been paid.

IV. 1-to; 2-for; 3—in; 4—to; 5—for; 6—for; 7—on; 8—for; 9—to; 10—in;
11-to.

Unit Ill. Grammar study.

. a) 1-will be; 2—will permit; 3—will have; 4—will be employed; 5-will do;
B) 6—will make; 7—will be motivated; 8—will check; 9—will be influenced; 10—will
make; 11—-will normally give.

IV. 1-of; 2—for; 3—in short; 4—with; 5—to; 6—on; 7—in; 8—in; 9—in;

10-on; 11-at; 12—-of; 13—in; 14—witn.

Unit IV. Grammar Study.

lll. a) 1—was published; 2—is concerned; 3—are determined; 4—are usually
examined; 5-is sometimes called; 6—are based; B) 7—have been recently
gathered; 8—are faced; 9—are used; 10—is being made; 11—will be affected.

IV. 1-with; 2—in; 3-on; 4—to; 5—for; 6—for; 7—on; 8—of; 9—on; 10—to; 11-to.

Unit V. Grammar Study.

lll.a) 1-are to be produced; 2-can be done; 3-should income be distributed;
4-has to be derived; 5-can be used; b) 6-must be systematically arranged; 7-
can be stated; 8-can be dissolved, can be started; 9-must be obtained; 10-
may be sold.

IV. 1-from; 2-to; 3-to; 4-to; 5-from; 6-at, at; 7-at; 8-for; 9-in; 10-to; 11-in; 12-
to.

Unit VI. Grammar Study.

lll. 1-is, will raise; 2-refuses, will take and absorb, 3-are limited, will be paid;
4-is, will tend; 5-is, will tend; 6-is, will go; 7-cannot pay, will be forced;
8-begins, will bring; 9-will be, are known; 10-are, will be; 11-is, will decrease,;
12-recommends, will also raise; 13-becomes, will become; 14-will work, use.



IV. 1-of, 2-on, 3-to, 4-as, 5-to, 6-on, 7-on, 8-at, 9-in, 10-to, 11-over, 12-to, 13-
with, 14-with, 15-to.

Unit VII. Grammar Study.

lll. a) 1-there were, should not need; 2—went up, would pay; 3—was,
would be lowered; B) 4—would you get, sold; 5-reduced, would buy; 6-
raised, would have; 7—did not advertise, would even learn; 8—would they be,
there were.

V. 1-on; 2—towards; 3—from; 4—to; 5—on; 6—in; 7—at; 8—for; 9—for; 10—off; 11—
on; 12—with; 13—for; 14—for.

Unit VIIl. Grammar Study.

lll. @) 1-existing; 2—designed; 3—owned, operated; 4—made; 5—called; 6—
affecting; B) 7-facing; 8—sailing; 9—involved; 10-being transmitted; 11-being
taken; 12—declining; 13—becoming; 14—aimed.

IV. 1-at; 2—of; 3—into; 4—to; 5—with; 6—-to; 7—out; 8—in; 9—to; 10—with; 11-to;
12—to.

Unit XIl. Grammar Study.
[1l. 1—in; 2—into; 3—with; 4—to; 5—with; 6—at; 7—on; 8—to; 9—out; 10—to; 11—with;
12—into; 13—from; 14—in; 15—into.
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