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special demographics and audiences [2]. By carefully selecting the right influencers to work with, companies 
can ensure that their message is reaching the right audience. 

However, it is vital to note that influencer marketing has its own challenges. One of the biggest 
challenges is measuring the actual impact of influencer marketing on sales. This is because influencer 
marketing is often used in conjunction with other marketing strategies, making it difficult to isolate its effects. 

Another challenge is the potential for influencer fraud, which means influencers might buy fake 
followers or engagement to overstate their metrics [3]. Therefore, brands must carefully verify potential 
influencers and ensure that their metrics are authentic and trustworthy. 

Influencers are celebrities (actors, singers, athletes, presenters, etc.) and popular bloggers. Also, 
influencers can be experts in a certain niche such as doctors, psychologists, economists who run their own 
social networks and whose opinion the audience listens to. The most popular influencer is Cristiano 
Ronaldo who owns Instagram with 556 million subscribers. Meanwhile, Instagram is the most popular 
network for influencers, as depicted in Figure 1 [4]. 

 

 
Figure 1 – Influencer Campaign Channel Utilisation in 2022 

 
In conclusion, influencer marketing is a powerful tool that has transformed the way companies 

interact with their target audience. By leveraging the trust and credibility of influence, brands can drive sales 
and increase awareness of their products and services. However, there is a plethora of variables such as 
careful planning, execution, and monitoring which are imperative in ensuring successful influencer 
marketing. 
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The paper describes the potential of using Big data analytics in healthcare, considers the possibilities of its use in data collection, 
analysis and statistics. 

Medicine is the science that works with a large amount of data, characterised by сomplexity, 
diversity and accuracy. Not so long ago, most of the data was stored in a hard copy form, but the discovery 
of Big data analysis allowed to make substantial changes in data processing. The concept of Big Data in 
healthcare is a global approach to the analysis, storage and usage of large amounts of data. It provides a 
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wide range of medical functions such as public health management, disease monitoring, medical equipment 
support, etc.   

To begin with, it is necessary to give the definition of Big data and analytics. This term has appeared 
not so long ago, but it is constantly changing and evolving. When traditional tools ceased to cover the need 
for effective and fast processing information, people managed to create new special algorithms for 
processing and storing hundreds of terabytes of memory. They are commonly called Big data. So, today 
Big data is defined as data that contains greater variety, arriving in increasing volumes and with more 
velocity. This is also known as the three Vs. Making sense of this sea of data is the challenge of this age. 
This is where big data analytics can help. [1] Big data analytics describes the process of uncovering trends, 
patterns, and correlations in large amounts of raw data to help make data-informed decisions. 

Тhe main feature of using Big Data in healthcare is to improve the diagnosis and treatment of 
diseases. Collecting and storing information about the patient's health status provides Electronic Patient 
Health Record (EHR). It stores patient health data, socio-demographics, medical images, genetics and 
medical evidence. The source helps medical workers identify patterns, predict the risk of different diseases 
and generate the optimal treatment method. For example, the EHR is successfully used for post-market 
surveillance of medications, risk of cardiovascular diseases and diabetes.   

Lack of information fields and human control are the main problems of EHR diagnostics. However, 
now the developers from the United Kingdom have introduced a new integral resource for future Clinical 
Decision Support Systems (CDSSs) that allows to overcome limitations in multitasking and information 
fields. The resource includes more new possibilities in health monitoring: improved medication or doctor 
reminders, identification of the need for rehospitalization and assessment of compliance with the protocol.   

As the result of the above technologies and their presentation in an understandable form to users, 
mobile applications have appeared. In the list of the most downloaded mobile applications Health apps take 
the third position. According to the Intercontinental Marketing Statistic Health Institute’s research the 
number of mobile applications dedicated to health rises up to 165,000. The main aim of these applications 
is to help individuals monitor their own health conditions, such as heart disease, diabetes, pregnancy, 
mental health, etc. Also this application allows to make some changes in users’ lifestyles (nutrition, physical 
activities, rest, relaxation, addiction control, etc.). 

It is worth highlighting one of the most popular applications to track women's health – Flo. It is the 
project of Belarusian developers. Health marathons, stress management, checklist of coronavirus 
symptoms, meditation lessons, fitness, recommendations for improving sleep [2] – all these functions are 
carried out with the help of Artificial Intelligence and Big data analysis.  

The use of Big data can considerably improve the quality and efficiency of healthcare. It has 
become a crucial element for the processing of a large amount of information. Thanks to this, Big data 
health applications go beyond velocity, volume and variety, which provide opportunities for professionals in 
both health and technology areas. Big data analytics and applications in healthcare are at a nascent stage 
of development, but rapid advances in platforms and tools can accelerate their maturing process [3]. 

 
References:  
1. Patel, R., Sulaiman, S., & El-Hajjar, M. (2017). Big data analytics in healthcare: a review [Electronic resource]. – Mode of 

access: https://www.researchgate.net/publication/353008866_Big_Data_Analytics_in_Healthcare_A_Review. – Date of access: 
20.02.2023. 

2. Разумный женский календарь: как делают приложение № 1 в категории «Здоровье и фитнес» [Electronic resource]. 
– Mode of access: https://habr.com/ru/article/537228/. – Date of access: 20.03.2023. 

3. Raghupathi, W., & Raghupathi, V. (2014). Big data analytics in healthcare: promise and potential [Electronic resource]. – 
Mode of access: https://www.researchgate.net/publication/272830136_Big_data_analytics_in_healthcare_Promise_and_potential. – 
Date of access: 20.03.2023.  

4. Что такое «Big Data»? [Electronic resource]. – Mode of access: https://habr.com/ru/company/productstar/blog/503580/. – 
Date of access: 20.03.2023. 

 

29. PHRASEOLOGICAL UNITS IN ADVERTISING CAMPAIGN 

Volosovich E.S., Malashonak U.A. 

Belarusian State University of Informatics and Radioelectronics 
Minsk, Republic of Belarus  

Perepelitsa L.A. – Lecturer  

This paper deals with the problem of selection and displaying proverbs, sayings, phraseological units and stable comparisons in 
advertising messages and also reveals the impact they produce on advertising campaign. 

Phraseological units are used in almost all advertising text composition elements: heading, slogan, 
main text, reference information. However, it is worth mentioning that phraseological units used in 


