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PROBLEMS OF DIGITAL SOCIETY AND SOCIAL MEDIA  

IN THE CONCEPTUAL PERSPECTIVE OF POSTMARXISM 

The article discusses the classic Marxist concepts of commodity fetishism, alienation, surplus value 

and demonstration of their transformation under digital capitalism. The role of social media is shown as 

tools for creating surplus value and as a means of exploiting digital labor. Social media in general and 

the largest media platforms, such as Facebook, YouTube, Twitter, Instagram, etc., in particular, operate 

on the basis of engaging / connecting / sharing ideology, as well as participatory culture. It is argued 

that this technology masks the exploitation of digital labor. Having the positive experience of socializa-

tion and communication, the individual provides a lot of personal data for business strategies. At the 

same time, the focus is on such a phenomenon as digital alienation, which consists in the fact that the 

virtual space of social media communications provokes the splitting of the identity of an individual who 

becomes a dividual. As an alternative to a lost identity, modern high-tech capitalism provides digital 

identification. This process can be understood as part of the development of the concept of “death of the 

subject”. Following the transcendental subject, the empirical subject leaves, in the light of which we 

will explain the growing popularity of transhumanism. At the same time, digital alienation can be inter-

preted within the framework of the capitalist logic of deterritorialization. 

Key words: digital capitalism, social media, digitalization, digital labor, digital alienation, engag-

ing-connecting-providing ideology, commodification, identity splitting, deterritorialization. 
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