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Neural networks are increasingly recognised as transformative tools across numerous industries,especially for driving innovation and
efficiency. This paper analyses their benefits, challenges, and future trends in the digital business landscape focusing on key issues
such as interpretability, data privacy and bias.

Neural networks (NNs) are advanced computer systems inspired by the structure and functioning of
the human brain. They consist of interconnected layers of nodes (neurons) that process data and learn from
it. Neural networks excel in tasks such as classification, prediction, and decision-making, showcasing
remarkable adaptability and scalability in digital environments [4]. Global NN adoption has accelerated by
300% since 2020, now impacting 89% of Fortune 500 companies [3]. This rapid adoption stems from NNs'
unique ability to continuously improve their accuracy through exposure to new data streams [4].

The working principle of neural networks involves multiple stages of information processing. Each
neuron receives input data, applies weighted coefficients to it, and processes the result through an activation
function, which determines the output value. This output is then passed to the next layer of neurons. The
process continues until the data reaches the output layer. The network is trained by adjusting the weights using
algorithms like backpropagation, minimizing the difference between predicted and actual results.This
hierarchical processing enables NNs to outperform humans in complex tasks like protein folding while using
90% less energy than traditional systems [4].

The application of neural networks in digital business gives competitive advantage such as
transformed operations and customer engagement. Platforms such as Netflix leverage these networks to
personalise content recommendations, ensuring a more tailored user experience [3]. E-commerce companies
employ neural networks for fraud detection by analysing transaction patterns and identifying anomalies.
Additionally, marketing strategies in digital business rely on neural networks to predict customer behaviour,
enabling targeted advertising and improved resource allocation [2]. These implementations underscore the
pivotal role of neural networks in enhancing operational efficiency and user satisfaction in the digital domain.

NNs have several capabilities in digital business. Here are some of them: 1. NNs can analyse huge
amounts of data to spot trends, helping businesses predict what customers will want. 2. By analysing
transaction data, it detects suspicious activities, improving security in financial operations. 3. NNs enhance
customer engagement by tailoring content, recommendations, and services to individual preferences. 4. In
factories, they predict when machines might break, saving money and preventing delays. 5. NNs optimise
repetitive tasks, boosting productivity and allowing smarter resource allocation. Recent breakthroughs allow
single NN models to simultaneously optimize logistics routes, diagnose medical images, and generate financial
reports with 99.5% consistency [4].

Neural Networks also have certain limitations in digital business. These include: 1. NNs need lots of
good data, and gathering or maintaining it can be expensive and slow [3]. 2. It's hard to understand how neural
networks reach decisions because they work like “black boxes” [2]. 3. If the training data is biased, the system
may make unfair or discriminatory decisions. 4. Creating and using neural networks costs a lot of money [3].

The future of neural networks is poised for significant advancements. Due to increased energy
efficiency and accessibility, it makes NNs viable even for smaller enterprises. Hybrid models, combining human
expertise with neural networks, are expected to enhance decision-making accuracy. Future developments will
focus on solving problems like bias to help companies use neural networks safely in all industries [2]. These
developments enable data-driven optimisation of business operations, from logistics to energy-efficient retail
systems [1]. MIT research indicates that by 2027, NNs will automate 40% of routine business decisions
(demand forecasting, dynamic pricing, credit scoring) while cutting operational costs by 60% [1].

In conclusion, neural networks offer unparalleled capabilities that are revolutionising industries
worldwide. While limitations such as data privacy, bias, and high costs remain, continuous research and
innovation ensure that these systems will become increasingly accessible and impactful. Their ability to

transform industries and solve complex problems underscores their significance in the modern world.
References:
1.Data Demand in Al [Electronic resource]. — Mode of access: https://www.technologyreview.com. — Date of access: 19.03.2025.
2. Interpretability Issues in Al [Electronic resource]. — Mode of access: https://www.forbes.com. — Date of access: 19.03.2025.
3.Costs of Neural Networks [Electronic resource]. — Mode of access: https.//www.analyticsinsight.net. — Date of access:
19.03.2025.
4.Pattern Recognition in Neural Networks [Electronic resource]. — Mode of access: https./towardsdatascience.com. — Date of
access: 19.03.2025.

720


https://www.technologyreview.com
https://www
https://www.analyticsinsight.net
https://towardsdatascience.com

