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UccnepoBaHbl meToabl undgposoro mapketuHra. MokasaHbl ponb n mecto TexHonorun Big Data B uudppoBom mapketuHre.
MpoBeaeH aHanu3 adyheKTUBHOCTU MCNONb30BaHUA TexHonorun Big Data B MapkeTuHre.

MapkeTuHroBble McCnegoBaHWsl BCErga CoMnpshkeHbl C OOMbLIMM  KONMMYECTBOM MHGOPMAaLMK.
Kaxxgasa komnaHusa cerogHs obnagaeT pasHOPOAHbIMU MO CTPYKType Gonbwnmun gaHHbiMu. Pesynbtar
aHanmsa 60nbLlIMX AaHHbBIX MOXET ObITb MCTOYHUKOM AN MapKETUHIOBOW AeATEeNbHOCTU. 3HaHue Toro,
KTO sIBMsieTCA NoTpebuTenem, YTo OH NOKynaeT, a Takke ero UMsi U MeECTOHaxX0oX4eHWe, He TONbKO pucyeT
KapTUHY ero TekyLLero nokynaTenbCKoro NoBeAeHUsl, HO 1 NOMOraeT npeackasbiBaTb Oyaylime moaenu,
4TO, B CBOKO 04epesb, MPUBOAMUT Kk 6Gonee onTumarnbHbIM MapKeTUHIOBbIM cTpaTervsam [1].

Big Data - Habop TEXHOMNOIUIN, MHCTPYMEHTOB M METOLOB, MCMOJb3YHOLLNXCA OIS MOUCKa, XpaHeHus,
aHanusa, Buayanusauum OGonblnx 0OBEMOB ObICTPO MOCTYNAaKLWMX AaHHbIX PasfuuYHbIX CTPYKTYP,
Nnony4yaemblX M3 BHYTPEHHUX W BHELIHUX WUCTOYHUKOB, C LENbK MNPUHATUA Hanbonee adeKTUBHbIX
peLleHnn Ha OCHOBE HaKOMMEHHOW MHpopMaLnn.

Mo pesynbtatam onpoca «Camble adheKkTnBHbIE METOAbl LMEPOBOIO MAapKETUHra Mo MHEHUIO
MapkeTonoros Bcero mupa B 2020 rogy», npeacrasneHHoM Ha pucyHke 1, Big Data okasancsa B Tpownke
nugepos u coctaemn 15,3% [2].

17 4%

1 7. 4%

Arvificial inteligence and machine
learning

cial media marketing

Conversion rate of CRO)Y mrd

mproving website experiences
Paid search marketing
Mobile marketing

Search engine optimisation (SECQ

Partnerships

PucyHok 1 — Camble adhdekTnBHbIE METOAbLI LM(PPOBOro MapkeTUHra N0 MHEHMIO MapKETONOroB
Bcero mupa B 2020 rogy [2]
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Pacxogpbl koMnaHui 1 rocygapCTBEHHbIX y4pexXaeHui Ha paboTbl ¢ MHCTpymeHTamm Big Data B mupe
no ntoram 2021 roga gocturnu $162,6 mnpa,[3]. Celtyac aHanuTMKa GONbLUMX AAHHBIX UCMONb3YeTCs B
bonee yem 50 % komMnaHWMM NO BCEMY MUPY.

MwupoBOI pbIHOK aHANMUTUKK BObLUMX AAHHBLIX PACTET C KaXablM rogoM, no nporHodam Ha 2025 ropg
coctasut $229,4 mnpa, a obwemMnpoBoit 06beM AaHHbIX AOCTUrHET 163 3eTTabanT [4].

Mo paHHbIM Chiefmartech, B o6nactu mapkeTtnHra 6onbwmve gaHHblie nopogunnm 8000 pasnunyHbIx
peLlIeHnn, KOTOpble WUCMOMb3yIT B pPasfMyHbIX MapKeTUHrOBbIX MpoLeccax, TakMx Kak: peknama u
NPOABWXEHME, KOHTEHT U ONbIT, KOMMEpPLMS 1 NPOAAXK, ynpaeneHue u 1.4 [5].

OdbdhekTUBHOCTL Mcnonb3oBaHus TexHonorumn Big Data yacto cBsizaHa co CTOMMOCTbIO 06paboTku
AaHHbIX. 3aTpaTbl Ha NpoekT Big Data MoryT npeBbICUTbL MOTEHLMANBHYIO BbIroay.

OcHoBHble Npobnembl Npu BHegpeHun npoekToB Big Data: Bonpockl 6e30nacHOCTN NepcoHanbHbIX
OaHHbIX; OrpaHVYEHHbIV OWOMKET; XpaHEeHWe AaHHbIX; AOCTOBEPHOCTb [aHHbIX; OrPaHUYEHHOE YUCIO
NOCTaBLLMKOB JaHHbIX; KOMMNaHWSA HE rOTOBa K UCMOMNb30BAHMIO AaHHbIX U T.4.

Ha pucyHke 2 npeactasneHbl pesynbTaTbl UCCREeAOBaHUSA KOMMaHWUM, PenTuHr adeKTUBHOCTHU
BHeapeHus Big Data [5]. Ha ocHoBaHuM 3TOro nccrneaoBaHmst MOXHO caenaTth BbiBOL O TOM, YTO NPUMEPHO
55% BHegpeHus npoekToB Big Data ctaHoBATCA ycneLHbIMU.

Big Data Initiatives and Success Rate

Decrease expenses NSNS
New Avenues for innovation NEEEENSINIEEEEEE20NSS. —
Launch new products/services NIINESDNIEEEEEENDRSISS—
Monetize Big Data- increased/new revenue EESESNENEEROSES
Accelerate new capabilities deployment =37 —

Transform business for the future NSNS

Establish a data-driven culture NGNS
® Started and Benefits ® Started and no Benefits Not Started

Big Data business initiatives underway: with successful results. Started Success
Decrease expenses through operational cost efficiencies T 72.6% 49.2%
Establish a data-driven culture 69.4% 27.9%

| Create new avenues for innovation and disruption I 64.5% 44-3% ‘
Accelerate the speed with which new capabilities and services are deployed T 64.5% 31.1% 1
Launch new product and service offerings 62.9% 36.1%
Monetize Big Data through increased revenues and new revenue sources 54-8% 32.8%
Transform and reposition your business for the future I 51.6% 27.9% l

PucyHok 2 — lHuumaTtuea BHeapeHuna Big Data n pentuHr ycnexa [4]

Takum obpasom, npumMeHeHne TexHonorun Big Data npegoctaBnsieT BO3MOXHOCTY 41151 NPOBEAEHMS
MapKETMHIOBbIX NCCNEAOBaHNMA, HANPaBNEHHbIX Ha yry4yLleHne NpoM3BOANMbIX NMPOAYKTOB U NpUBeYeHne
Bce Oonbluero ymicna notpebutenen. Passutne TexHonormm u mMetogoB obpaboTkm BonblMX OaHHbLIX
CrnocobCcTByeT yBenMyeHMo 00BLEMOB AOCTYMHOW MHopmauun. OgHako coxpaHseTcs psa akTopos
pucka, CnocobHbIN BNNATL Ha 3(PEKTUBHOCTL NPOBOAMMBIX UCCrefoBaHUn. [laHHble akTopbl AOIMKHbI
YYNTBIBATbCS KOMMNAHUAMU Ha 3TaHe MIaHWPOBaHUS, T.K. B HEKOTOPbIX CNy4asx CTOMMOCTb MPUMEHEHUS
TexHonorum Big Data moxeT npeBbIiCUTb 4OXO4 OT €€ MUCMONb30BaHUSA UMW He NMPUBECTU K XeraembiM
rokasaTtensm.
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