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developers and AI researchers consider the ethical implications of AI-generated game art and work towards 
creating a fair and equitable system that respects the contributions of both humans and machines. 

The legal side of image generative AIs is what also concerns people. Since a lot of models are trained 
on the set of publicly available images, there is a lot of debates on who owns the rights to pictures that 
stable diffusion produces. Recently there was a judicial precedent regarding one of the published comic 
books, which was made by using AI-made images for panels. Court decided that the author did hold the 
ownership of comic itself, including its text, however, not of its illustrations [7]. That is similar to the rights 
of using royalty free assets in your work, where you are given license to use it, but you do not hold copyright 
over it. Since royalty free assets were used in the past by independent developers to speed up the creative 
process, especially if they do not hold resource to hire a full-time artist or musician. 

Ultimately, the ethical use of AI-generated game art will require a balance between the benefits it 
provides and the potential harm it could cause to the broader community. 

In conclusion, AI-generated game art has a lot of potential for game developers and players alike. 
The advancements in technology have led to the development of models like Stable Diffusion that can 
generate various images on different topics by just inputting a text prompt. This technology offers unique 
advantages for creating art at a scale that was previously unattainable, and it has the potential to speed up 
and automate various aspects of project development. While someone may view AI-generated art as a 
gimmick, AI art has the potential to serve as an effective tool for prototyping and developing projects. 
Developers can also allow players to create their own stuff in games, making the experience unique and 
interactive. There are concerns about legal issues since models are trained on publicly available images. 
However, with the proper licenses, this technology can help independent developers to speed up their 
creative process and create something they could not have done before. The current technology offers 
capabilities beyond the generation of images alone, and developers can use it for generating music, helping 
write code, and much more. 
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This paper deals with the definition of influencer marketing, its goals, pros and cons of this type of promotion. The paper also describes 
who an influencer is and shows a visual metric for the most popular sites for influencers. 

Influencer marketing is a modern marketing strategy that has gained significant attention in recent 
years. It involves the partnership with influencers who have established a substantial number of followers 
on social media platforms to promote products or services. The aim of influencer marketing is to leverage 
the trust and credibility that these influencers have built with their followers to boost sales or increase brand 
awareness. 

One of the main advantages of influencer marketing is that it can be extremely cost-effective, as it 
allows companies to reach a huge audience with a relatively small investment [1]. This is particularly 
beneficial for smaller businesses with limited marketing budgets, who may not have the resources to invest 
in more traditional forms of advertising. Another advantage of influencer marketing is the ability to target 
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special demographics and audiences [2]. By carefully selecting the right influencers to work with, companies 
can ensure that their message is reaching the right audience. 

However, it is vital to note that influencer marketing has its own challenges. One of the biggest 
challenges is measuring the actual impact of influencer marketing on sales. This is because influencer 
marketing is often used in conjunction with other marketing strategies, making it difficult to isolate its effects. 

Another challenge is the potential for influencer fraud, which means influencers might buy fake 
followers or engagement to overstate their metrics [3]. Therefore, brands must carefully verify potential 
influencers and ensure that their metrics are authentic and trustworthy. 

Influencers are celebrities (actors, singers, athletes, presenters, etc.) and popular bloggers. Also, 
influencers can be experts in a certain niche such as doctors, psychologists, economists who run their own 
social networks and whose opinion the audience listens to. The most popular influencer is Cristiano 
Ronaldo who owns Instagram with 556 million subscribers. Meanwhile, Instagram is the most popular 
network for influencers, as depicted in Figure 1 [4]. 

 

 
Figure 1 – Influencer Campaign Channel Utilisation in 2022 

 
In conclusion, influencer marketing is a powerful tool that has transformed the way companies 

interact with their target audience. By leveraging the trust and credibility of influence, brands can drive sales 
and increase awareness of their products and services. However, there is a plethora of variables such as 
careful planning, execution, and monitoring which are imperative in ensuring successful influencer 
marketing. 
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The paper describes the potential of using Big data analytics in healthcare, considers the possibilities of its use in data collection, 
analysis and statistics. 

Medicine is the science that works with a large amount of data, characterised by сomplexity, 
diversity and accuracy. Not so long ago, most of the data was stored in a hard copy form, but the discovery 
of Big data analysis allowed to make substantial changes in data processing. The concept of Big Data in 
healthcare is a global approach to the analysis, storage and usage of large amounts of data. It provides a 


