MOXHOCTH Y4alllUMCsI 3HAaKOMUTBhCS M HaYMHATh OCBAaUBaTh TO OOOpYAOBaHHE, C KOTO-
pPBIM OHU BCTPETATCS, MPUIS Ha TMPEANPUATHS MO OKOHYAHMU y4eOHOTO 3aBEACHUSI.
PaGoTa ¢ mpeanpuATHsMH J1aeT BO3MOXKHOCTh OPTaHU30BBIBATh YUE€OHbIC MPAKTUKU Ha
ux 0aze, TeM caMbIM BKJIIOYasl YYallMXCsl B peajibHbIE MMPOU3BOJCTBEHHBIE MPOIECCHI,
dbopMupoBaTh y MOAPOCTKOB TaK Ha3bIBa€MbIC KJIIOUEBbIE HABBIKM: YMEHHE pPabOTaTh
B KOMaHJIe, OTBETCTBEHHOCTb 3a O0Ilee MAeJ0, BBICOKYI0 TpeOOBaTeNbHOCTh K cebe
M KayecTBY CBOeW paboThl, yMEHHE IUIAaHUPOBaTh pabouee Bpemsi, THOKOCTh B paboTe
C KJIIMEHTaMH U T. [I.

Takum oOpa3oM, coumasbHOE MAPTHEPCTBO CTAHOBATCS HE TOJBKO CPEICTBOM
HOJy4eHus: uH(GOpMAIK, HEOOXOAUMOM 17151 BEIOOpa MPaBUIIBHOI CTpAaTETHH Pa3BUTHUS
yupexaeHus o0pa3oBaHus, oOecleyeHusl KauecTBa 0Opa3oBaHUs, COOTBETCTBYIOLIETO
TpeOoBaHusIM HaHUMaTeneid. OHH ellle Cay)aT HHCTPYMEHTOM Pa3BUTHS CBA3EH C opra-
HU3aLUsIMU-3aKa34MKaMH KaJpoB, YKPEIUICHUS MO3ULUI y4eOHOro 3aBECHMS Ha PhIHKE
00pa30oBaTeNIbHBIX YCIYT, YIy4IIEHUS €ro MMUKa B TIJla3ax pojauTesiei U oOydaro-
mmxcs. [IpoBenenne aHanmmsa phIiHKA TPyAd, W3YYEHHE HOBBIX KBaJH(PUKAITMOHHBIX
TpeOOBaHUIl, HOBOrO OOOPYJOBaHMSI U TEXHUKH, MOSBISIONICHCS Ha NPEANpPUATHUSAX,
CHOCOOCTBYET MOBBIIICHUIO KBaJU(PUKAIMK TMPENOoJaBaTeIeld M MacTepoB MPOU3BOJ-
CTBEHHOT'0 00y4eHUs, y4aCTBYIOLIMX B 00pa30BaTEILHOM IIpoIiecce.

STRATEGIC COMMUNICATION IN THE CONTEXT
OF QUALITY CULTURE DEVELOPMENT
LINA TAMUTIENE
Vilnius University, Siauliai State College (Lithuania)

Abstract. The purpose of this paper is to investigate the role of strategic com-
munication in the context of quality culture development in higher education institution.
A literature review is based on the quality management and strategic communication
literature as a guiding framework. The review shows that strategic communication,
defined through its main components, supports quality culture development in higher
education institutions.

During the last several decades, the ideology of quality has become one of the
most important-and ambitious directions of activity for institutions of higher education.
The review.of the scientific literature reveals that the development of the concept of
quality in an institution of higher education is a complex process that requires active
participation of stakeholders and implementation of the consensus principle. The
concept of quality within the framework of strategic organisational management reveals
itself through the paradigms of goals and results, i.e. quality in a higher school through
understanding of the needs of interested parties and involvement into the quality
insurance processes allows formulating strategic goals and anticipating respective tools
for achieving them and evaluating the results.

The conception of quality within the field of higher education is a relevant object
of scientific discussions [1-6]. Different ways of conceptualising the concept of quality
are presupposed by different methodologies, different attitudes towards the goals and
essential management aspects of institutions of higher education. Researchers define
quality on the basis of different points of view [2].
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Literature analysis suggests that the study of quality culture conception creation
and quality culture development [8] would reach the strategic level of organizational
management and it would be possible to use the theoretical access of strategic
communication. The process paradigm would pay attention to means: how news about
quality is transmitted in an institution; how it is consolidated; what means of
communication are used for reflection and discussions about quality in an institution;
how feedback is received. Communicative perspective is revealed through the paradigm
as a value creation of communication — what creates the conception of quality in an
institution (strategic level - the role of leadership), how creates the conception of quality
and through which texts (documents, lessons learned). Together with quality culture
theme there appears the conception of quality culture development (quality culture
development imperative is particularly vivid in strategic documents of higher
education).

" The distinguished dimensions of quality culture encompass the main compo-
nents of quality, i.e. leadership (including involvement of personnel and commitment),
organisational goals, the needs of the stakeholders (including results and their
observation), culture and values. Each of these dimensions reflects the main principles
of quality culture development and functions of strategic communication. The functions
of strategic communication (information, persuasion, development of connections
and dialogue) [7] through the implementation of the principles of quality culture
development (public participation, commitment, learning and cooperation) reveal
the potential of constructing the concept of quality and developing quality culture.
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Fig. Strategic communication components for quality culture
development

Quality culture conception actualises communication perspective. The focal idea of
the presentation is formulated in the following way: the development of quality culture
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In an institution of higher education is possible when organisational communication
tools create and establish the general concept of quality. It is necessary to give a sense
to quality conception, quality policy and aims through communication in higher
education institution and to explain quality processes in a management structure.
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PEI'YJIUPOBAHUE ®U3NYECKUX HAT'PY3OK
Y OBYYAEMBIX MPK HA 3AHATUAX «PU3UYECKAS KYJbTYPA
U 3JIOPOBBE» ITO YACTOTE CEPJEYHBIX COKPAIIIEHUM
E. C. TAPAIIKEBNY
Yupeorcoenus obpazosanus
«benopyccxuii eocyoapcmeennblil yHugepcumem uH@GOpMamuky U paouod1eKmpOHUKU»
Qunuan « Munckuti paouomexHuueckKull KOaieoHcy

UCC, sBISSACH JETKO PETUCTPUPYEMBIM (PU3UOJIOTUYECKUM MapaMeTpoM, JIMHEH -
HO CBSI3aHA C MOILIHOCTBIO BHEIIHEH MEXaHHYECKOW pabOThl M KOJIMYECTBOM MOTPEO-
JSEMOT0 KHciopoAa INpu Harpyske. [oaTomy OHa mosydwsia MIMPOKOE pacrnpocTpa-
HEHUE IIPU TECTUPOBAHUHN (PU3UIECKOMN pabOTOCIIOCOOHOCTH YeTIOBEKa.

Beuny Gonbmioi auHamuuHoctd YCC, u3MeHEHHE €€ ypOBHS UETKO XapakTe-
PHU3YET MEHSIIOIIYIOCS BEMYUHY (QYHKIMOHAIBHOTO HAMpsKEHUSI OpraHu3Ma B IpoLec-
CE TPEHUPOBOYHBIX M COPEBHOBATENIBHBIX HArpy30K, KOTOPBIE MOXHO PETryJMpOBaTh,
pacnoJiarasi JIMillb UU(PPOBBIMU JAHHBIMU 000 BCEX CTOPOHAX HAIPSKEHHOCTH B pado-
TaroleM opranuszme. Ilpu BpaueOHOM M MeJarormueckoM KOHTpPOJiE, 3a 00ydaeMbIMU
1o npeaMery «Pusznueckas KyJbTypa U 3J0pOBbE», HCIOJIb3YETCS ONEpaTUBHAS ITYJIb-
comeTpus, To ecTb ObicTpoe ompenereHne YUCC mo AaHHBIM €IUHUYHOTO KpPATKO-
BPEMEHHOT'0 0JICYETa MyJIbCa.
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